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Pied Piper for Your Toyland... 


The Pigtail and Junior Crewcut Set (with Mom and Pop right 
behind ‘em) will flock to your Toyland like the small fry 
population after the legendary Pied Piper when SCHACK’S 
new Toy-Soldier Christmas trim provides the attraction, See 
your SCHACK representative or write us for a free photo- 
yraphic brochure. Ask for our “Christmas Toyland Series.” 
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Architectural pillars and cornices...size 10 ft. 3 in. 


high, 62 in. wide...complete gold plastic frame in sec- 


tions ready to be assembled on | in. by 2 in. wooden 
strips by you. Furnished in gold only. No. 1238. 
Price. . .$38.75 each. 


Ad-On Decorations...miniature designs in gold, silver, 
or white finish. Approximate size, 5 to 9 in. high. 
Attach easily to any surface. Prices as follows: No, 
1219, Fleur de Lis, or No. 1180, Horseshoe...$.20 
each. No. 1213, Four Point Star,...$.25 each. No. 
3412, Ear of Corn. ..$.45 each. 


Architectural Squares... hundreds of good uses...size 
17% in. square. Many designs available in gold, silver, 
or white finish. Price. . .$3.10 each. 


No. 1244 Multi-Use Star Panel. Available in gold 
only. 48 in. by 18 in. Price. ..$7.30 each. 


howmanship in Selling Ags 


FREE~write on 
your letterhead for 
complete catalog — 
write today! 


The latest sensation in modern display de- 
sign! Hand carved originals reproduced 
at low cost...in dimensional vacuum 
formed plastic...on America’s finest pro- 
duction equipment! 


These decorative items are needed in the 
prop room of every display department 
...keep a selected assortment on hand. 
Hundreds of good uses for this versatile 
material...it's lightweight, durable, ard 
easy to attach to any surface. No finger 
marking or tarnishing. 

Available in white, metallic gold, or silver 
color, White is easy to finish with flat or 
casein water colors which you can wash 
off and easily refinish. 


Perfect for fashion display settings or 
architectural treatments—place your or- 
der now for quick shipment. 


Golden Horse Head Plaques. Size 17‘ in. by 24 in. Price 
—No. 1920 (not framed)...$11.50 per pair; No. 1921 
(framed in black antiqued oak wood)...$47.50 per 


Ruffle Design Sections in gold or silver color...in 3 sizes. 

No. 1179 (1114 in. long). Price... .$.35 each. No. 1164 

(15% in. long). Price...$.40 each. No. 1165 (18% 
in. long). Price...$.50 each. Create 
frames and borders of any size. 
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Ornamental Shutter...in metallic gold, silver, or white. 
Size 35 in. high, 8 in. wide, 1 in. deep. No. 1232 
(white) $1.50 each—No. 1231 (gold) or No. 1132 
(silver) $2.75 each. 
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PLAS 1105 


BY STENSGAARD 


IN WHITE 
SILVER 
GOLD COLOR 


New Beauty 
New Plastics 


New Economy 


Architectural Column...use for Bal- 
vstrade construction or many other 
uses. Sizes 35 in. high, 8 in. wide, 
4 in. deep. in white or gold. Single 
column price—WNo, 1207 (white) $1.95 
each, No. 1203 (gold) $2.95 each. 
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No. 1447-—Ffull length Shutter (in white only). Size 
65 in. high, 8 in. wide, 1 in. deep. Illustration shows 
application of Ad-Ons (not included) for interesting 
decor. Price $2.65 each 


W. L. STENSGAARD AND ASSOCIATES, INC. 


f 346 NORTH JUSTINE ST., CHICAGO 7, ILLINOIS 


Specialists in Merchandise Presentation « Demonstration + Displays «+ Exhibits 





DISPLAY 


VOLUME 67 


SEPTEMBER, 1955 


NUMBER 3 


CONTENTS 


Editor's Comment . 


Selecting Lighting Tools for The Most Effective Display 


Projection Of Store Personality 


By R. T. Dorsey 


By Irene Miller . 


Summer Situations Emphasized In Los Angeles Display 


Dramatic Display Sells More Shoes 
New York Display Scene 
Promotions Coming Up 


it's Trans-Season Time In Chicago 


Easily Adapted Ideas For The Smaller Store 


“Summerhouse Promotion’ 
Promotion “Italia” 

Display For 91 Department Stores . 
Display ... On And Off The Record 
Dramatic Showroom Display . 
NADI News 

Trade Personalities 

The Shotgun Wedding 

Reminiscing 

July Medal To Erhardt 

The Display Parade 


PUBLISHED BY 


By Howard Kuhn 

By Elmer C. Diehl 

By Virginia Roehl 

By Louis Gehring 

By Jean Mowat. 

By Jim Kiley 

By Marihelen McDuff 


By John F. Bowman 
By Jim Tupper . 
By Budd Gore . 


By Jim Tupper . 


THE DISPLAY PUBLISHING COMPANY 


407 GILBERT AVENUE, GARFIELD 1-2050-1-2051, CINCINNATI 1, OHIO 


OUR NEXT ISSUE 


The October issue, in the mail Septem- 
ber 20, is the annual Christmas number 
and will be replete with illustrations 
showing Yule display for practically all 
types of merchandise . . . in addition to 
which there will be the usuol number of 
feature articles. 


* 
THE COVER 


This display was done by Ronald Gor- 
don, display manager for Henry Morgan 
& Co., Ltd., Montreal, on behalf of 
"See Red" lipstick by Max Factor & 
Co., Hollywood. 


EXECUTIVE STAFF 
H. C. Menefee, President 
Nathan Silverblatt, Manager 
R. C. Kash, Editor 
Robert Silverblatt, Advertising Manager 
John Gilker, Circulation Manager 
Jim Tupper, Art Director 
John Mendell, Production Manager 


Eastern Office 


20 West Tenth Street, New York City. 
Phone GRamercy 7-7277. 


cd 
SUBSCRIPTION RATES 


Published monthly at $4.00 a year for the 
United States and Canada To foreign 
countries, $5.00 a year. Canadian and foreign 
orders payable in U.S. funds by Internationa! 
money order or New York bank draft. Single 
copies 50 cents. Send all subscription orders 
direct to the publication office at Cincinnati 
Changes of address must be reported at least 
two weeks in advance of effective date, other 
wise missed copies cannot be supplied 
Entered as second ciass matter September 20 
1922, at postoffice at Cincinnati, Ohio, under 
act of March 3, 1879 


National 
Association of 
Display Industries 


ABP 


Audit Associated 
Bureau of Business 
Circulation Publications. Inc. 


Pass This Issue Along 


You get the most value from DISPLAY 
WORLD when you shore it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 


DISPLAY WORLD 
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WHAT'S 
NEW 

TN 
DISFLAY ? 


“Dot’s Winter Garden’”’ 








forecasts fashion presentation for the season just ahead 


See the Dior modified figures by Mary Brosnan 

See the new Durabelle plastic mannequins 

See Mary Brosnan’s Children — “Life” gave them a story 
See new Coconut heads. See new Patina forms 

See the Brass Valet Fixtures — another Williams exclusivity 


Come to 498 Seventh Avenue and see for yourself! 


498 Seventh Avenue, New York 18+ Dot Williams, president 


Mary Brosnan Mannequins and Durabelle Plastic Mannequins 


& @-* 


Behind etched 
glass columns, 
a hooded figure 


by Mary Brosnan 
that will take the 


country by storm! 


Dot calls them “Life” Kids because 


they're so real and because 


Life Magazine did a story on them 


In snowllakes: Mary Brosnan's newest 
Behind her, a Brosnan 3/4 
grows out of the wall 
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Isn’t she cute’? Isn't she sweet? 


Juniors in Williams Durabelle Plastic 


















ART MANUFACTURING COMPANY 


1147 WEST OHIO ST., CHICAGO, ILLINOIS 


No. 9 35-Light White Garland String Set— 
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No. 3 10-Candle Light String Set with Clips 


—Multi-colored bulbs......... $4.50 
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tne-O-Scube ...the most flexible sign machine 
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u 
tising paste-ups . se one or several colors 


Change from cardboard to paper by the turn 
a Adopt any layout and 


of a dial... Print one of a kind, two sided or of ink at 

repeat extras . . Use new display scripts control copy Models for all size stores . 
and/or any type combination Reproduce 

zinc plates, half-tones or any cuts for headings Write for complete catalog 


and toppers Prepare originals for oftset with prices and iree samples 


duplication ,.. Prootr lines of type for adver ot work. 4 RB, | 
| y 


THE MORGAN CO., 3984 AVONDALE AVE., CHICAGO 41. ILL. My 
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Photos courtesy Sears, Roebuck and Co. 





More Display Power with 
MASONITE PRESDWOOD 


Looking for more zip in your windows? Presdwood” will help 
£ ; } 








you put it there. 

This amazingly versatile panel material is a willing servant 
for carrying out your ideas—effectively! Firm, smooth and 
rigid, it has the strength you need for tougher jobs. Yet it works 
easily —with regular tools. Takes and holds all kinds of surface 
finishes. Can be used again and again. 

With popular Masonite Peg-Board* panels and fixtures you 
have the perfect answer to fast, easy vertical display. 








Your lumber dealer will tell you more about the 44 types and 
thicknesses of these grainless, all wood hardboards. Or write 
Masonite Corporation, Dept. I)\WW-9, Box 777, Chicago 90, IIl. 


Feature displays, islands, ledges, partitions 
Presdwood helps you build them all—better! 


Look for This Man He Makes the Difference 


MASONITE PRESDWOOD 


PANEL PRODUCT §S oO F MASONITE CORPORATION 


DISPLAY WORLD 











BENVELELD 6 cuaity colloid impregnate 


Fabric in use over 40 years in many industries, now introduced 


to the display field for making 


DIMENSIONAL DISPLAYS 


Used in the Bethel Centennial for this gala 
extravaganza which won such favorable com- 
ment. PLASTAFAB is the ideal material for 


the production of indoor and outdoor dimen- 


sional displays, such as FLOATS, STREET 


DECORATIONS, WINDOW DISPLAYS, 
OUTDOOR DISPLAYS, INTERIOR DECORA- 
TIONS, MARDI GRAS MASKS, ELABORATE 
HEADDRESS, COSTUMES and TRIMMINGS. 


Use Easy Working, Inexpensive PLASTAFAB 
For All Your THREE-DIMENSION Displays 


EASY WORKING when dipped in solvent, be- 
cause PLASTAFAB becomes as pliable as a soft 
fabric and can be free hand shaped, draped 
into folds and cast in moulds. 


INEXPENSIVE, because PLASTAFAB is impreg- 
nated with plastic only, absorbs little solvent, 
dries to a stone-like hardness within minutes, has 
great tensile strength and is waterproof. 


SPECIAL INTRODUCTORY KIT 


| yd. Thin weight PLASTAFAB | gal. PLASTAFAB Solvent 
| yd. Medium weight PLASTAFAB | qt. PLASTAFAB Separator 
| yd. Heavy weight PLASTAFAB 10 sheets Aluminum Foil 


au ron omy EE” 


ARTHEL opisptay ptastics co. 


BROOKFIELD, CONN. 


MOST IMPORTANT, very little plastic adheres 
to hands, leaving you free to work without rub- 
ber gloves. Can be used for 1001 decorative 
purposes, too numerous to mention here. 


TRIAL OFFER—To introduce you to PLASTA- 
FAB, this new, versatile display fabric, to let you 
see for yourself what it can do easily and inex- 
pensively, order the Special Introductory Kit. 


ARTHEL DISPLAY PLASTICS CO 
Brookfield, Conn. 


| Please send me your $11.55 introductory kit of PLASTAFAB 


|] Please send me free PLASTAFAB brochure and price list 


Firm 
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“ART R. COHEN CO. 


YOUR BEST SOURCE FOR ALL 
CHRISTMAS DISPLAY MATERIALS 


30” & 60” ANIMATED SANTAS 


with arm, body & head movement 


0” and 6O° Santas, with white wool 
dressed in red or white velvet suit, with 
r trim and goid-tinseled vest. Hearty, jovial 


Santa stands on a tins led white wood hox. 

MODEL A—Head and Arm Movement 
Saxe $63.00 60” Size... 

MODEL B—Body and Arm Movement 
Size $75.00 OU Size 


$125.00 


$135.00 


VELVET SANTA CLAUS 


Santas with great big smiles that bright 
tore or windows with Amas Cheer. Cus 
h red veivet with white velvet trim 
move into any position for casy and 
ent 
$ 9.95 
$11.95 


60° stationary 


$18.95 
$24.95 


14° stationary 21" stationary 


18° stationary 30” stationary 


$89.50 
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HAND DECORATED 
ORNAMENTS 

Fancy, imported tree ornaments . 
made by craftsmen. Truly the most un- 
usual ornaments ever to arrive from 
across the sea. Add glamor and old- 
fashioned spirit to your Xmas Displays. 
Packed assorted colors and designs to 
the box 

*50-2”...$12 gross 7200-4". .$54 gross 
*100-3". .$21 gross 7325-4". .$60 gross 
# 200-4". .$42 gross #510W-5” $72 gross 


WHITE FLOCKED BRANCHES 


Very full and heavily flocked branches 

for unusual winter display effects. 

Graceful and delicate in appearance. 
36” Lengths. .....$15.00 doz. 


> 


SHINY BRITE ORNAMENTS 


Perfectly formed, beautiful and flaw- 
lessly colored these Xmas Ball 
Ornaments add just the right touch to 
your Xmas Displays. Packed one dozen 
of solid colors to a box. Choice of colors. 


1”... .$3.50 gross Oss UR Gee. 
2”... .$9.00 gross 6” $20 doz. 
2%,"...$12 gross " 

25,"...$15 gross . $36 dee. 
27". ..$18 gross 10”.....$48 doz. 
3'%,"...$24 gross 


FOLDING FOIL STAR—22” 
Perforated — easy to illuminate — 18 
points —— silver, gold or pink. 

$24.00 per dozen 


3-DIMENSIONAL TINSEL STAR 


Clear, bright stars, in three dimensions, 
that present an effective array of color 
from all sides. Tarnish resistant — in 
silver, pink or turquoise—to add sparkle 
to your displays. 


3%" .. $2.75 dor. 6” ....$4.50 doz. 


MAIL ORDERS FILLED—PROMPT DELIVERY 
ART R. COHEN e 810 PENN AVENUE e PITTSBURGH 22, PENNSYLVANIA 
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GLASS FIBER CLOTH 


Soft and pliable for puffing and drap- 
ing. 100% fireproof, 40° wide. In 
white and same colors as angel hair. 

10 yd. pkg. . $3.75 50 yd. pkg., $17.50 


SATIN RIBBONS 
(All Colors) 100 yd. roll 1,000 yds. 
No. 2—7,," : $8.00 
No. 3—5," : 11.50 
No. ° 15.00 
No. ° 25.50 
50 yd. roll 1,000 yds. 
No. $47.50 
No. ceoe: oe 67.50 


METALLIC NON-TARNISH 
TINSEL RIBBON 
Gold or Silver 
GE xe owas $1.50 Roll 
1.75 Roll 
2.50 Roll 
2.00 Roll 


» 2mm)” 

. 3-5,” 

. 5—)," 
9—1 1," 

- 16—2” pe WE cecdes 2.80 Roll 

- 40—24," ..20yd....... 4.25 Roll 

All Metallic Colors 
» Geet” . in ce Me ce ceess 2.50 Roll 


be 
Silver Glo, Gold, Coronet Red, Midnite 
Blue, Cerise, Turquoise, Pink, Emerald, 
Chartreuse, Shocking Pink, Ice Blue, 
Copper, Bottle Green. 

26" Width 25 ft. roll. . .$1.50 
100 ft. roll. .$5.50 300 ft. roll. $15.00 
Write for free sample booklet. Prices 
for large quantities, on application. 


SEPTEMBER, 1955 
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TINSEL GARLANDS 
Add a gay, festive note to your decoration with 
beautiful, full, Tinsel Garlands. In 12 ft. hanks 
. completely tarnish resistant. Silver, pink, 
turquoise, chartreuse, gold and emerald green. 
2” size $9.00 doz. 3” size... .$24.00 doz. 


VISCA TREE 


Extra-full, lame proof Visca Trees, mounted in 
wooden pot. Flexible and realistic looking . . . 
to add Xmas Spirit to interior or window dis- 
plays. Colors: Green, white, pink, ice blue. 
Individually boxed. 


POM-POM TINSEL GARLANDS 


Tarnish resistant, assorted size Pom-Pom’s in 9 
ft. lengths. Add delicate beauty and sparkle to 
your displays. Silver, pink or turquoise. 

$60.00 doz. 
$24.00 doz. 
$24.00 dox. 


Giant size, 7 asst. Pom-Pom’‘s 
Medium size, 8—4" Pom-Pom’‘s 
Small size, 20—1'/,"" Pom-Pom’s 
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SPUN GLASS ANGEL HAIR 


Fireproof. Light blue, pink, chartreuse, 
red, blue, yellow, green, turquoise, 
white. White Colors 


$3.75 
16.75 


BLINKER LIGHT SETS 
Each lamp lights and flashes on and off 
independently. Clear bulbs, AC only, 
choice of green or white wire... com 
plete with transformer. 
20 lite set... .$6.95 40 lite set. . .$10.95 
60 lite set 


MIDGET BLINKER LITE SET 
Same as above, but very tiny bulbs, and 
choice of clear or colored bulbs 
20 lite set. ..$10.50 40 lite set. . $19.95 
60 lite set 


STARLITE SETS 
Clear bulbs, green or white wire, wired 
in parallel, complete with transformer 
Each bulb lights independently. AC 
20 lite set. . .$5.95 40 lite set. . .$9.50 
60 lite set $12.95 


MIDGET STARLITE SETS 


20 lite set... .$6.95 40 lite set. . .$10.95 
60 lite set 


TINSEL SNOWFLAKES 
Fluffy, tarnish resistant flakes that lend 
atmosphere to any display. Fragile and 
delicate looking, yet sturdy. Silver, pink 
and furquoise 


6” size. .$3.75 doz. 13” size. .$9.00 doz. 


MAIL ORDERS FILLED 
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810 PENN AVENUE e PITTSBURGH 22, PA. 
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FIRST WITH THE NEWEST FOR ALMOST SIXTY YEARS 
136 WEST 24th STREET * NEW YORK CITY, N. Y. 
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These spectacular Angels of Radio 
City fame . . . now available to 
one store only in each city... 
In addition ... for your Xmas plan- 
ning . . . be certain to see our 


EXCITING CANDELABRAS, 
DISTINCTIVE LEDGE UNITS, 
UNIQUE COLUMN TRIMS. 
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GP-640S—ill. Single Face 64°’ high Giant 
Sante. A big colorful lighting unit, ideal for 
terrace or lawn. Santa is in action here with 
his toy pack and Christmas Bell in hand 
200 watt 

Std. Pkg. | List Price—-$27.50 ea. 





GP-4970S—ili. Single Face Candle Wreath. 
397°" dia Wreath portion screened in two- 
tone. green with red berries. Relief moided 
candle group screened in bright red and yel 
low. 100 watts 

Std. Pkg. | List Price-——-$22.50 ea. 


FREE! Send For Your Copy—Cot. No. 55—Illuminated 


. . « (46 big, bright lighting units) 


P. O. Box 747 


SEPTEMBER, 1955 





GP-470-—ili. Single Face 47°’ Dia. Twinkling 
Wreeth. Holly leaves of wreath moided in 
detail, screened in two-tone green with em 
bossed red berries, with lustrous red plastic 
bow attached. For animation, eight C9/, 
red lamps are mounted on the face that 
blink independently to give effect of twink 








240 watts overall backlighting 


— List Price-——$52.50 ea. 








GP-72 — lil. Single Face 72'' Twinkling 
Christmas Tree. A big, brilliant six foot ani 
mated tree for street, marquee, building 
front or lawn. Tree portion screened in two 
tone green, with snow-white base and colorful 
gift packages. For animation, twelve C9'/, 
lamps are mounted on face that blink inde 
pendentiy to give effect of twinkling lights 
Moided reflectors in matching color surround 
each lamp to magnify the colorful twinkling 
action of the display. 240 watts overall back 
lighting 

Std. Pkg | List Price-——-$467.50 ea. 


GP-144—ill. Single Face 144'' Tall Candle. 
Candie portion of red plastic: flame tip of 
white and yellow; candle base consisting of 
moided red bow, green holly wreath with red 
berries and white pedestal. Iiiumination from 
tip to tip provided by means of a series of 
incandescent lamps, interior mounted, with 
hand holes in back. A giant !2 foot colorful 
lighting unit designed especially for building 
fronts. 25¢ watts 

Std. Pkg. | List Price-——-$67.50 ea. 


Outdoor Plastic Christmas Decorations 
Quantity Discount Price Schedule. Also Bulletin 645. 


Jobber Inquiries Invited. 


GENERAL PLASTICS CORPORATION 


1400 NORTH WASHINGTON STREET e MARION, IND. Phone 4870 
WEST COAST OFFICE: 2398 CALIFORNIA AVENUE, LONG BEACH 6, CALIFORNIA — PHONE 4-1710 


ILLUMINATED PLASTIC OUTDOOR CHRISTMAS LIGHTING UNITS for 


STORE DISPLAYS — BUILDING FRONTS — MARQUEE OR ROOFS — LAWN SCENES 





GP-400S—ili. Single Face 48°' Dia. Five 
Point Star. Moided white transiucen?t star 
that has 5 points and 50 facets 100 watts 

Std. Pkg. | List Price-——$19.75 ea 





GP-500S—ill. Single Face 52°° high Roof 
Top Sente. A brilliant life-size unit, ideal 
for roof top or lawn. The colorful Santa with 
his bag of toys tells an age old story for 
children 120 watts 

Std. Pkg. | List Price-——$22.50 ea 





GP-3905—ill. Single Face Giant Senta Face 
37°" Dia. Santa projects out in bold relief 
from a blue outline panel. trimmed in bright 
red and flesh color 100 watts 

Std. Pkg. | List Price-—-$22.50 ea 




















Calart’s New Christmas Line Gives You Everything 
for Gift Profits and Displays! 


WHAT VARIETY! Everything Christmas-sy 
that grows — trees, holly, mistletoe, berries, 
fruit, foliage — has been wonderfully repro- 


duced by Coalart . . 


into hundreds of colorful arrangements for 


. beautifully fashioned 


every Christmas gift and display purpose. 


NO STORAGE PROBLEMS! Calart 
arrangements cut your storage and handling 
costs . . . sectional Christmas trees, for ex- 


ample. They stay bright, fresh, beautiful. 


ORDER NOW! 


gest, greatest Christmas line ever. 


Cash in on Calart's big- 
Send for 
the Calart fall catalog today featuring 20 


pages of color reproduction. 


REPRESENTATIVES 


Walter Fritchie, 44 School St., Boston 8, Mass. 
Edward O. Jones, 9611 Loveland Ave., Livonia, Mich. 
R. T. Pickering, Cinderella Rd., Lookout Mt., Tenn. 
John R. MacCallum, 50 Sais St., San Anselmo, Calif. 


Al Leonard & Son Co., 1415-17 12th Ave., Seattle 22 
Washington 


Henry Miller, 1507 Merchandise Mart, Chicago, Ill. 


Neher Sales Co.. Room 1222, 225 Fifth Ave., New 
York, N. Y. 


Walter A. Songster, 160! Emerson St., Denver, Colo. 
Herman Zanders, 4532 West 65th St., Kansas City, Mo. 


A. W. Anderson, 5100 Windsor Ave., RR. 2 Edina, 
Minneapolis 10, Minn. 


Arnold J. Schiess, 125 Washington Blvd., Oak Park, Ill. 
Poul H. Hildebrand, 342 (2nd unit), Santa Fe Bidg.. 


Dallas, Texas 


CALIFORNIA 
ARTIFICIAL FLOWER CO. 


400 RESERVOIR AVE., PROVIDENCE, R. I. 
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Metropolitan Mechanical Display Co. 


proudly presents 


‘Auto-Mannequin— 


the Magic Motion Mannequin 
who displays and sells clothes like a top fashion model! 





Style No. 100 — She opens and closes her coat several times and displays 


the garment underneath. The mannequin proceeds to turn a half circle and 
stops, to open and close her coat several more times to display the back view. 
This is followed by another half-circle to fully complete the showing, and pauses 
again to repeat the cycle. 

Ideal for the display of 2-piece suits, coat-and-dress ensembles, lingerie, 
robes and undergarments, evening cloaks and evening dresses, beachrobes and 
bathing suits. AS EASY TO DRESS AND UNDRESS AS A REGULAR 
MANNEQUIN, FOR SHE HAS REMOVABLE ARMS AND IS EASILY RE- 
MOVED FROM BASE. 











FOR FULL DETAILS ABOUT "AUTO-MANNEQUIN" — the really NEW 
Fashion Mannequin, WRITE, CALL OR WIRE. 


ALL-YEAR-ROUND MOTION DISPLAYS For 
Every SEASON, HOLIDAY and SPECIAL EVENT 


Metropolitam MECHANICAL DISPLAY co. 
50 West 22nd Street, New York 10, N. Y. ORegon 5-1280 
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America’s Top Stores 
wanted the “‘kinest”’ 

Santa Claus outfit 

and GERTRUDE CORNELL 


created it! 


Santa Claus. as created by Gertrude Cornell. 
really puts a store s best foot forward 


in his personal appearances in this costume. 


STANDARD COSTUME 


Made of fine quality velour... 5 
delustered imitation fur, satin 

lined trimming. 

Non-cracking patent plastic hoot 

Lopes. Lin” belt. and large jacket buttons... 
Holly and bells trimming on hat and sleeves 
_.. Exclusive Cornell standard nylon wig 

and beard set (cemented and lock stitched). 


Complete costume. . .$75 


Alaa producers of 

the only ofhcially franchised 

Walt Disney Mickey Mouse and 
other Character Costumes tor 
atore promotions! 

Also available: For Easter: Laster 
Bunny Promotional Costume. 

For any week: Authorized Mickey 
Mouse, and other Walt Disneys 


f Jisneyland 
COSTUMES 


ORDER DIRECT FROM 


DE LUXE COSTUME 
r Made of best quality Merrimac twill back 
velveteen . . 6 real fur, satin lined 


Creators and Manufacturers of Promotional Costumes removable trimming, on hat, boot tops, 
140 WEST 42nd STREET, NEW YORK 18. N. Y. WI 7-1220 sleeves and bottom of jacket . Jacket 


FACTORY: Blairstown, N. J. and hat satin lined . . . Non-cracking 

patent plastic boot Lops, My, belt and 
large buttons . . . Removable holly and 
hells trimming on hat and sleeves 
Exclusive Cornell specially full nylon di 
luxe wig and beard set (cemented and 
lock stitched). 


Complete costume. . .$150 
EXTRA WIG AND BEARD SETS 


BLIDGET SET 
EKACLUSIVE STANDARD 
EXCLUSIVE DE LUXE 4 
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VPiease RUSH to us rochure ot Santa 


GERTRUDE CORNELI 
I ! New Yor) ite N y (law and other ef motional c« ture 


“VM j 

lben Vi ( rre 
rANDARD COSTUME @ EXTRA WIG AND BEARD SETS 
DE LUXR Ce rUME @ $1% BL DGET Sk $1 
MICKEY MOUSE COSTUME @ $135 EXCLUSIVE STANDARD € i 
EASTER BUNNY COSTUME @ $124 EKACLUSIVE DE LUXFR $4 


STORI 


OUR EXCLUSIVE NYLON WIG AND 
BEARID SETS ARE the only sets on tt 
market with the roots cemented with water 
root cement PLUS a special lock stitch « 
struction. Wash them regularly. they retain 
their wave Brus} then dativ. they are 
ble 


DISPLAY MANAGER 


‘ 


STREET 
CITY ZONE STATE DW.9 


dura 
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Smatly Sales aimniny 


display materials 


This dramatic line is designed for one purpose—to help you increase your profits through 
the use of attention-getting, traffic-stopping displays. Be sure to investigate the exciting 
effects you can achieve with these colorful materials. Remember, now is the time to plan 
your new display program. Get your order in, or write us for brochure on complete line. 
Metal Goods Corporation’s high manufacturing standards, combined with their 35 years 
of production experience is your guarantee of superior merchandise. 

METAL GOODS CORPORATION, 5239 BROWN AVENUE, ST. LOUIS 15, MO. 





















Compare there lovable Santa dolls 
utth any others on the marke 
SANTA CLAUS 

... Lovable, magnetic personality, from its Maue YOU CuUert 


realistic lamb’s wool whiskers to its rich red 





velvet suit trimmed in white. Has unbreak- seen aA 

able plastic face and flexible arms and legs 

that can be placed in practically any position. Lo 

Stands on a black leatherette covered base. 

Comes in two sizes: 14 and 21 inches. GIANT EVERGLEAM WREATH 


... Most unusual on the 
market. Made of glistening 
base-metal aluminum. 
‘Trimmed with colorful bal! 
ornaments and attractive 
metal bow. Fireproof, tar- 
nishproof. Individually 
packed. Available in variety 
of colors. 24” and 30” 
diameters. 





EVERGLEAM TREE } 


... Brilliantly-beautiful, with realistic 


GIANT EVERGLEAM SPRAY 





oe. Attractive, all-aluminum sparkling foil branches. Perfectly shaped. 
base metal. Full sweeping Fireproof, weatherproof. Virtually inde-4 
branches set off with metallic structible. Stand is included. Individually 
streamers. Trimmed with cartoned, Comes in 2, 3 and 4 ft. heights 
beautiful metal bow and in silver and colors and in 5 and 7 ft. 
reg ball ornaments. heights in silver only. 
ariety of colors. 26 in. and _7 ewaweae -" 
32 in. lengths. Metal Coode Corporation - | 
5239 Brown Avenue | 
popular Garlands St. Loui 15. Mo , 
hese CUE Please send me your free brochure featuring your 1955 line of; 
“ses sales-winning display materials. | understand there is no obligation 
hae a COLORFUL ——an ! 
i 
Name 
EVERGLEAM GARLAND  Yelait 1: : 
... Brilliantly-fringed base metal, Company 
spun on heavy flexible rope core. Oh s 
Fireproof, weatherproof. Available Address , 
in variety of colors. 25’ lengths. 4 in. , 
. : City Jane State ! 
and 9 in. diameters. g ae 
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THERE IS NO SUBSTITUTE 


fy slic * 


FOR 








DO IT YOURSELF 
WITH CHICKEN 
WIRE FORMS 


USE AS ARMATURE FOR 
“CELASTIC”. MAKE ANGELS, 
REINDEERS, CLOWNS, FIG- 
URES, ANYTHING! AVAILA- 
BLE IN ALL SHAPES AND 
SIZES UP TO 7’ HIGH. 


549° 


AVERAGE PRICE 




















SAME DAY DELIVERY 


ALWAYS IN STOCK 


WE MEET DEADLINE 
SHIPMENTS 


OUR VAST STORE OF TECHNICAL 
KNOWLEDGE IS READY TO HELP 
YOU WITH ANY PROBLEM BY SUG- 
GESTING LATEST TECHNIQUES, 
METHODS, AND KNOWHOW. 


J 


ASK ANY USER OR 
DISPLAY MANUFACTURER ... 
THEY KNOW! 


ALWAYS SOLD WITH A MONEY BACK GUARANTEE 


WHEN YOU BUY "CELASTIC" YOU CAN BE SURE YOU HAVE 
BOUGHT THE BEST! THERE IS ONLY ONE "CELASTIC"... 
TOP PERFORMANCE ASSURED OR YOUR MONEY BACK WITH- 
OUT EXCUSES. "CELASTIC” IS MANUFACTURED BY THE 
CELASTIC CORPORATION, .. . A DUPONT SUBSIDIARY. 


WHETHER IT'S PAPIER MACHE — STARCHED CLOTH — GLUE 
CLOTH—PLASTER CLOTH—SHELLACKED CLOTH OR BUNKO 


CLOTH, NOTHING IS AS ECONOMICAL OR WORKABLE AS — 


“CELASTIC”™. IT’S THE BEST BECAUSE NOTHING WATER- 
PROOFS, ADHERES, OR IS AS VERSATILE OR ECONOMICAL AS 
“CELASTIC". ALWAYS LOOK FOR THE TRADEMARK. 


INSURE YOURSELF AGAINST THAT "BEAT UP, OLD CROW" 
LOOK BY USING "CELASTIC". IF YOU WANT PEOPLE TO 
RESPECT YOUR PRODUCTION OR IDEA—GO FOR THE BEST. 
PUT YOUR MONEY ON "CELASTIC”. 


SEND FOR SAMPLES OR LITERATURE* ‘TRADEMARK OF THE CELASTIC 


CORP., A DUPONT SUBSIDIARY. 


156 7th AVENUE, NEW YORK 11, N. Y. 


i] DISTRIBUTOR « U.S.A., CANADA & FOREIGN COUNTRIES 
om 
Be rn a? Ite — k gle m Algonquin 5-2308 








WHICH 
IS THE 















PHONY? 





THIS PLASTIC BLINKING STAR IS THIS PLASTIC BLINKING STAR IS 
LOADED WITH TINSEL CRYSTAL CLEAR 

° FIVE TIMES BRIGHTER : 

ONLY ONE-FIFTH AS BRIGHT Here S the Center and every point lights up because this 


plastic has clarity and is not adulterated 
with tinsel. 






because the tinsel blocks the light rays. @ Difference / 


A BEN WALTERS 
ORIGINATION 
AND EXCLUSIVE. 
OBTAINABLE ONLY 
THROUGH 
WALTERS INDUSTRIES. 












Flittered or 
crystal clear. 


STARS AVAILABLE IN 
CLEAR, BLUE, GREEN, 

















Illustration 1/2 actual size 











FOR THE BUDGET MINDED PINK OR AMBER FOR THOSE THAT DEMAND THE BEST 
13° 17-point flittered star fits over any ‘B” c 17-point crystal clear plastic with blink 
Eq. light either the blinking or steady light 45 E,. ing bulb imbedded in star. 
without bulb bulb. With C7 Candelabra Base — 50c ea 


20-Light Blinking Starburst Set (one light goes out, rest remain lit) including U.L. transformer. All U.L. approved. $13.50 
boxed set. All stars are crystal clear. Do not contain flitter. Choice of colors—Pink, Blue, Green, Amber or Clear (or any 
assortment desired). 


AT YOUR DEALER OR... ORDER DIRECT 


Another Ben Walters Origination And Exclusive! 


20-LIGHT SETS Prancing Reindeer 


(One ie gp tea a with Blinking Bulb 
in lit. JL. 
main lit.) asinine imbedded. 


45c Each 
GUARANTEED FOR 


ONE YEAR WHEN THE LIGHTS BLINK 
iT GIVES THE ILLUSION OF 
JUMPING REINDEER 


including transformer. 





Iilustration 1/3 actual size 








$2.45 ; , ; 
3 20-light string — without bulbs — including U.L. Trans- A BEN WALTERS Oteht ct of UA. eonreved. 
former. EXCLUSIVE. Including transtormer, with 20 


plastic prancing reindee: $13.50 
Reindeer available with light im 

boxed set [One light goes out 
bedded in choice of colors, clear 


$4.50 20-light string including U.L. Transformer with 20-tested blue, green, pink or amber. 
blinking bulbs or choice of GE 3000-hour steady lights. 


rest remain lit.) 











At your dealer or order direct. 





MANUFACTURED BY 


Walters Taleli-34 a (-t-pm lal om 


A BEN WALTERS ENTERPRISE 
136 SEVENTH AVENUE, NEW YORK 11, N.Y. «© Algonquin 5-2308 


— i nk ne 


|) ae LS Le CE 


Weyerhaeuser Industrial Hardboards 


combine flexibility with strength 


HAVE YOU EVER SEEN a standard-type Hardboard with the flexibility and 
lack of brittleness demonstrated above ... yet outstanding for surface 
hardness and stiffness, too? This is typical of the remarkable combination 
of physical characteristics offered by Standard Weytex* . . . character- 
istics that can mean definite manufacturing advantages to you. 
Standard Weytex ts basically different than other Hardboards because 
it is made in a basically different way. In the Weyerhaeuser process, 
long, tough, White Fir fibers are “air-felted”’ to provide a more thorough 
interlacing of fibers in all directions . resulting in higher tensile and 
transverse strength; greater bond strength perpendicular to the surface; 
lighter weight; lighter color. This gives you a more uniform board for 
processing and machining plus a finer, more uniform surface for 


painting, laminating, and finishing 


Whatever you make, if it involves the use of a panel type material, 


we suggest you hold everything and investigate the possible use of 


Weyerhaeuser'’s Standard Weytex. Samples available. Write for full 
niormation now 


7TM Reg 


Weyerhaeuser Sales Company 
HARDBOARD DEPARTMENT 


First National Bank Building * St. Paul |, Minnesota 








Standard Weytex is smooth on one side 
and has a screen impression on the other. 
Panels are light tan in color with a pleas- 
ing fiber pattern. 


@ Takes all types of finishes including 
wiping stains, lacquers, air-dried and 
baked-on enamels. An ideal base for 
plastics, fabrics, veneers. 


@ Excellent gluing, laminating character- 
istics. No delamination nor peeling. 


@ Splinterproof, sliverproof. No grain to 
raise, check or craze. 


@ ideal for: furniture parts, automotive 
foundation parts and panels,:sliding 
panels, cross banding, core material, 
mirror backs, cabinets, toys and games, 
TV backs, displays, signs, containers and 
many other uses. 


@ Available for immediate shipment in 
following thicknesses: 1/12", 1/10", 1/8" 
3/16", 1/4". 
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Here's a brand new star in the Showcard Machine line-up. 


It is a specialized model, designed for use where quantities 
up to several hundred of the same sign are regularly required. 


For such use its mechanical inking unit, combined with the patented 
Showcard Machine method of type setting, make it the new 

speed champion. It is remarkably smooth-acting 

for all its rugged strength. 


And if the new Sign-master doesn't fit your needs, remember there 
is one model in the Showcard Machine family that will. 


Write for complete information. 


1196 MERCHANDISE MART ° CHICAGO 54, ILLInOots 
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E, dito rs Comment 


There was some excellent talent on the Display Clinic program 
during Display Market Week and some fine addresses. But to my way of 
thinking, the most important message delivered was by John R. Cooper, 
who for a number of years was display director of Mandel Brothers, 
Chicago, but who is now merchandise coordination manager for that firm. 
He offered a time-tested plan by which not only store sales can be 
increased but the display executive becomes one of the most important 
cogs in the team which makes the whole idea click -- and in so doing, 
automatically establishes himself on a higher plane in the eyes of 
management, 


Futting the plan, which he terms CDM, or coordinated display 
merchandising, into operation isn't easy and seeing it carried through 
requires work. But the proven results it obtains in the way of sales 
and its effect on the display manager's status in the store are worth 
every bit of effort required. 


Mr. Cooper's speech was given in full in the August issue of 
DISPLAY WORLD, beginning on page 55. If you haven't read it, I suggest 
that you do so -- then study it carefully and see how the idea can be 
put to work in your own store. One of these days you may be glad 
you did... 


I mentioned last month about spending quite a bit of time at 
Market Week with Hermann Schlipphacke, display director of the 57 
Kaufhof department stores in West Germany. At one point in the conver- 
sation Mr. Schlipphacke inquired a bit hesitantly about the salaries 
paid American display directors. When given an idea about what these 
might be in different types of stores in various sections of the United 
states he was much surprised, and went on to say that a former com- 
patriot of his who has now been a display salesman in this country for 
several years had informed him that the display director of a well- 
known mid-West store receives a salary of $100,000 a year. When I told 
him that his informant had not only stretched the truth but had prac- 
tically torn it limb from limb, he drily observed that he was much 
relieved to find that there was not so much of a disparity between his 
salary and that of American display directors as he had been led to 
believe... 


Of no particular consequence, but interesting from the standpoint 
of showing how different customs apply to display in other countries 
was Mr. Schlipphacke's question as to the significance of "all those 
walking sticks" which he has seen many times in connection with 
Christmas display advertising in DISPLAY WORLD. When it was explained 
that they were reproductions of candy canes and have become one of the 
minor symbols of Christmas, he observed that they were unknown in 
Germany -- but to even things up, in his country they use the figures 
of pigs and chimney-sweeps as symbols of good luck for New Year 
displays... 


And speaking of how display varies over the face of the globe 
brings to mind how the changing times have affected display here in 
America. The first issue of a display publication in this country 
was that of "The Show Window," dated (Please turn to page 70) 





FORMS with Buy Appeal... 


glamorize your garment displays with 


Wife 
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THE MARVEL MECHANICAL {7 
SLEEVE FORMER | 
MADE OF "“SHOCK-RESISTANT" PLASTIC /| 


fom THIS 


Fad... SELF ADJUSTING 
MODELS ANY SIZE SUIT OR TOP COAT 


TO THIS 
NO tedious sleeve stuffing with tissue or 
shapeless cushions. 


Turn a KEY and PRESTO ... 
A beautifully shaped sleeve is modelled. 






STAYS PUT WITHOUT PINS. 
CREATES GLAMOROUS SLEEVE LOOK. 
APPROVED BY LEADING DISPLAY MEN. 


WITH THIS 


REPRESENTATIVE JOBBER IN YOUR AREA. 


IMMEDIATE DELIVERY $9.90 PAIR 
Slightly higher in the West 


CONTACT YOUR DISPLAY JOBBER | 


<i 


e“<x a. A SN 


SLEE-FORM, Inc. 511 RHope IsLAND st. BUFFALO, N. Y. 


SEPTEMBER, 1955 
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tiv ie of heht Thi 1s 


todas 


more true than ever 


because of the new and improved lamps 


COMMETCIAITS AVAlIlanDIle 


lighting 
to review 


lamp heer developed 


and the wnpros Development 


Nave Cotte about i) rapidly hat if 1s ometimes 


dithcult tor the displayman 


: ; 
to decide which ts 


for a particular use Dhe choice 


’ ' 
ne oF i oldet Lyi and tne newe! 


; 


’ 
| not AIWd@YS very onviou 


Kapidly hecoming the rics fluor 


’ 


hvhting 


popular 
mode rriiza 
High eth 


all-around 


, 
VOCTICT AI 
‘ }; 
M112 


idintenance and 


reacetit l; il TO 


tion foot larva dann 


fieetiac y 


CcCOnmny . rCAsSOTI 


for its popularity 


Kugged single-pin base push-pull imsertion 


and removal trom ocket and mstant starting 


are other of tt advantage lhe maintenance 


Cpticotinic advantage this 


lamp result 


leowet part 7 hyehting 


Selecting Lighting Tools For T 


Developments in lamps have come about so rapidly that it is some- 


times difficult for the displayman to decide which is the best lamp 


for a particular purpose. 


and newer types is not always obvious. 


(IIA Y turnover may not necessarily 


be mamtamed tomorrow by displaying 


ame merchandise and using the 


old dy vl i) 


Sarn 
technique: Any store can wget 
old-fashioned, out-of-date, and begin to lose 
When that 


modernization Modernization 1s 


nt tie happen it is time for 


usually a 


management decision, hut a creative display 


iat) clon im need to watt for Mahavement ble 


eate the effect of modernization through 


The choice between some of the older 


Here is a quick resume. 


lamps, ballasts, sockets, and starters 

lhe 112 slimline lamps are also made in the 
6-foot ard 4-foot lengths. They are slightly 
lighting use than 
their &-foot companions, but they are conven- 


ent for 


less economical 1) general 


hilling out the ends of continuous 


rows of fixtures where space does not permit 
the use of longer lamps 


[here are two slimline fluorescent lamps 


which were specially designed for showcase 





6416 
length 


[hese are the 4Z16 and the 
made to fit the 
f foot 


hghting 


which are standard 


4+~ and 


mstant 


showcases [hese lamps are 


starting, as are all slimline lamps 


[hey are just three quarters of an inch in 


diameter and can be fitted into a very small 


reflector. Such narrow units cause little ob 
struction of the view of merchandis« 

\ fluorescent lamp that was imtroduced in 
1952 is the 40-watt rapid 


lamp. This lamp, together 


start fluorescent 
with its specially 
designed ballast, provides fast, positive start 
ing without the use of conventional fluorescent 
lamp starters and at no increase in initial 
those of the 40-wati 


The lamp comes up to tull 


or operating costs over 
preheat system. 
brightness smoothly about one second after it 
his primary 


objective of lamp manufacturers which 1s that 


is turned on emphasizes a 


of simplifying maintenance for the user by 


providing lamps which require fewer parts in 


the lighting system. Other evidences of prog 
ress in this respect have been greatly increased 
lamp lite, ot all SIZCS, and 


types and more 


uniform lghting among a group of lamps 


In general, fluorescent lamps are desirable 
for part of the lighting in department store 
Chey illumuina 


provide footcandles (units of 


tion) with coolness and ethciency [his 1s an 
unportant factor in comfort and economy when 
it comes to providing 50 footcandles and mort 
of general lighting, which is typical of current 
self-service 
levels of 100 


are being found profitable 


store practice In operations 


lighting tootcandles or more 


Lightine SyVSTEeIT) 
which produce these levels of illumination cet 


yreatet attraction from out sic the store 


they provide a more stimulating atmospher 


inside, and will bye competitively good for “a 


number ot vears 


—Upper left, an incandescent spotiamp in a 

“crookneck’ fixture Upper right, the can. 

opy suspended from the ceiling uses plastic or 

glass to diffuse light from fluorescents 

Left, spotiamps encased in ceiling-mounted 
fixtures create a dramatic effect— 
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—Left, R 40's wash the background with color, 

while white spots are on the mannequins 

Right, the easily-built panel has a frosted glass 
floor lighted by four fluorescent lamps— 





sparkle 1s through the spothehting or countel 
and table displays. This lighting technique 


only adds sales appeal! 


store by adding the efttect of sunshine 
The 100-watt PAR-3&8 spotlamp 


lamps to most displaymen 


lamps have been developed which 


tor interior displays and show windows 





By R. T. DORSEY 


Illuminating Engineer, General Electric Co. 


Most Effective Display 


Kluorescent lamps also have other chats 
acteristics particularly good for some types 
of merchandise. They produce low-brightness 
highlights that tend to fill out the surface 
and enhance form and finish 


However, fluorescent lamps being diftuse 


arge area light sources, lack the high bright 
ness necessary to put attractive sparkle in 
merchandise. This must be supplied by 1n- 
candescent lamps whose concentrated, glow 
ing filaments “sparkle.” 

[here are several ways of providing this 
quality of light 

ne way of doing so is by means of an 
incandescent downlighting system used in con 
junction with the fluorescent lighting. Incan 
descent downlights are compact and efhcient 
lighting units which can be installed in a 
pattern conforming to the layout of display 
cases and tables. [his generally provides more 
hight on the sales areas than im the aisles, 
thus concentrating customer attention on the 
merchandise 

L he downlights may have lenses to control 
the distribution and fit the lighting pattern to 
a counter top reflector Ly pe incandescent 
lamps m suitable housings may be employed, 
or reflectors with louvers to shield the lamp 
from sight at normal viewing angles may also 


by used 


Incan«e cent lamp imsice thn how cases 
have the concentrated brightnes that creates 
sparkle riowever, there must also be un 


candescent lhyvhting provided outside t hie CAS 


to maintain the same attractiveness when cus 
tomers who Ate interested it) close appraisal 
ce the merchandise on top of the cas YO) Ole 


system is to have incandescent lamps overheas 


to give the same attractive appearance to met 


chandise vhether it be inside or outside thy 





—Center, a pure white background reflects 
light from fluorescents concealed behind the 


deep frame of the shadow-box ... At the 
right, incandescent spots reveal texture and 
color— 
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(As told to Bob Gasker) 
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Projection Of Store Personality 


By IRENE MILLER 


It is flashes of personality traits that make the Lord & 


Taylor customer feel at home in any Lord & Taylor 


store, 


While this is an aequired art, not easy to 


achieve, it is worth striving for in any branch store. 


AS] mont! Vi‘ explored cornice ot the 
fashion ae partments at the new Lord & 
lavior Hala (Cynwyd store and recog 

nized how indelibly little things impress 


Lapp thi TELE thre madividuality al Store 


characte! I his month we shall se« further 


‘ vidence (97 how me | retail mstitution with 


At cut tanding reputation expresses its 
flashes it 
that make 


feel at home in 


sonality m revealing 

flashes of 
the Lord & 
any Lord & 


an acquired art, not 


populat pet 


personality traits 


lavilor customer 


lavilor store and while this is 


easy to achieve, it is 


24 


worth striving tor in any branch store. The 


lamiliar touch is a talent, not a repetitious 
device 
\daptation to a 


borrowing of 


new community by the 
local color, without exploita 

And 
( lothes 
Shop translates its outdoor message in Jocal 
with Shaker wall decor and rocking 
chairs that proclaim their Eastern Pennsy] 
Vania imspiration 


tion, is a sincere form of flattery 


here, as you can see, the Country 


terms, 


Chis department declares 
its intention to offer casual tashions 
suitable and satisfying for local living pat 


Wall-to-wall 
hack 


unstated elegance in the merchan 


terns and active requirements 
curtaining, trom ceiling to floor, is the 
drop lor 
dising of good taste and quality in country 
clothes. ‘The 


mounted on 


shop name 1s appropriately 
transcribed in 


and the 


planking and 
S¢ ript \ 


long line of 


feminine country flavor 


tradition 1s symbolized by all 


antique wicker cradle converted to decora 
tive use as a planter. A small counter se« 
tion, with indirectly lighted recessed display 
stock 


wall. stimulates coordinated accessory 


—The personality of each department is care- 
fully maintained in the decor, fixtures used, 
Pictured here are 
the Country Clothes Shop, the children's shoe 
department, part of the children's apparel sec- 
tion, and The Man's Shop. .. . (All photo- 
graphs by courtesy of Retail Reporting Bureau, 
New York City)— 


and general atmosphere. 
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—The see-through principle is found in every 
department of the store; an example is the 
grill wall of the linen section . . . Center, 
maximum use of small space is obtained in 
the china department . . . Below, merchandise 


is shown in use wherever possible— 


interest and multiple unit sales. Table and 
nxtures are polished pith and metal in 
sturdy combination 

lhe children’s shoe department identifies 
its youthful personality with the introduc- 
tion ot local color Walls are painted the 
barn-red that is a so familiar feature of the 
surrounding landscape, where red barns are 
the natural and expected Wall decoration 
employs Pennsylvania’ Dutch hearts and 
typically small child chalk drawings, with a 
repeat appearance of the indigenous lion 
that dominates the weather vane table at 
the department entrance [his design ap 
proach serves to integrate a new store in a 
new community and is a technique with 
cultural and geographical possibilities im any 
locality [he use otf this technique 1s 
the “Lord & Taylor touch” which 1s not an 
exclusive Lord & Taylor prerogative,’ but a 
wide open privilege ready tor employment 
in this store it is recognized tor what it 1s 
a Smart opportunity tor community inte 
gration Here the chairs tor children are 
sturdy metal with easy-to-clean plastic up 
holstery color contrasted im alternating 
beige and blue A small unit at the back ot 
the department centralizes slippers and gives 
them specialized importance and a controlled 
selling area A high level open section 
‘opens up’ the department at ceiling level 
with widely spaced grillwork 

Youth is served in another childrens de 
partment where child-height fixtures are 
scaled to customer size and where one can 
readily discern a display of double unit 
selling importance in the use ot brother 
and sister mannequins that tell a selling 
story im smart double talk ( onvincing, 
too the brother and sister pairs figure 
about two years difference in age, in step 
vith the growing tamily ot customers 

Light pastel lacquer enamel and “For 
mica” fixtures give the children’s depart 
ment a bright and cheertul air in tune with 
the spirit of liveliness suspended in anima 
tion by colorful story illustration animals 
and birds that pause in flight across the 
walls. Elevated display puts space to work 
on top of floor stock units, placed in direct 
display relation to stocked size and age 
groups [he tunctional give way to tun 
where a jack-in-the-box elephant springs a 
surprise by clowning his costume to the de 
lighted satistaction of young customers 

Definitely The Man's Shop caters to the 
brass, in fixtures and turniture knd cases 
are glass and brass while lacquered metal 
oor racks are laddered with brass rungs 
Well groomed and tully ensembled, a male 
mannequin displays smart coordination of 
the clothing and turnishings that are met 
chandised within eye range of! the custome! 
\ lacquered metal fixture broad-jumps the 
central stock unit for the selling display of 
jackets hung on hangers that sport wir 
heads. One can barely see in the photo 
graph the planked wall panel that is high 

[Please turn to page 68] 
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Summer Situations Emphasized In 


IRI T CHING the total vacation season prop of all ten windows im the ti up and \ good dea of what Harold Kelly, display 
to its maximum —nearly a third of the featured the copy “GO (in large letters with director of Desmond's, advocates in connection 
year tor the average person was the the ‘© like the green light of a trafhe signal) with the direct display approach was demon 

theme of 12 windows at Kobinson s-Downtown Looking Like a Page Out of Charm magazine strated when he moved in a desk, file cabinet 
(sing Charm magazine's calendar tor author on Your Two Weeks with Pay.” Covers of — telephone and swivel chair for his “Like wear 
' mn featuring the tact that most pe ople have recent issues of the magazine were attached ing a breeze lfownway | ropeze business 
la ot ie ire moa year, Visplay Director to the panel and flanking it two mannequins tones display Behind simulated office win 
- miitl vitals ed tiv pavinit ta cd pla tiv Tt merchandise featured (9T) the MidVAZITIC > dows Were painting ot husime . districts 
1] eh i! ATTIC t =) riic’T cf ‘ i] ‘1 {) { {) . \ { . y] a . Ta ' : 
iN itt if iL renanid a ch COoVel Ven ric wert li piayed on a ige it Kelly heliewes the mmpact of the display must 
’ ' i | i? is) cit ‘7 f) ‘ i) yy } / hy ; a} i] ; " 
ia) iy tC ALNO) ifuatie mchuding rm rm rougnt iron Chait hich partially covered he telegraphed tast, with a minimum of pre 
tT (aryl nw Wel ij c] eqquipment Teo travel t hv lowe! ireé’a of tiv pane! and interrupted if liminary an mad 11T) ar main ohbiective qt 
Tes : : 1 ‘ (| | 4 . 1] t \f \ j hy i¢ 3} 38. tii’ | sii 4 : | 
intial eal au away psart ' vertical line with more appealing design \t Desmond's windows 1s to bring the shopper 
‘ ti} rite ‘ ; | eal ’ \ i) iwi (| i } i) +} 4 ‘ f ‘oti ‘) (| ’ ; 
n wn pictur Bs the Das f the pane: was an accot hion-folded into the salesman reach: and he often relies 
edt ‘ . i el : yg } wre! ] ; cle cyit ‘7 et lyy ’ ] . o , 
re Weal mic TCLANIUNY ni a wt travel wuld ab | | treet lone illu trating on the direct approach to create an effectivels 
ial Long side a record playet ind Citizet of Many nator In their native Co imple etting relatively free ot detail. but 

Baattias i) ‘ i) cl] int ’ ay iy ci 1} ‘ } ‘ ’ 497 aa [FT | ‘ ‘ 

om t record album . , nad just turn Lhe cove 1 this folder wi = replies vith enough atmosphere to enable the passerby 
. | if Catt rie | | r | yy ; } j ?w¢ : | ’ ‘ ' ' ' 
ed sandwiches and snacks trom t prcrin f Time magazine and bore the legend “Time to ee quickly and imstinctively§ feel the 
ket md thermos bo I en O e] lett 7 oy ti r f 
is} i i | ri bottle besicl rey rien te) lravel lettered Wmilar to the characte! message and react tO 18 mmpulse 
ty mii a PAN pall 7 dotted cloth completed rate ty il eq hy | wre | ine leuwm 11ies 
: , ) t Ohrbach's-Vowntown Msplay Wirector 
iting-out touct \n Argus camera and formed an interesting pattern on the floor. [hi \ rbhach U0 OWN, play 
, ' Valli ‘Issh ‘ate an nt sting Cc 
ment yer i tin foreground (sree riecrcnal dy ( ‘as hohted trom above \ spot \ liam Mei CT sa ited att tere Ol 
i " ‘ » 7 ‘ ( ~ } P al | cs\\ 
ner in the top right corner softened the light wa focused on the message on. th trast to the draped folds of a drapery windo 
, with tw mensional pai lumns tor fii 
fecnp ° ‘ if ' : urtially covered t hve fandine vertical tate \ ] ' | »~«c] ap ] lil i il ited ‘ ¢) ] ! | lat 
a cad | ' rehet The fabrics were draped around and 
; ries eurii ‘ if re'tise ft if \ i {} 
| | 
’ ’ ‘ ~ ; 4 j etl ar ss rs Al 
ruil i Tf tik | by hbackeroul ‘| il i , from the ' columi it AbTatl Bhd ) UR ind 

; ~Upper left, by Paul C. Smith, J. W. Robinson baskets of grapes all lent color to the inte 

‘ teh. cre : . ‘ 
Company-Downtown . . . Upper right, by esting composition of decorated tabrics Lhe 

\ different approach mm a the-in wit ( harm Staal Th Th M Cc D 
nreeented hr Stanley homp omey ompson ° oy ompoeny-vown vhuite COpyS cara at if) ang le im «othe center 
igazine was engin — town .. . Lower left, by Harold Kelly, Des 
| | \I ( : ‘ TTE , stated Fashion News with Decorator abr . 
m, display director at th ay ONNpals mond's ... Lower right, by William Meissner 

Downtowt \ large white panel was the man Ohrbach s— Lots of travel activity characterized the 
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Los Angeles Displays elie 


two sicle vith yood Triage na ij 
<7 potted 


scene-fhilled series of windows William Meiss series of windows at the May Company-Vown on 


ner and Assistant Don Elhott devoted to vaca town, where Stanley [Thompson imaginatively abstract 


tion travel at Ohrbach’s Miracle Mile store repeated flower dress patterns im painted pi plants 
along with a inulated palm tres 


string etiect Protu e ws 


hive mannequins wore travel wear, and had ture frames on large panels in each window 


accompanying accessories and luggage. [he lhe frames and leaves and foliage im each [Please turn to page 50] 


copy theme, \ World of Excitement ‘painting were painted right on each panel 


W herevet You Ca Was expr ssecd 11} th and artificial Howers were then pinned tt? tiv 


action and activity simulated on the railroad panels Mannequins wearing the featured 


platform | hre« were checki train arrivals Howe red corTtons posed hefore t he pie ture L hve 
partures on the blackbo: at th ht copy card on the floor (“lov | 
(otton ) ; had artificial 


named 
Special, Sports Wear mited, and ity 
= hosiery display 
of Avalor lhe suggestion of the railroad 
6 : the cancan with al 

station Was accomplished hy A Weal ered plant , , 

; ' , , :, produced by loseph Met ormich | 
platt rm over granulated corl| \ hand trucl , ' 

led , , , i! Henshe y Salita Monica lo drama 
le ace wotry mvVvAY' ! i (i evervtnil , 
: | ize five-proportioned leg s McCort 


would bye faken al ivy oO : ‘ ' , 
sed forms in simulated b: tut 


m. Lhe light gray background 1 itted 
iT) ; tore s AT) aliteratiot report 
strong hadov sTiTieoti . ! ri tl (oti , , 
1s | rorims 


t pid) VeTe topped 


LUnusual and highly appealing tins On 
. vings covered with brilliant 


the side lights 


flowered cotton prit | . Nemes pay 
] ‘ | oT DparKilllig rece 


, 
theatrical-celestial eftect 


hehting 


—Upper left, by William Meissner .. . Upper 
Right, by Stanley Thompson .. . Lower left — ae 
by Joseph McCormick, Henshey's, Santa 4 
Monica .. . Lower right, by Frederick A. Frederick A 
Bower, Barker Brothers .. . Extreme right, by 
Henry Jampol, Haggarty's, Beverly Hills— 


Bower create 

| ' +} i ial 
madoort oOnrtaoor patio Witt A rer aAli¢ 
campus canopy over the indoor portior 
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heightened thi mdoor outdoor etiect 
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In making your windews more appealing 
and suitable to the individual community you 
automatically add an impact that creates 
more sales per window and that, after all, 
is the job of a display manager. Window 
display is where a retailer makes his direct 
bid for business. The customer expects the 
window to be his practical advisor It 

| ; , should inform, educate, and serve the cus 
KNOTTY i. & tomer. Women, especially, look on window 
PROtitm =| = display as a parade oft merchandise They 
MAS Bttw ‘. i § ATe eternally interested window shoppel 


THE 





SOLVip/ 5 [he following steps are necessary in 
| huilding an efficient, attractive, selling, shoe 
window display 

l1. Background—the central theme or gen 


eral selling idea, dramatized 


Z. klevations or ramps (a) tlevations 


or ramps bring the merchandise closer to 





eye-level (b) They torm interesting pat 
terns and lines to separate different types 
of merchandise (c) They save time in in 
talling the display, as more merchandise 
an bye hown with tewer fixtures 


3. Floor covering. (a) Avoid any pat 
tern in either the covering going directly on 
the floor or on the ramps, because it makes 
the windows hard tor the customer to 





“read.” (b) Keep the covering crisp-looking 


Dramatic Display Sells More Shoes 


By ELMER C. DIEHL 


Sommer & Kaufman, San Francisco 









ln teciiiue i volving the use make attractive and dy play eflectivels bye 

dramatization 1 proviny erie Cause the merchandise 1 mall and all the 

tive in creating windows that sell arr iz liowever, by using showman 

trey be] ommer & Kautman hap in ot hve vindow, themeless cluttered. 
Cul ould be treated with as much unattractive displays that usually get littl 

thought in theme, proper lighting, and at or no attention trom the passerby can be 
tractive «ay play a hig lashion yindow made into display that attract customer to 






cliftye uit ta) this yindov and mty thie tore 








at all times (c) Lse a monotone to be 















determined by the scason and the Ove all 
type ot display 


-_ 


4. bkixtures a) Spot fixtures in. with 


ramps or elevations so that the styles shown 


—The author of this articie believes that shoes 
should be considered as high fashion merchan- 
dise, and that they are entitled to the same 
dramatic display treatment as major apparel. 
His experience in the past bears out the theory 
through increased sales— 
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—In the display at the right the props were 

white ostrich feather palm trees, white fish 

net, sea shells and the like .. . Center, the 

silhouette is a cutout of a soft-shoe dancer; 
the drape is likewise a cutout— 


Will not he all at ore level ( t) Put best 


selling types near the front of the display 
(c) Keep seasonal best-sellers in the best 
window spot 
5. Accessories (a) Accessories must be 
carefully handled and the details of theis 
arrangement painstakingly carried out 
6. Price Tickets. (a) These must be neat 
and in a consistent pattern, generally paral 
lel with the window glass 
7. Placement of shoes. (a) Shoes should 
be grouped by color and by pattern. (b) 
The use of singles of the same pattern but 
in a different color is permissible. (c) Avoid, 
where possible, showing thie side ot the 
shoe 
le Preparation ot shoes tor the window 
(a) Ankle sling and ankle strap styles can 
x are introduced 
hive winde ’ ’ hactow ~ ty 
street devoted to regulat 
andise in the popular price range 
In addition to the main store. the 
taff handl display tor thre iburbatr 
stores wit! i total ot 18 windov Irn thy 
main store and suburban units the window 
changed twi monthly Interior di 
carry the them 
ion currently 
Papect 
Display at Sommer & Kautmann 1 
nized by tore management and employe 
alike as an integral part of every merchat 
dising Prorat ait mMiecatni Close Cal 
$4K has , genial cooperation among display, advert 
4 terrific * ; iv, buying and merchands iv 
a lhe display department whicl 
=e lt lorence | assistant (suid 
ett artist | hackeltord and 
Hambly is completely 
advertising department 


Tie*d ¢ 


be shown to best advantag vithout tull 
rorms Wet the inside ot lings oj straps 
and insert the tull torm and | et ove! 
night, then remove the tull torm (bh) | 
full torms in closed heel pump 

forms are generally 

) Burn away any “ 

displaying any sho 

pencil to touch-up white stitching 


velt of the shoe (tT) Suede need 


light brushing with a rubber 


all leather Noe 
buffing to a sheen, rather 
IS more cle sirable 
\s to the lunctionineg 


partment ; our store 
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toot 
| 


Aagnig 


SEPTEMBER, 1955 







































of 


dy play 


frend 
by 


mci 


‘7 ; 


and colic 


tive 


tron 
autuiM 


uur se 


bei \ 


te) 


? ’ '?F 


<i 


tive 


aly 


vardrobe at 


‘a | 


bpene 


that 


mawrority 


play 


bys 
2 


(37 


1 


oT 


1) 


wet 


Lise 


; 
Voie 


uipt 


| 


; 


New York Display Scene 


By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 


Director sSiineyv kk 


iy serves as an illustration 
Dav-long luster our Silken Swi ( oft 
ton the soft and shirty look” read the 
fashion message lhe mannequin im her blue 


gray costume was posed before a plywood 
panel finished in browns and red and show 
ing the design of a cutout which followed the 
lines of a Balinese figure this abstract fig 
ure had stepped right trom the background 
into the foreground where it presaged the 
autumn season to come, though at the same 
time complementing the lightweight silken cot 
ton featured by the mannequin 

Sections of the hgure were tirst covered 





vith leatherette before being painted green 


red thi 
Also 
natural colored plastic piping to these 
but 


ri 
ol 


sections. 


unusual 
the 


brown resulting im an 


ish an important detail was use 


an imexpensive thoughtful extra touch 


which gave an overall effect of depth and a 


custom appearance \dded interest was 
gained through the decoration of golden 
wheat combined with green velvet leaves and 
acorns, and the cockade combined with a 
pheasant feather and sprays of the wheat. The 
one slanting brown eve (the other eve was 
yreen) created an imtent marionette-like ex 
pression. there were six windows 1n_ this 


series and all of the abstract figures were, with 
variations, executed by the display staff of the 


store 
Display Director Gene Moore's perfume 
windows at Bonwit Telles have become 


legendary for their originality and this season's 


were entirely novel in design and extremely 


huovant feeling 


L hi 


unusual handling of 


in 
eight windows were transformed by the 
12-inch untinished lumber, 
1 hye 
lumber was amusingly hand-decorated in cray 
hes 


SOOTTIC 


installed against the glass of the window 


ons im colors designs were 


primary 


done by children and in instances wer 


age of the 
skillfully 
subtly drawn together by a protessional hand 
established thy 


signed and carried a notation ot thi 


“designer the overall and 


Excellent carpentry various 


shadow hox set 


th 


hecamny 


ot 


pertorations which 


t he 


eight choice 
lhe 


arresting 


tings Tro presentation 


featured to each window 


gone 
thy 


the raw 


1ragrances, 
(ij 
tc) 


heauty packaging made an 


contrast lumber and the whimsical! 


—At the upper left, by Sidney Ring, Saks- 
Fifth Avenue Upper center and right, by 


Gene Moore, Bonwit Teller At the left. 
by John R. Foley, Macy's . (Photographs 
by courtesy of Virginia Roehl Studio, New 


York City)— 
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—Directly above, by Tom Lee, Bergdorf 
Goodman . . . Upper right, by Paul Vogler, 
lord & Taylor . . . Center, by Warren 
McCurtain, Gunther Jaeckel . . . Below, 
by Edward von Castelberg, Bloomingdale s— 


drawings [his series of displays was highly 
effective and appealing to both pec strians and 
those passing in bus or cat 

\ lovely cool, Irosty effect wa created by 
Mr. Moore at Bonwit's, when white styrofoam 
proscenia were used in the entire bank of 
eight Fifth avenue windows 

“The new thud crepes of Pauline Kigere” 
were thus presented, the white proscenia fram 
ing single mannequins whose complete ensem 
bles were in black Lhe striking black and 
white theme was accented by the use of whit 
confetti to cover the floors of the windows 

lhe New York Summer Festival was greeted 
by Display Director John R. Foley at Macy’s 
‘You haven't seen anything till you've seen 
New York's Summer Festival You haven't 
seen New York till you have seen Macy’s.” 
lhe bold headlines of many newspapers gave 
an extra welcoming not 

\ familiar locale was depicted im the 
subway entrance, this prop being of heavy 
paper painted stone color and accented im 
black The family Rroup looked extremely 
pleased with their jaunt around the city and 
with their fashions the ladies featurine 
black, black and brown check, turquoise, and 
a turquoise with white dots \ bit of welcome 
whimsy appeared on the display floor in th 
nature of a card which invited visitors step 
in for a cool drink of fresh water trom an 
of Macy's 65 fountains or to treat themselves 
to a soda if preferred 

An intimate little setting was handled with 
yreat flair by Tom Lee at Bergdort (soodman 
in the presentation of foundation garments 

lhe garment, in white, wa uspended by 
invisible wire and appeared to be held by two 
gloved hands, a double jet bracelet outlining 
the wrist of the left hand and a large garnet 
brooch held between the fingers lel red 
rose. pinned to the corset Was vith the 
gem 4 color accent. and both details bore 
out the theme of quality 

Boutfant ballet skirts were 


[Please furnm fi pad 
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by PY adit ehring 


Display Designer and Consultant 
New York 


4% : , a z 
de 
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: 
% SF cps ve 
ee, 


Arrangement: ’ gispiay consists of three detinite - 0 Oke YS i, ie 
nite na forma arranaement ; oe gi meer 7 ; f 


; uy. 
As. ae 


4 me . we 


Properties: The form on the left is draped with 
if¢ moareria Ong tashioned TO empnasize the 
Oe la ihovette shadow ot the manneauir 


een in tne pacKkground Copy reoas fp n The 








Arrangement: Two units make up this ta]! giove ais 
play. 


Properties: The background shows a tramed picture 
of a tashionable lady modeling gloves. An assort 
ment otf tine gloves in rich autumn shades is ar 
ranqed around the pic ture, Copy ( aption: Gloves 
ete the Fashion Picture. 





Comp 





’ | 
Arrangement: ihe lingerie display consists of tw 
yeatiy ty manmite ry } rit le cr? maement 
Properties: WV rite nyion iingerie is pinned T 1 pINk 
thy re A iarae wash basket is painted blue 
ra 7 wnt of window 
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Arrangement: This mens acce Ory 


of Two detinite units, Arrangement 





Properties: The upper section of a dre: 
and on top are displayed mens st} 
anda hat. A pin UD bo ra Nown 
assortment of pretty qirl | 


DINGS, etc. 














Arrangement: The University Shop display is made 
up of three definite units in a well balanced ar 


rangement. 


Properties: An oversized |-square, made ot plastic 


for transparency, features the construction of the 
aarments which are displayed on either side of 


unit. Copy card is shown in lower foreground. 


is 
; 


Arrangement: [his tobacco shop display 
ot One detinite unit with CO neq? awssortmer 


ING items. 





PTI a 
” —_— ” 


Properties: The display toy 

ter Aqgair st a tan boas ere 
assortment of pipes TONAOCCO ¢ 
ecoves ana an oversized p 
nore The tHoor cnecred 


©? wWiINdOW. 
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LOT both im apparel and in accessories, 


ere included to accent the place these have 


n a back-to-school program for “College 
TOUT i _ 4 
Another display ad a sweater attached to 
it might well have been a_ blackboard 
except that it was in pink, as was the 


weater. Much of the illumination was trom 
pot on the side vith the two drop lights 
adding low illumination from large day 
light bulb hye hricl . which appeared on 
the wall were made of the new plastic brick 
material introduced into display recently 

rach one ot the vindows which Bradley 
designed carried out a slightly different 
motif, yet all carried out the school theme 

Four lingerie windows by John Moss, 
Marshall Field & Co., suggested the theme 
of that old song “hang your clothes on a 

ckory limb. but don’t go near the water’ 


(tial hown) ‘There Were hare tree branches 


It's Trans-Season Time In Chicago 


By JEAN MOWAT 








Mbit {,() fore ave heen cae voting t hie 
faate treet yvindoyv to tral eason 


| to the person 





| bes 7) ation and upplied 
leg r the pet , 
i | take i licta 
i! tart all ain dari 
i f id} | bre | Viti 
. i | a fig la 1c] thaote 
! if ippanre \' e the tore 
CH arrival | cooler day 
Qe 4 ( flered tus Coat thie miteriol 
cj] AcTIVITS Viti clearance 
i 2 aL ted its entire battery ot State 
to a back-to-school promo 
(lement Lradley suggested the school 
llustration and wm anothers 
il i] hoor tive chool plas 1 hye 
oli wht cardboard 
i i horny Wig iT pat Coming 
‘ iIpplement thie complet 
‘ fing sed hie darket tall 





skillfully applied to a back panel, and on ‘ 
these were other items of lingerie, besides 
that shown on the mannequin. This gave 
an opportunity tor a wide use of color and 
cle Sip In CAt hy window there Was a colored 
panel otf cheesecloth-like material im dels 
Cate pastels l hese took up about Cone 
quarter ot thie yvindow. flush to the right or 


left side, and covered the entire length of 


the window but vere set back several teet 
to give more dimension to the display. This 
gauzy motit was mtriguing and interesting 
ror cone aw the garment first through this 
‘mist’ and then the true. tull va 
color and design 


\ difficult window to do is one tor smart 


icc rie 1] Vivi ( ite hlend ltite 
Alle if ent mother } j » trict a hive 
ir | Moos clon \' 

In thie mde tratec rie (>? TW 


—Top and center, by Clement Bradley, Carson 
Pirie Scott & Co... . At the left, by John 
Moss, Marshall Field & Co.— 
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Right, by Reed Schlademan, The Fair Store 
Center, by Jack Boghosse, Goldblatt Brothers. 
. . . Below, by Carl James, Mandel Brothers— 


one carried out the green range 
and the other the pink—the use ot scarts, 
stole, hat, and jewel was shown on the 
mannequin The “st Op and yo effects on 
the standards of three different heights 
carried out fabric colors, and super-imposed 
were hats, bags, flowers, umbrellas, all in 
the same generally wide range of the tone 
on the mannequin Repeating all ot these 
colors, the large beads at the back of the 
window gave additional depth and height to 
the arrangement. The plaque on the floor 
read “Garden Fresh Pinks, in Flower 
Hued Accessories.’ 
here were spotlights to bring out some 
details in the bags, and other spots trom 
the side added to the effect, while ceiling 


spots illumined the mannequin and we 
adjusted as to cast re peating shadows 
the hackground \ll-white lighting 
used 

“Our Petite Boutique ancther acc 
sory window where Moss suggested 
outdoors, with a box-wood tree in the hb: 
ground and a small summer hous 

fhe window wa stel tints of light 


green and against this the merchandise wi: 


shown lhe standard bore 


“pure enchantment tor 1 smi Iiryv—oul 
Petite Boutique.’ There v toys and tin 
tables tor the mall try and 

a young mannequin seated on. iride 
sand and gravel kar in tl background 
1ust hevond thre trec. ‘ee : lel iaAliive 
quin beside a bene! 

[his was one window th: 
dut Wig t he many conventior 
the city during th 
many ot the visit 
take back home 
lhe great c 


cently showed 


matching separate 
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k have otten maintained that smart 
eye-catching displays do not have to 
be expensive installations and this 


that easily be built out 


pieces Or s« rap ply wood and Some 


illustrates 
QT aA Tew 


one Cant) 


lengths of round wood stock or pipe 

(A) This modern design unit should be 
painted with each piece of board in a con 
trasting tall color so that it will tie in with 
the showeard copy 

Another idea would be to cement pieces 
ot tall dress materials in varied blending 


hades on to the plywood sections and then 


use a few smart mannequins wearing early 
tall fashions to complete thie 
his 


11} Mially 


display 


modern displayer can also be used 


interior spot and departmental 


lead-in displays 


(B) This 1s another tall display unit, also 
designed so it can be built and installed at 
low cost 

Nail actual wood shingles on a plywood 
panel mounted on a 1l- by 2-inch wood 
trame. Stain the shingles with a dark stain 
and then highlight them by wiping off with 
rags while still wet \ beautiful varied 
color can be obtained by blending into the 


little and red oil 
piece of rag. A suitable 
light fixture plus some sprays ot tall toliage 


will complete the unit 


vet stain finish a yellow 


paint with a wired 


(() Last spring | noticed a very attra 
tive window unit in the Boston store oft 
he H{ W hite WV Co and this sketch shows 


used tor 

The 
plywood of wall 
attached and 
suspended trom a length of round rod hung 
trom the 

( ul 


how it can be an autumn display 


ot ladies’ weat diamond sections can 


he cut out oft scraps OT 


hoard, together as shown, 


window ceiling with 


Wire 


small leaves out of heavy card or 
wallboard and hang on lengths of thread or 
thin wire as shown lhe leaves and dia 
mond cutouts can all be 
and thi 


Attractive 


painted in soft fall 


completed unit will make atl 


; 
shades 


cente! picce ror many varied linn 


ot merchandise Phy hanging unit can 
also bye 
plays 


(l)) kasyv to 


sallit 


used for interior departmental dts 


build low cost wood panel 


or screens are ideal display props hes 


sketches show used 


ston. They 


two that were recentls 


in window displays at Sterns, be 


can be built inexpensively out of lengths oft 
l- by 2-inch lumber [he one at the top 
featured a length ot coiled brass spring with 
lengths of colored ribbon inserted through 
the metal screw eves ft form the design 
lwo or three of these can be hinged together 
hen they are to be used as center-pirece 
in larger window 

(I.) An old picture trame can always be 
put to good display uss Nail a prec 

inch plywood to the back and covert { 
dark blue velvet: an attractive display oft 
costume jewelry can then be attached to 
this panel et of wit! A uitable Color 
painted on the tram Popular price cos 
tume jewelry 18 an impulse iten ith a 
od mark up \ pei (| i 1 ilivimment t hie 


sale ot this item 1s to imstall a 


these picture Irate units at eac} casi rcp 


ister location 
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Smaller Store 


By JIM KILEY 


(F) This pertorated hardboard unit will 
pay off in increased sales of medium priced 
hand tools: here again. a number ot thes 


panel displayers can he 


hardware and housewares departments in 


good trathe locations lhe wallboard cut 
out, plus t he sign. tells the story 
\ny department head will appreciate a 


dispiay prop or unit that will actually help 
sell his | 


ness in the 


and Wic Teast tive hips) 
section: hoth these ( f.) 


units will do just that 


merchandise 


Buffalo Store Appoints 
Joseph Sciandra 


Succeeding Joseph Gigharano, resigned 
loseph Sciandra has been made display man 
Hens & Kelly, Buftalo. He wa 

with Oppenheim 
Buffalo, in a similar capacity 


William Voegle 


heen appoimted co-dts 


aver tot 
previously (Collins Com 
pany, also ot 
\t the latter 


( laire (orsata have 


store and 


Voegl Was formerly 
while Mi 


play managers 


assistant display manager, 


( orsato Was fashion coordinator 


New "Flame-Retardant"’ 


Snow Flocks Announced 
New flocking 


items to be tound at Si hupp 


Florists Supply Company, 1145 Greenleat 
avenue, Wilmette, Ill, are new “hk lame -hKe 
tardant™” treated rayon snow flocks with 
white and 14 colors carried in stock tort 


When thes Hove I, Ss Alt 


applied with the firm's non-inflammable ad 


immediate shipment 


hesive “FA-10" they are said to rendet 
flocked items practically fire proof. [he 
firms new catalogue is now ready and will 
be sent tree on request 


COMING UP! 


Child Safety Week Sept. 4-11 


Labor Day Sept. 5 
Felt Hat Day Sept. 15 
I Am An American Day Sept. 17 


National Dog Week 
National Home Week 


Sept. 18-24 
Sept. 19-26 


National Sweater Week Sept. 26-30 
National Tie Week Oct. 1-8 
Let’s Go Hunting Month Oct. 1-31 
Restaurant Month Oct. 1-31 
Employ the Physically Handicapped 

W eek Oct. 2-8 
National Letter Writing Week Oct. 2-8 
National Pharmacy Week Oct. 2-8 
National Wine Week Oct, 8-15 
Fire Prevention Week Oct. 9-15 
Columbus Day Oct. 12 
Sweetest Day Oct. 15 
United Nations Week Oct. 16-24 
National Bible Week Oct. 17-23 
National Apple Day Oct. 27 
Navy Day Oct. 27 
Hallowe'en Oct. 31 
American Education Week Nov. 6-12 
National Radio and Television 

W eek Nov. 7-13 
Veterans’ Day Nov. 1! 
National Cage Bird Week Nov. 20-26 
National Latin American Week Nov. 20-26 
Thanksgiving Day Nov. 24 


placed around your 








VUE-MORE Setis More be 
cause il shou , nore me;+re handise lo more 
S14 
fumes as many shoppers slop to look at a 


MOTION BY 


people! Nationwide surveys prove 
Ketailers state 
that adding motion: “Boosted sales by 
LO “Tripled stock turnover. 
“Paid for itself in just 2 days’ 


rotating motion display! 


ser for yourself how show all 


sides of you! 


you can 
merchandise, three times a 
minute, and multiply your sales with 
VUE-MORE Display W rite 


today for you! REE COPY of the newest 


VUE-MORE brochure. 


lurntables 





DEALERS! A 


designed ig 


dramatic mew sulesmaker 


help you sell iurntables, 


available with your imprint tor mailing to 


Write NOW for 
rREE samples and complete details of an 


you} list ol customers 


unusual new merchandising program 















BREVEL PRODUCTS CORP. 


SULLIVAN ST.. 


214 NEW YORK 12 
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Summerhouse Promotion 


lil. idea for the 


tion described here originated in New 


Summerhouse’ promo 


York City several months ago Miss 
Kay Kerr, director of the Neiman-Marcus 
New York ofhee, and Miss Elayne Meador, 
one of the buyers for the second floor Woman's 
Shop, handled the original planning tor the 
promotion. ‘The basic plan behind “Summer 
house was the presentation of a very light 
very airy fashion look lwenty-hive special 
dresses were bought im the market with this 


In addi 


light summer tashion look m mind 
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By MARIHELEN McDUFF 


Neiman-Marcus, Dallas 


tion to the 25 special dresses. Miss Meador 
made certain that Neiman-Marcus stocks of 
dotted swiss, voiles, imported Swiss cottons 
and sheers, embroidered organdies, etc., were 
complete 

The advertisements for “Summerhouse” were 
run in both Dallas newspapers —the Dallas 
News and the Dallas Times-Herald. 
were shown 1n the ads wearing light, bouffant 


higures 


dresses, and the copy emphasized that here 
was featured the right thing to wear to garden 


parties, weddings, and other summer social 


} 
; 
. 


events. After the imuitial series of advertise- 
ments had run, the advertising department 
continued using the “Summerhouse” motif as 
background for sketches of summer clothes 
Different variations of the 
theme were used as background for all of these 


and ACCESSOTIES. 


ads. 

The display department devoted a great deal 
of time and effort to “Summerhouse.” Seam 
less colored paper cut in the shape of a facade 
of a summerhouse was used in the windows 
The facades were trimmed with paint and 
pushed flat against the plate glass windows to 
make a striking foreground tor the presenta 
tion of the apparel. In each case, the color of 
the paper was the same as the color of the 
clothes being displayed. ‘The floors of the 
windows were covered with the same seamless 
paper in shades matching the clothes and the 
Soft pastel lighting was used in the 

kach mannequin was highlighted 


facades 
windows. 
with colored light which corresponded to the 
color of the dress worn by the figure 

A large, wooden summerhouse was con 
structed to be used in the center aisle of the 
main floor of the store, the plan taken from 
an original design. (The display department 
had made a collection of 100 photostats of 
summerhouse designs collected from maga 
zines, books, etc. After much deliberation one 
of these original designs was chosen, and the 
summerhouse was built and painted white.) It 
was constructed in the shape of a hexagon 
and was & feet wide and 13 feet high. When 
| Please furn £0 pade 67] 


—The "Summerhouse" promotion is an example 
of the coordinated efforts of Neiman-Marcus 
buying staff and the display and advertising 
departments. Its purpose was to present in 
attractive surroundings a trend in apparel to 
the light, gay, and frilly "Summerhouse Look’ — 


DISPLAY WORLD 


Confident, almost cocky. They’re 
clean edged, easy-to-work Upson Panels, 
every last wonderful piece. 

Upson Display Panels come in a variety 
of sizes and thicknesses, from flexible 
EKasy-Curve to hefty Strong-Bilt, with 
stunning Striated to add extra glamour. 

All Upson Panels take paint beautifully. 
Try some. 

Contact your lumber dealer. ‘There’s one 
nearby who carries the complete Upson Display 
Panel line. For free details mail coupon today! 
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Make displays in volume? Upson will precision cut 
pieces to your specs. Special colors and coatings also 
available. Prices depend on quantity and effect 
wanted. Write for quotations. 


Upson /disbley / Panels 


~ (4 


MINE «PROVEN QUALITY YOU CAN TRUST 
45th Year 


SEPTEMBER, 1955 


THE UPSON COMPANY 
9139 UPSON POINT ¢ LOCKPORT, N. Y. 


Please send me FREE details on Upson Display Panels 
Nome — 
Company. 
Address 


City 





Promotion “Italia” 


Not long ago the 37 Kauthot department stores 1n Vest (et 
many broke simultaneously with an “Italia” promotion in which 
merchandise Prom Italy was teatured ( onsiderabl time 
spent hy hiermann Schlipphacke, display directo! To! 

Kauthot tores, in Italy gathering authentic materials 

with the displays. Kkive typical windows trom two 
participating im the promotion are pictured here ' 
cellent ¢ Kamples ot the excellent uses to which photographs hy 
ups can be put 


[he three displays in the left column are all by Waldemar 
Werner, 1 charge of display tor Kaufhot, Hohestrasse, Cologne 
lhe first one uses tor its background a view oft Amalfi trom the 
sea, with a cut-out blowup of a girl model in the toreground, and 
with the wool sweaters suspended on lines trom the ship's mast 
In the center, women's dresses are shown in a setting for which th 
cathedral at Milan is the principal prop. Note the photographer 
crouching in the toreground, surrounded by pigeons lhe third 
display takes its theme from a street scene in Naples, the garments 
shown on clotheslines in the foreground tollowing the pattern of 
family washings seen hanging trom lines in the photograpl 


Heinz Richter, display manager tor Kauthots, Frankfort, did 
the two displays seen above and below Here again the blowup 
technique ts excellent 


> 


, = = 
Be it i 


mW 


Hy 
rw 


we dE 


=f. Bey a a 


DISPLAY WORLD 

















Canton Display Guild 
Holds Annual Dinner 
Womimnic A 


the ( anton. Ohio 


Lepore, secretary-treasurer ot 


Display (suild reports as 
tollows on a recent meeting 
(On July 


its first annual citv-wide 


or the group 
20 the Canton Display Guild held 
dinner im a private 


Mi ryvu 


displaymen, retail 


banquet room at the restaurant In 


vited to thie 


merchants 


dinnets Were 
advertising men, and artists, 
Lominn 


Robert 


loastmaster tor the evening was 
display director at Walters, 
Woodtord, president of the 


assistant 


| ‘ pore , 
group, tormerly 


display director at Stark Dry 


(,00ds Company and now advertising man 


ager of the Parisian Company, introduced 


R. ©. Kash, editor of DISPLAY WORLD, 
who was guest speaker lhe topic of hi 
address was “lhe Circulation and Selling 
Power ot Display 

lim Hayes, vice-president of the Guild 


and display director ot the Parisian, then 
mtroduced Dorothy Retss (formerly Carol 
Adams of radio station WHBC) who nat 
rated the style show in which the leading 


Stores of Canton displayed their tall tashions 


The models made their entrances through a 


stage setting in the torm of a display win 


dow and were reterred to as “Mannequins 


who can dress themselves.” 
Mrs. Gertrude 
at j. ¢ 


the tashion 


Woodtord, display director 
Penney (ompany, was in charge oft 
Haves 


composed the decorating committee for the 


show, and she and Jim 


autumn decor lhe centerpiece at the 


speakers’ table was a large ce sculpture iT 


a squirre! 
addition to 


Seated at the gucst table. in 


R ¢ Kash, were the officers of the Guild 
and the board members Mi Dey Stark s. 
Mr. LeClair, Kobacker’s, Mr. Orbin. Stern 
& Mann, and Mr. Price of Priad \t the 
conclusion of the dinner the writer invited 


the guests to the forthcoming annual ex 
hibition by the Display Guild at the Canton 


Art Institute. to be 


held in bkebruarys 


Introduces Line 
Of Plastic Letters 
Micro Siegen 


boulevard. Santa 


Produ ts 
VMoonica. 


LAY Santa 


(alit.. ha 


M Oolliicad 


plac a 


on the market a line of three-dimensional] 
plasti letters and numbers im) SUX IZes 
trom “44-inch up to Z-inel and eight colors 

\ sper lal method co] application make 
the new letters easy to us (one arranged 
ill place, ad drop cyt Micro Magi Solvent 
touched to the edge of each letter will fuse 
it to paper wood, tabric, plaster, or ars 
porous irtace (On glass, metal, or any 
non-porous surtace ‘Micro Magic (ement 
provid . adhe Let) 

()btainable in either standa eri 
condensed type styl the lette: rie 1) 
black white vell yrTreet 1¢ red snd 
metallic gold and iivel 
Miller Heads Display 
For Milgrim’s 

Following the resignation of John Sim: 
loseph Muller has been made display man 
Ape rat Milgrim s, NEw Yor} { ity lhe 
latter had been assistant display head at 
Franklin Simon & Co... of the same city 
Tol rhine Vear©rs t is reported that Sims 
has yomed Poodle - (only. a lox il dog Hop 
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Show 
More 


Sell 
More 


with 


Sho-Motion 


effectively 


fit vour 


floor. They stop 


at intervals which YO 
control box can be set anywhere vou choose 

SHO-MOTION unit 
length you need, can be purchased outright or rented on 
lf. after renting for 


basis, 


write us today. 


Motion displays sell 
merchandise and 


moving and 


spec ifications. 


= eee Aer 


more merchandise because they 
they 
merchandise 
MOTION is the new 


windows and interiors. 


Flexible, versatile SHO-MOTLON 


show it 
all types of 


lor complete information and prices, 


irom 
fashions and 
animated 


unit 
Sturdy, dependable, 24 in 
tables operate on a track which sets no higher than | 


lor } is 


all angles. 


show 


apparel 
display lor 





marre 


Designed la 


SHO 


- 
mart 


is made up in sections to 


oft the 
gO forward and completely revolve automatically 


YOURSELF SEI 


Furthermore. the electri: 


GARRISON-WAGNER CO. 


2018 WASHINGTON AVE. 


ST. 


LOUIS 3, 


available 


iti any 
weekly 
a period of time, you decide to purchase 
the unit, the rental fee will be applied toward the purchase price 


e your GW 


sale rrpiati tt 


MO. 
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HE J. M. McDonald Company, with 
executive offices and warehouses in 
Hastings, Neb., operates 91 department 

stores in eight states in the central and South- 

west 
It would be impossible to discuss display at 

McDonald's without some reference to adver- 

tising, since both are handled by the promotion 

department This department consists of a 

combination display and advertising manager, 

a copywriter, and the part-time assistance of 

the company printing department The pro 

motion department is headed by CC. I. Mar 
lowe, with Joan Gellatly as assistant and 
copywriter. In addition to this central group, 


display contractors are employed in the pro- 


duction of all promotional display materials 
used in the windows and store interiors 

Display at McDonald's is centrally planned 
for all chain-wide events and chain-wide 
weekly and monthly promotions. Promotional 
planning is handled through monthly meetings 
of the merchandising and promotion depart- 
ments. lentative six-month plans are set up, 
followed by monthly promotion plans. The 
monthly plans reach the stores four to six 
weeks in advance of the first scheduled pro- 
motion of the coming month. This plan lists 
each promotion in each week of the month, 
with merchandise items, display and advertis 
ing information, and a briefing on the display 
properties that will be received by the stores 
for the month’s promotions 

Two weeks in advance of the first promo- 
tion of the month, each store receives a com- 
plete promotion package from the executive 
offices. This package contains the window lay 
outs for each promotion, 13 by 20 printed 
scroll window cards for each scheduled win 
dow, 7 by 11 department printed sign cards 
for all chain-wide events such as a_ white 
sale, blanket sale, etc., ad layouts and keyed 
copy for each promotion, and any special 
cards or materia! that applies to the promo- 
tions during the month. Simultaneously with 
this promotion package shipment, mats are 
shipped from a mat source, each being keyed 
to the month’s layouts Any additional dis 
play props from outside sources that are 
needed for the month’s promotions are sched- 
uled to arrive at the same time All of this 
material coincides with the outline originally 
presented to the stores in the monthly sales 
promotion plan. 

For pricing of the merchandise in the chain's 
display windows, each store is provided with 
a pricing set contained in a small two-drawer 
cabinet that can be carried into the windows 
Price tickets are printed and are 14 by 1% 
inches in size. All prices used for the mer- 
chandise carried by the chain are included 
this kit, and each kit also contains shoe and 
utility price ticket holders. Replacements for 
soiled and worn tickets are available from the 
warehouse 

[ Please turn to page 72) 


—Typical window and interior treatments from 
various McDonald stores are pictured here— 
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me * Ohiginal pa Enchanting 


CHRISTMAS 
PROMOTIONS 


for ae win . an d interiors 


that were so well received during June Market Week at Chicago are 
available for your store if ordered now. 


SEE OR CONTACT US 


2 " STUDIO, INC., CRAMER 


SERVING THE LEADING STORES 








batts the OF 
mh e CORRUGATED 
ap yp DISPLAY PAPERS 


<7 





us ; Manufactured with beautiful fast colors under 
the most exacting standards of quality control 
has kept Reytrim out in front 


Always say “Reytrim” when buying display 
material and give yourself the advan- 
tage of rich appealing color plus last- 
ing quality, so essential to winning 
attention and sales in today’s com- 
petitive markets. 


Buy it from your regular dealer, and 


ie ‘ 
eee a see his line of other fine Reyburn 
. —T . é 
| 4 


display items, but remember always say 


Reytrim. 
OM sagetng Sie... 4 coe te THE REYBURN MANUFACTURING CO., INC. 
aS NT Sane et OE ee No eT eee op ROYERSFORD PENNA. 


ee ee 
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—This is Millicent Dandie, formerly 

advertising-promotion director and 

stylist for Sanson Hosiery Mills, who 

recently joined Howard M. Cowee 

Inc., New York City, where she serves 

as fashion and merchandising con 
sultant— 


~Henry R. Rudolph, Consolidated 

Displays, Philadelphic, and Mrs. 

Rudolph enjoying a "Night in 

Hawaii’ at the Roney Plozo, Miami 
Beach— 


—At the seventh annual 

award dinner of the L. A. 

Darling Company, Bronson 

Mich., Trowbridge H. Stan 

ley (center), president 

; ¥ R ie stands with Frank Kruszko 
sidney Ring \left) dis . | ie 4 (left) and Bernard Pixley 
play director of Saks-Fifth : ' a ~~ % after they had been pre 
Avenue, New York City 4% sented with gold watches 
receives a check for $500 hie 1g i 4 ‘ for serving 30 years with 


tron weorge Eibogen ‘ Fe, a 7a - 4 , the firm— 


president of the Interna 

tional Silk Association USA, 

for tiret prize in the Asso 

ciation s recent? display 
contest 


Edward W. Lamprich, left, did this unusuai display for the First National Bank, St. Louis 
The chess men are set up so that Black's move to escape checkmate is to advance a pawn 
to an illuminated square bearing the bank's name. Erich C. Wagner, assistant vice-president 

of the bank and a chess enthusiast, 
is seen checking his arrangement of 
the men— 


Clement Kieffer, display director of 
uw ES The Kleinhans Company, Buffalo, is at 
TATA SBD the right of the photograph as he pre 
MW MADDIE sents a new straw hat to Steven Pankow. 
Fic. : mayor of the city, to inaugurate the 

straw hat season— 





Photographs for this page are always 
welcome. Simply send them to DISPLAY 
WORLD, Cincinnati |. 








SELL MORE 


+inoughout vour store 


with L. A. DARLING 
Display Equipment 





Vizusel! simplifies stock control 


High-capacity Vizusell 
individuval units 


Vizusell for wall 
merchandising 


ud 
—— & Here's display merchandis- 
ag ing that really packs 
a selling wallop... helping 
you create the most imaginative 
— window visuals, the most functional 
i departmental patterns, the most compelling 
spot effects. With Darling's new high-capacity, 
high-visibility Vizusell equipment... with 
Darling’s all-embracing line of wood, 
metal and plastic display fixtures, you'll 
5 build greater sales into your display efforts. 
- Investigate Vizusell today. Here's the merchandising 


deveiopment that is revolutionizing retail selling... 
shows more and sells more! Vizusell is adaptable to 














Smart, flexible Darling Vizuracks 





all merchandise, to all space requirements. 


a] 
ee WRITE DEPT. 3 Today for COMPLETE INFORMATION! 





DARLING 
COMPANY 


NEW YORK CHICAGO LOS ANGELES 
47 W. 34th St 222 W. Adams St 1001 S. Figueroa St 
Cameron Mcindoo, Lid., 490 Adelaide St., W., Toronto 2B, Ontaric 


A complete line of signing equipment 


Superb new Mayfair Mannequins 


PEPTEMIER, 1933 














ramatic Showroom 


COTNpPIC» problem it a playing can readily be put to vork on retail tloor ol 

and harmoniously a large and in showroom lypical instances follow 
ied collection of illuminated prod |. kree-standing dividers many of them 
mid liwhting fixture receive ot the look-through variety, Can easily he 


(| mnmAVvINAtTIVe rie cy olution moved about 


modernized howroon ot Lag : shelving along walls ‘an be raised or 
the Merchandise Mart, (licag lowered at will, or can be entirely removed 
cception of a few small room to transform a table lamp area into a floor 
the entire area, Comprising lamp area 
i entirely remoc lel All ) \ modular ceric of rectangula table: 
tin paciou Oper tor table lamps shaped at one end so 


Wied wmto a hnehly can lock on to a circular table—can he 


vinich can be grouped mto a wide Variety of arrangements 


an leg 1 thi tables CAT bye removed and 
horter ones screwed in, to provide platform: 


or floor lamp 


ow 


aalll 2. 
oases | 
ar 


. 





+. A dropped ceiling, specially created by 
Lightolier, makes it possible to plug in fixtures 
anywhere along its surface, with electrical 
current ummediately available [his makes 


possible complete freedom from the inflexible 


—Upper left, the garden setting display for 
Lightolier's outdoor lighting equipment 

Upper right. tharcoal-gray T-bars act as 
ceiling frames for commercially scaled square 
and rectangular fluorescent fixture designs, 
and serve as suspension and division supports 
for a series of 2-foot plywood modules 

Directly above, the ‘celestial’ display of 
twinkling stars and planets at the entrance 
area of the showrooms .. . Left, dividers serve 
to define display areas without completely 

shielding one from another— 





DISPLAY WORLD 





WELDTEX* 


in panels and squares, 
creates entirely new 
effects . . . interesting 
texture produces un- 
usual shadows and 


highlights. 
NOVOPLY® 


a unique wood-plastic 
laminated panel with 
gleaming mosaic-tex- 
tured surface. Flat, 
warp-free, eaty to 
work. 








PLANKTEX® 


beautiful Philippine 
mahogany with irreg- 
ularly cut grooves al- 
ternating with smooth 


grain pattern of wood. >a ae vii SURFWOOD* 
et . iit low-cost decorative 
panel. Grain in etched- 
out relief produces 
authentic rustic effect. 


Bs BD Sheghi, 
, a 
& 


* 
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Add the rich texture of Weldwood 


(o mass-produced displays! 


A unique custom quality look to attract both dealers and OTHER WELDWOOD DISPLAY MATERIALS 


shoppers... you can add just that with textured Weldwood LOW-COST HARDWOODS—from Europe, Africa, the Philip 


—even in low-cost. volume produced displays | pines, Japan. Several varieties offering distinctive beauty at 
| low cost 

| BASSWOOD . extra lightweight, light-colored, low-cost soft 

display material. Any one of them will impart amazing attrac- | wood. Easy to fabricate, perfect base for paint or enamel 


Shown above are four different types of this rich, appealing 


:; :, ' , | BENDING PANELS highly f! ble. for ¢ t bent 
tiveness—turn the most modest display into a masterpiece! | , wid remand? yer seinclasicintaedinslamess 
effects. Ideal for cylindrical shapes and columns 


Described at right are other Weldwood products that will | ARMORPLY 


metal-faced plywood, in regular and forming 


' :; ¢ bi trenath i light f } with 
help you produce more eflective displays at surprisingly graces. Lemmines sirengim ene Kenines oF pryweee wun 
; ' toughness of metal 


economical cost. Read the descriptions—then get the latest TEKWOOD * 


a 3-ply material with a hardwood core; bends 
“Te . ly; light j right 
facts by mailing the coupon! and works easily; light in weight, low In cost 

: HARDBOARD.piain or perforated; smooth one side, screen 


impression on other. In regular, tempered and other grades 





«mom FREE SAMPLE — FREE CATALOG — SEND COUPON TODAY! 


UNITED STATES PLYWOOD CORPORATION Ow 
Weldwood Bidg., 55 West 44th Street, New York 36, N. Y 
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Weldwood 


PRODUCTS FOR DISPLAYS 


Made by 
United States Plywood Corporation 
World's Largest Plywood Organization 


NAME. 
COMPANY 
ADDRESS 


SEPTEMBER, 1955 











E 











HIGHEST QUALITY — 
LOWEST PRICE 


Ait this low cost you can use many 
extra ROTASELLERS to bring dramatic 
action to any window, counter or floor 
display. Rotasellers finest quality and 
exclusive features make it adaptable for 
mounting an endless variety of displays 

one piece of jewelry, tull sized mani 
kins, toys, cosmetics, appliances, or up 
to 200 lbs. of hardware. Olf-on switch. 
No batteries. Extra long lead-in wire. 
115 V. 60 cyl. 3 r.p.m. Full year guar 
antee 


Exclusive FEATURES 


@® NEW DEPARTURE BALL BEARINGS 
Iwo sets of precision ground ball bear 
ings in each ROTASELLER 

e NO EXPOSED GEARS 

ll gears seaied 

No dirt can enter 

@ REYNOLDS ALUMINUM CASTINGS 
Top and bottom plates are cast of extra 
strength aluminum alloy 

@ FREE WHEELING TOP PLATE 
Any rotating display may be stopped 
by hand or turned backwards without 
damage to unit 


ROTASELLER R.E.O. 


(Rotating Electric Outlet) 


in grease tor litle 


Lighted rotating displays are simple with 


R.£E.O Girikingly beautiful, eye-catching 
effecta are easy Display Radios, Fans, 
Electric Toys, etc., in operation. Put spark 


ling lights in any display. 


Fine silver contacts and best grade phos 
phor bronze used in the R.E.O. collector unit 
assuring long life and safe transmission of 
electric load All other specifications same 


as standard ROTASELLER 


Sold Through Better jobbers 


Manulactured by 


ULRICH BROTHERS 


2923 AGNES CORPUS CHRISTI, TEXAS 





LLER | 


Improved Model 
Better Than Ever! 


-_— 














—Two of a number of recent displays used by Abraham & Straus, Brooklyn, in the firm's interior 


elevator courts. 


John A. Rosenberg, display director, reports that “they were very successful as 


attention-getters and very productive of sales’’— 


pattern of display imposed by tixed ceiling 


outlhe ts 
Wall lamps are 


natural birch, each panel possessing a 


posed against panels of 
nngetr 
removal and re 


grip siot to permit easy 


arrangements 
adaptability to 
held of 


fixture the new 


In addition to exemplifying 


a Gegree unprecedented m_ the lamps 


and lighting showrooms 


achieve exceptional eye appeal through a bold 


wse of color Y ef cle pite it unorthodox chat 


acter. the color scheme flatters and enhances 


the merchandise tor vhich it was devised 


lhe predommant wall colors are blue, whit 


yellow, and green (arpeting is beige, whuil 
with four tones of blue. 
Hier and there 


a focal color empha 


column are accented 


‘ 
’ 


late vellow and yrect) 


furniture groupings yield 


’ 17 | 
| Lie tl A YVOCROV bya i and white (ot 


miaventa hbewe nic brown 


(olor plus dividers plus natural architec 
tural clement uch a low in} walls and doot 
Was erve to set apart such classifications a 
Hoor lamp vall lamp outdoor lighting 
equipment commercial tixture ; and a broad 
variety of ceiling tixtures for residences and 
TELAT ATCa 

Individual exhibit yt ¢ pecial miterest in 
clude a yardet etting Tol thie "7 vt SCAM 
varden hehting ystem and a gweometrn : clean 
cul irchitectural! ettineg tot recessed com 
mercial fixture 

\ dramatic note sounded by A “celestial 
panel, near the entrance way. m which a 
galaxy of twinkling lights and forms ts posed 
AW AIST a charcoal Wray hackground illus 
nated trom behind L hy abstraction of thi 
universal role of heht erves to establish the 
mood of th howroom at the very outset 

Lightoher executives are ready to place at 


the disposal of its customers full details of all 


mstallation. mecludimeg specilica 


hoved that 


1] ane cot tiv 
tions and working drawimegs It is 
the showroom will stumulate retailers and dis 


many of its 


tributors to 


mcorporat mnova 


tions and techniques in their own establish 
ments 

lhe showroom was designed by Eugene 
larnawa, president of Design & Display, Inc., 
committee of Light 


working closely with a 


olier executives, in particular Pearson Cohn, 
vice president in charge of the Chicago show 


repo 


Report Of Trau's Death 
ls Erroneous 


Due to mistaken re ports received trom two 
different 
\ugust 


appre ared im the 
WORLD an 


rau. 


item 
DISPLAY 
death oft Sid 


Display Company, Cleveland, [he 


SOUTCCS, all 
Issue OT 
nouncing the Superior 
lextile & 
information was completely in error and 
DISPLAY WORLD regrets deeply that the 
item appeared \s a 


out. “Sid Trau did not die. 


representative (yt 


Sid Trau point 


but is very much alive and he recently (on 
luly 11) sold his busimess ot the Supertor 
le xtile nS Display { OMipaly to Mi Wye 


whom hie 1s etea.' employed 


s | obaugh, hy 


a8 an agent 


Floyd Leaves Snellenburg’s 
For New Gimbel Unit 


klovd has 


delphia, and will have 


‘ harles Phila 


Ol display LO 


rovrtie d (,imbe 
{ harge 


the firm's new Cheltenham branch under the 


supervision of A. Van Hollander, display di 


rector of Gimbel: Floyd was 


pre Vig 


irector ot Snellenbure 


assistant display 7 


cy? thy Ati cry 


Matzer Returns To Work 
After Operation 


Andy Matzer, display director tf Roll 
man's, Cincinnati, has returned to his job at 
the store following major surgery By co 
incidence, his first grands hild a boy Va 


born at thy hospital during his period 


OT convale scence 


Sallie 






DISPLAY WORLD 











Introducing Build Christmas Sales Volume 
“Vy. with Time-Proven Animated Santas 


ee / - 
oS ae loe 





A Copyrighted 
Theme 
for Store-Wide 
Christmas 
Promotions 


One of the most talked-about promotions at 
the recent N. A. D. I. Show in Chicago, “Mr. 
Kristeltoe” is a copyrighted theme for store- 
wide Christmas promotions. Use the theme 
throughout your windows and interiors and 
tie it in with your newspaper advertising. 
Figures available in three sizes, 48 in. 36 in. 
and 18 in. for window or in-store use. Con- 
structed of the finest materials throughout, 
this humorous, gnome-like character is color- 
fully dressed in red velvet and Facil Fab and 
trimmed with a mistletoe crown. Sequinned 
legs and hand-painted face. Purchase the 
complete promotion or individual figures. 


a Re on an exclusive basis one store 5 FT. ANIMATED SANTA 
— me ’ J® ¥ Striking, life-size 5 ft. animated Santa 


with time-proven arm and body move- 
,. ment. bigure dressed in luxurious 
oe 30 IN. ANIMATED SANTAS gold lame cloth with white fur trim 
- 6 | nas ; white leather belt and boots, This 
°o (ay, whimsical, animated 30 in. Santas model also available in red velvet suit. 
dressed in choice of luxurious gold lame cloth 
or rich red velvet with white fur trim. wool, OTHER 5 FT. SANTAS 
whiskers, white leather boots and white lea- \ wide selection of 5 ft. Santas in 
ther belt. Tinselled white wood base. De- both animated and stationary figures 
pendable, time-proven animation consists of is also available. Write for complete 


> : and bending body motion. information 


* >. 


ANIMATED SANTA 


Crowd-sleasing animat 


ed unit consists of 20 in 


18 IN. STATIONARY a i 4 J Santa dressed in rich red 


. velvet suit with white fur 
, : ; ' , 
PIXIES ‘ . , trim and wooly whiskers 
' riding on a 24 in. animat. 
ed tinselled papier mache 


ON REINDEER | Bey 


Supplement your “Mr. 
Kristeltoe” theme with a 
selection of pixies in an 
assortment of styles and motor Animation con 
poses. Cleverly hand. sist 


reindeer, Cold perfor 
ated metal hase encloses 


of reindeer rocking 
painted faces with  se- hack and forth 


quinned bodies and legs 
Figures dressed in red 
velvet suits and 

quinned caps. All pixies 
are approximately 18 in. 





high 


See Your G-W Salesman or Write today for Complete Information and Prices. 


GARRISON-WAGNER COMPANY 


2018 WASHINGTON AVENUE LOUIS 3, MISSOURI 
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LOS ANGELES DISPLAYS 
page 2; 


({ ontinued trom 


Cloth ‘jt tiv Hoot and 


Bi vall hackground VA af 
outdoor ettect turned to bast patio 
Oa table ard Tour chiait 
umbrella | colortul 
patio turniture was 
ind assorted 
, 7 


\iso teatured 


end tables of 


Va bles ;¥ 
at liagwarty 
(ne of the tall. narrow 


eitoa 


lampol 
viIndoV in Beverly 
windows Wa 
variety of each de styling 
Davi 


lustrated in the last 


itieyr & 
Hieadline Attractions” 


photograph were on a 


(a pal 


wrought iron hat holder attached 
Keal butter 


e-painted 


’ thybees hing le hackground 


cre i] pended Ata variety of height ital 
and live tern softened § the tern 
the beveled shadow-box frame in the 


eground 1 hv 


1 bye cript lettered card was on white card 


highting Wal from above 


hoard pinned at ati angle 


hov te) 


niaster of 


im the foreground 


bring together the public and a 
everal forms of modern art particu 
Wi Ceramics, Was recently brought about 
West Seventh 


.ine modern art gallery settings featur 


larly 
m Wohrmann windows on 
treet 
ing the work of Sasha Brastotf were arranged 


mi the store's tour-sided center entrance island 


display Iwo ceramics by the artist were 
arranged on a huge tramed panel of perforated 
hardboard mounted on floor-to-ceiling “Deca 
The 6-inch 
deep beveled frame was painted gold, as was 
“Sasha B,” 


in gold cut-out letters mounted to 


Pole which were painted black 
the background the artist's sig 
nature Wa 
a red ribbon across the corner of the ceram« 
marty times life size for emphasis 
Mrastoft 
at both sides 


pamiting 
ceramu were featured 


ot the 


and ylass Was 


paintings 
display and his work in 
exhibited in groupings 
A floor-to 
ceiling drape was partially drawn in the back 


ceramics 
on the floor and on modern props 
ground, two sides of the win 
dow: tts 


( overed mats on the 


eparating the 
neutral gray blended with the posts 
floor 


a tremendous 


were light gray 


lhe window brought reaction 
ales-wis 
lt lewant simplicity uch AS could only be 
properly effected with the 
the right time tor the 


beautifully 


right fashions at 
right occasion was 
Damar Lee Myer, 


Kobinson’s-Beverly 


carried out by 
display manager of J. W 
bisll it was 


a) t hve (,reek 


accomplished by pomting up one 


theatres summer attractions 


hye are ss 


pow de ! by lune 


worn by the 
\cces 


and photographs ef 


Lhree for lonimght : 


ingle mannequin was 
ceric champagie y las cs, 
dramati 


black 


painted manzanita branches from which crys 


thre lhree for Tonight” stars wer 


cally wmtertwined mm a grouping with 


tal vere 


by lac 


uspended ihe shoes were on a 


(ormthnian column alongside 


Akron Displayman 
Visiting Europe 
lioward Kaufiman, 
Yecaget Akron 
liave been to 
Merlin 


ldisplay iT 


display manager tot 


writes irom hurope 


Amsterdam, Brussels, and 
ind will go on to Paris and Ingland 
(,ermany mw fine, and | 


iz take back homme 


rieatiy priicgive idea 


50 


have 





Your New York BUYING GUIDE § 


Allied Display Materials, Inc. 
241 W. 23d St. OR 5-6350 
NOVELTIES, ARTIFICIAL FLOWERS & 
DISPLAY MATERIALS 


For Windows and Interior Store Display 





American Fashion Museum 
16 West 77th Street TR 3-9103 
CHARLES LEDERMAN, HISTORIAN 
Can furnish, on rental basis, authentic period outfits to 
highlight your anniversary, special events, spring or fall 
promotion Ask for intormation Recommended by 


N.8.0.G.A 





Arts & Flowers Displays, Inc. 
43 West Séth St. Cl 7-6848 


Manutacturers and Importers 


REED, NOVELTIES and FOLIAGE 





Bliss Display Corp. 
37-21 32nd St., Long Island City | EX 2.3890 


DISPLAY PROMOTIONS 


Display Settings, Novelties, Animated Displays 





Bois Smith Studios 
228 West 39th St. LA 4-4492 


WINDOW & INTERIOR DISPLAYS, 
ARTIFICIAL FLOWERS 





The L. J. Charrot Co., Inc. 
36 West 37th St. WI 7-1687 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 





Colonial Decorative Display Co., Inc. 
70 West 40th St. WI 7-0230 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 


Decorative Creation & 
Art Flower Co., Inc. 
13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 


Imported Novelties, Settings 








Decorative Plant Corp. 


136 West 24th St. WA 4-4405 
ARTIFICIAL FLOWERS 


Display Settings, Novelties, Units 





Frankel Associates, Inc. 
56 West 45th St. MU 7.3434 


DISPLAY FABRICS & ACCESSORIES 


732 S. Wabash Ave., Chicago; 
424 Book Bidg., Detroit; 819 Santee St., Los Angeles 





Victor Haida Displays, Inc. 
149 West 24th St. CH 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Largest Showroom in the Country 





David Hamberger, Inc. 
115 West 3ist St. PE 6.0464 
MANUFACTURERS OF DISPLAYS 


Artificial Flowers, Functional Units, 
Backgrounds, Novelties 





Kalmo Textiles, Inc. 
123 West 44th St. JU 2-5185-6 


DISPLAY FABRICS, SATINS, SHEERS, 
AND MONKSCLOTH 





JULIUS KUPFER, INC. 
652 Hudson Street 


Manufacturers of all types of Electrical 
Display Lighting Outfits Specialists in UL 
Approved 20 Lite Twinkie Outfits and 20 Lite 
Stay-Lite Outfits. Spere bulbs available 
Lighting Outfits Made to Your Specifications. 


"LICO” Display Fixtures 
249 West 34th Street PE 6-6803 


America's Largest Line of Stock 


PLASTIC, METAL & BRASS FIXTURES 


and the complete “Scheuer Creations’ Line 


AL 5-0304 








A. Lutz 
3 West 18th St. CH 2-6264 


REED AND RATTAN DISPLAYS 


Display Units, Frames, Screens, Novelties, Fixtures 





Maharam Fabric Corp. 
130 West 46th St. JU 2-3500 
DISPLAY FABRICS & ACCESSORIES 


Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Metropolitan Mechanical Display Co. 
We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins. 


MECHANICAL BOOKS 
50 West 22nd St. OR 5-1280 


Miya Company, Inc. 
39 East 28th Street MU 5-351! 
Manufacturers and Importers of 
Shoji Screens — Oriental Goods 
Artificial Flowers — Bambooware 
Bird Cages, Lanterns, Parasols & Novelties 








Natural Creations, Inc. 
233 Fifth Ave. LE 2-2377 
FOLIAGE NOVELTIES, 
DISPLAY DECORATIONS 


Creative Displays — “It's a Natural” 





Thomas Pace Co., Inc. 
506 West Broadway GR 7-0778 
ARTIFICIAL FLOWERS & XMAS TREES 


Decorative Display Novelties 


Sell to Jobbers Only 


RIP Studio, Inc. 
15 East 22nd St. GR 7-3650 
CREATORS AND BUILDERS OF 
OUTSTANDING DISPLAYS 


Functional and Decorative in All Media 








Louis Schneider Corp. 
6 East Second St. OR 4-3723 


ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 
MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 





Twinkle Displays and Fixtures 
113 West 27th Street CH 3-2937 


Manufacturers of the unusual in display 
units, novelties and fixtures from wood, 
wire, metal, plastic and other mediums 
in stock and to order. Custom displays 
of all types 


D. G. Williams, Inc. 
498 Seventh Ave. LA 4-4069 
MANNEQUINS & DISPLAY FIXTURES 


Display Novelties and Equipment 





It's Always MARKET WEEK in New York 

















NEW FRONTIERS! 


The now immortal Davy has captured the entire merchandising field, 
and with this tidal wave has come demands for related display props. 
What new frontier will be next, when and how, you'll need to know, 
because timing is all important. What better source for first-hand 
information than the New York display manufacturers who are ever 
in the fore-front of display creation. 
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USE CRESCENT 
ART POSTER BOARD. 


aes wi ’ 












photo 


Smooth, stiff, fade-resistant. 
There is no finer art poster 


board made! 


Write for samples, see your 


CPLACH OF 
VIVID COLOR 





always gets 
attention! 


Crescent Arf Poster Board's 


ranga 





*S 


dealer! 


CHICAGO 


CARDBOARD CO 


1240 WN. HOMAN AVI 





NADI News 






By JOHN F. BOWMAN 


Managing Director, National Association of Display Industries 


usiness: [Initial reports trom sales pet 
sonnel on the road following ti 
uccesstul June Market Week of the 


National Association of Display Industri 


e 


indicate that hoth late tall buying and 
order tor (Christmas are continuing at a 
high pace (Only a very tew report pet 
Cenlawpe lf than the 1954 eason and they 
blame poor line or tailure 1 see huvers 


lor the drop they report ror more than 


yy per cent of the mdu try the increases are 


running trom 2 up to 2) per cent wit! 
ome special deals pomting to even betters 
iuations 

Vecision of Lime] service, Inec., to dis 


mitinue its retail sal na leit a good SC 2 


ment of the hig promotion business open 
Whether this will hye spread around or 
concentrated remains to be seen atter the 
tores decide on their programs which 


hould be this month 

Spot reports indicate that stores are im 
creasing the percentage of their promotion 
dollar that 1s devoted to display. For the 
first time since 1946, the segment should 
hit between 19.5 and 2) per cent In some 
pecialty shops and smaller stores the pet 
centage will be highes 

June 1955 Market Week: Jhe results of 
the Market Week have been well reported if} 
the trade press with a special emphasis on 
firm buying. Follow-ups on unconfirmed 
orders seem to be filling in tor all produc 
ers. Where three or tour were competing 
for a single there are disappointments but 
the imuitial figures are holding tor the happy 
reciprents of the final signature. Few of 
the plans as discussed with store personnel 


have been cut back and many have been 


amplified Kinal attendance figure, afte 
veeding out nan buying reyvistrants., hit 
2780 lhis is exclusive of member person 
nel 


Rumors: As an official statement of thi 
NADI the tollowing covers the situations re 
garding a change in the dates tor the mid 
vear Market Week and the present inquiry 
to members as to a change of accommoda 
tions in the New York area 

At the meeting of the board ot directors 


held m June 19 the question of cost rela 
tive to Market Weeks was discussed It wa 
the concensus of the directors that. the 
member hould have an opportunity to ex 
pre themselves on the subject hor that 


reason a questionnaire was sent madicating 
the only means ot reducing the rental costs 
connected wit! thre Viarket Wee} L hye hal 


ance of the program will be continued re 


vparadl ot dates authorized hese include 
uburban tore tou womens program 
combined clinics wit! thie National Retatl 
Orv (C,ood Association. advertising. direct 
mail. and pecial entertainment tor membet 
and Piucst on) thre evening pric te) thre 
opening otf Market Week 

\t thi wine meeting a proposal Va 


received trom the New York Trad Show 


building relative to housing ot exhibits 


} 
Hotel New Yorker for nine years At the 
time of the meeting there was imsufhcient 


which have heen shown previously at the 


imtormation tor either the hoard of the 
members, at their meeting the tollowing 


night, to accept the proposal even tor 
consideration. Subsequently, a representa 
tive of the New York Trade Show building 


appeared before an informal meeting of the 


hoard which Was attended by those who 
were in Chicago the day after Market Weel 
closed Recause of the lower cost indi 


cated tor exhibit areas and with the consent 
ot the president, a comparison of the tacali 
ties and costs was sent to all members with 
a request for their opinions and their vote 
by mail on which building should be desig 
nated That subject is still to be voted upon 
by most members 

“(Consideration of dates tor the announce 
ment of space availability, planning and 
space assignments require that the decision 
be reached prior to August 31, 1955. Even 
with this late objective, the NADI will have 
the Market Week organized early enough 
to cover advertising requirements tor 
November and December trade publication 

“As soon as member response to both 
questionnaires has been completed a special 
bulletin will be sent to all firms on the 
roster and a general release will be made 
to news sources.’ 

Also on the subject of “What Hoppen 
Because of a situation over wheth they had 
no control at the time, Doerr & Associates 
was not able to participate in the June Mar 
ket Week. In a personal talk with John 
Doerr, he assured the writer that planning 
for the future was continuing and that pro 
duction would be back to normal betor: 
this article 1s im print \s a valued member 
ot the N \D] this ofhce hopes that no ru 
mored reports will have any influence on 
the activities of this firm The firm wall be 
at the Market Week in December and. oT 
course, its sales personnel will be calling 
regularly in the field 

Changes: \t a conterence last month the 
question of accounting tot the NADI re 
cepts and disbursements was covered Dh 


treasurer has authorized a temporary change 


{ hoard {)T directors 


has heen requested © make t hie changes 


in the fiscal veat and t 


permanent [his would make all financial 
reports available to members tor an account 
ing period trom August 1 through the tol 
lowing July 31. It would eliminate carry 
overs for more than one Market Week and 
would allow all members to have a complet 
picture of all transactions \lso, the board 
has authorized interim reports so that eac! 
meeting, either annual or special, will hav 
an up-to-date compilation of expenses and 
icone 1 hie hoard has also authorized a 
complete breakdown on all items connected 
with Market Week operations instead of t 
taling them undet gross figures as has beet 
the previous practice ‘The supplementary 


report of the managing director will be con 
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GARGY ADAP T-A-STRUT SACU for building 


merchandise displays 


... PICTURED IN USE AT 


WANAMAKER’S 


Wynnewood, Pa 


ADAPT-A-STRUT uprights, fully concealed 
within this attractive display, are strong 
enough and rigid enough to support not 
only shelving, but the background panels, 
as well. With the ADAPT-A-STRUT System, 
a display like this can be set up in minutes 
. and can be just as quickly altered, 
dismantied or moved. To find out what 
ADAPT-A-STRUT can do for you 


Send for Catalog 55-A 


*Unavthorized use of ovr invention will not be permitted 


Nn 


GARDEN CITY PLATING & MFG. CO., 1738 N. Ashland Ave., Chicage 272, Ill. 
In Canada: Garcy Co. of Canada, Lid., 191 Niagara St., Toronto 











By Popular Demand 


Winter Wonderland 


PHOTO 
MURAL 


IS AVAILABLE 


Just in time for your Christmas and winter 
displays, Winter Wonderland is your tried and 
true window background. Realistically repro- 
duced photographically to give excitement to 
draw attention to your displays. As they are 
sunfast and washable they can be used, stored, 


WINTER WONDERLAND WITH BROOK No. 3 and then reused. Proven successful for all types 
WO sca, + Oe ee of stores. 


14 SCENES AVAILABLE... Only +1] Per Panel 


Snow Scene with Road, Winter Wonderland, Stairway in Grand 
Opera House (Paris), Arc de Triomphe (Paris), The Acropolis Each panel 42° 100" high 

(Greece), Woodland with Brook, Kustic Woodland. Nautical ocn pone x 10 J 

Summer Scene, Cherry Blossoms in Washington, College Campus. Order Today for Immediate Delivery ! 


DECORATIVE DISPLAYS wisccid Oy 


SEPTEMBER, 1955 
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ae FLASH 
ON-AND-OFF 





20 LIGHT 


Twink-Lite Set 


Newest idea in Christmas Dis- 
play. Captures and holds atten- 
tion because lamps flash on-and- 
off automatically. Clear tubular 
lamps with U.L. approved sock- 
ets, green plastic wire, add-on 
connector, transformer and in- 
line fuse. 


Scores of other dramatic, excit- 
ing ways to create Selling Dis- 
plays for Christmas. 63” Man Size 
iliuminated Santas, 45” King Size 
Candies, 3-Dimensional Vinyl 
Scenes in full-color. Write for 
catalog, details to-day. 


ILLUMINATED CHRISTMAS 
DISPLAY FAVORITES 


ES 


ELECTRIC MFG. CORP. 


ee 
222 W. 14th St., N.Y: 


New York II, 








LARGE and SMALL 
WwooD — PLASTIC 


We've Got ‘em all! 
DISPLAY 2 Me 
LETTERS 


appealing more 
impe'ling All in stock 
t< 

Write now a. FREE ites. 

treated felder and price list 


SPANJER BROS. 


1160 N. Howe St. Chicago 10, fil 
247 Mt. Pleasant Ave... Newark. N. J 


more 

















WHEN WRITING ADVERTISERS 
PLEASE MENTION DISPLAY WORLD 


vill be made 
the treasurer to 


and the 


tinued as wi the 
(37 thie 
Hoth 


past fut part 


figures reported by 


the hoard ot directors men) 
bership 
General: It 


hut there 


not bye aA feature 


are still people 


will steady 


asking for jobs and 
people lf 
area either 


you have a 


NADI 


places looking tor 


problem im this way the 
omer 
New 


meeting 


will help if possible 
Members: Sinc: 
the following 

te membership in the as 
yood De 
Novelty Company 


Art Mig. ¢ 


America 


December 1954 
admitted 


the 
have heen 
sociation 
York ( ity 
New York City 
ompany, 


Irv ; 


Nol signs, New 
L nion 
W hiite lagle 
krederika cs] 

Nevada 
National Display & 

Angeles 

Reinstated 


( hicago 
\ CAs 


las 
kquipment Company, 
Los 
Bois 


Smith 


Memberships: 


Studios, Zaria. Inc., both of New York City 
[he total on the NADI roster now stands 
at 117. rom Boston to Los Angeles 


Frankel’s Appoints 

Doris Seidel 
Formerly 

department, 


with a local newspapers adver 
Doris Seidel 
made coordinator of display and advertising 
for Frankel’s, Sandusky, Ohio. She replaces 
Don who joined a 
Boston 


tising has been 


Feimberg, has nr 


Change Of Location 
For Ar-Tee, Elko 


Ar-Tee Creations and Elka Display hav: 
their offices and factory trom % 
Brooklyn, to larger 


in the same city 


moved 
Broadway, 
320 Driggs 


quarters at 
avenue, 


TRADE PERSONALITIES No.148 by Laffer. 





MRS. S 





Ma. sieve 's A GRADUATE ELECTRICAL 
ENGINEER WHO, BECAUSE OF 


FABRICATED "LUCITE “STOCK Box. 


TO HIM 1N BUILDING UP HIS VERY SUCCESSFUL 
BUSINESS. MR.SIEVE LIKES PHOTOGRAPHY 
€ FISHING, BUT ABOVE ALL LIKES HARD WORK. 


THE FIXTURE MART, INC., CHICAGO 


ECONOMIC CONDITIONS AFTER 

WORLD WAR T, ODDLY ENOUGH 
FOUND HIMSELF IN THE 
MILLINERY BUSINESS. THIS 
BROUGHT HIM TO CHICAGO 
IN 1928, TO COVER THE MID-WEST, 
AT THIS POINT HE DESIGNED A 
CHROME HEADSTANO FOR 
MILLINERY AND SOON WAS 

SELLING IT AT THE RATE OF 

6000 STANDS PER MONTH. 


) ee Res 


FROM THIS HE GOT THE IDEA OF 
FORMING A FIAM WHERE CUSTOMERS 
_COULD FIND EVERYTHING IN THE WAY 
OF DISPLAY FIXTURES UNDER ONE 
ROOF; THE RESULT IS THE FIXTURE 
MART, WHICH NOW CARRIES MORE 
THAN |,500 ITEMS IN STOCK. HE Is 
SAID TO BE THE FIRST. TO MAKE A 





lIEVE HAS BEEN AGREAT INSPIRATION 





WA or 
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Fred Stotler Joins 
Korrect-Way Staff 


Korrect-Way Division of American Fix 
ture, Inc., St. Louis, makes known that | 
Fred Stotler, Pasadena, Calif.. has joined 


the organization and will represent the firm 
on the West He 
background in store planning and merchan 
dising, both in the mid-West and West, tn 
cluding 17 years 


coast has an extensive 


experience in chain stor 


operations encompassing managerial post 
tions with Montgomery Ward & Co., Sears 
Roebuck & Co., Spiegel’s, and Butler Broth 
ers Calitornia stores 

Stotler served in World War IIL with the 


He is 
an 18-year-old daughter. He 


bh ngineering Corps married, and has 


will make 


his 
headquarters in Pasadena 


Tacker And Staple Remover 


Combined In One Unit 
\ tacker 
with a staple remover, is announced by the 
\. L. Hansen Mte 504] 
wood avenue, Chicago 40 
he 


iront 


tor driving staples, combined 


Ravens 


( ompany, 


with the 
Located above thi 


staple remover 1s 
of the tacket 
staple-driving outlet, the remover does not 


integral 
jaw 


interfere with the tacker operation. Bey 
eled on top and graduated to a thin edge 
and flat on the bottom, the staple remover 


slides easily under the staple tor quick re 
The manutacturer will send tull de 


tails on request 


moval 


Two New Products 
For Showcard Machine 


Showcard Machine Company, Merchandise 
Mart, Chicago 54, has placed on the market 
a product “Special X 


for periodic clean-up of 


known as ( leaner,” 
card-writing 
chine type, rollers, and ink-plates 
make short ink-encrusted 


type, yet it is rated by Underwriters’ Labora 


ma 
work of cleaning 


tories as sate enough to go through the mail 
fhe product comes packed in |]-gallon cans 


Also introduced by the firm is a new 
“Magic” waterless hand cleaner in a mod 
ern aerosol container which dispenses the 


cleaner im lather torm. Said to contain a 
new and improved dirt remover, it has no 
abrasives or harsh solvents 
"Plastafab"’ On Market 
For Display Uses 

Arthel Display Plastics Company, Brooh 
held, Conn., has introduced “Plastatab” tos 
use im constructing three-dimensional dis 
plays \ colloid impregnated fabric, the 
material becomes as pliable as cloth when 
dipped im a special solvent and can then 


be shaped by hand, cast in moulds, or draped 


in folds. It dries stone-hard within min 
utes. has great tensile strength, and is 
waterproot \ brochure and price list cov 
ering the material will be sent on request 
Sales Pennants, Signs 
Offered By B. N. 

b N Direct Mail Service, 74%) Blake 
avenue, Brooklyn 7, 1s offering ready-to-use 
pennants, signs and related equipment tor 


‘| he ‘ 


( olor ( ombination 


sales events oT all types afc ay ailable 
and in differ 


will bye 


Wm Various 


ent sizes and shapes literature 


sent on request 


SEPTEMBER, IFRS 





Said to | 








TWO NEW DECORATIVE IMPORTS 


For Festivals, Holidays and All-Year Use 


& = Altre ~ 
’ “ em silt 
> = Re ts 





COLORFUL PAPER BALLS 
L 


Sizes: 6", 7", 10", 1 


MAGIC FANS 


Sizes: 6", 7", 8", 10° 


Jobber Inquiries Invited 


MIYA COMPANY, INC. 





Manufacturers and Importers of Artificial Flowers and Oriental Goods 


39 EAST 28th STREET 


NEW YORK CITY 16 

























Another 


david hamberger 


Original 
the exquisite CARILLON ARCH 


No. 5PEW 720 White ecraftexed arch 
set off by papier mache column topes. 
White plastic bells 
white shaded = green 
chartreuse 


trimmed with 


pine needles 
sequinned ornaments and 
Bell are of 
silk cord, Back finished brut uti. 
trimmed. tnit: 6 H, 3 W, 15° D 


With foliage: 7 HL, 5 W. 15° D 


red berries. gold 


ropes 


david hamberger, inc. 
136 W. 31st Street 
New York City 
PE 6-0464 











USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT 
FOR SALE 
* 

%.00 Per Column Inch 
CASH WITH ORDER 








UNUSUAL 
IMPORTS 


Ae, 


G 
"G ¥on 
~O 


BY 


acre 


STARER DISPLAYS 


737 NW. FOURTH ST... MILWAUKEE 1, WISC 





55 





















R evolution ary Tins 


Multi-Purpose 
All Adjustable 


Disp A y 
FIXTURE 


composed of 


Plexi-Glass 
Hard and 
Pliable Material 


WRITE FOR ILLUSTRATED CATALOG 


ILSE FRANKEL Display 


Sole Distributor for U. 


1751 JAMES AVE. MIAMI BEACH, FLA. 



































CHRISTMAS DECORATIONS 


for indoor and outdoor use 









There are hundreds of uses for these amazing new 
Christmas Decorations . . . Jumbo Reflectors, Balls, 
Bells, Tree-Top Ornaments, Dew-Drops and many 
other new display items, by Art Plastic Company! 


Available in Red, Blue, Amber, 
Green and Silver, in 3'2"", 5", and 8" sizes . 








This new medium is sure to create interest in your displays. 











Alse available in sheet form! — new “PLASTIMESH." 


A new display material with thousands of ex- 
citing uses! Light weight, pliable, available 
in flexible and rigid sheets — 20°° x 50” in 
red, blue, amber, green and silver (pastel or 
metallic colors). Can be cut with scissors. 








Another great first in display materials, by 
Art Plastic Company! This new display ma- 
terial is made of multi-colored plastic, im- 
pregnated with honey-combed metal-mesh 
coclian to create amazing new optical effect 
never before achieved by any display material 







Full color Catalog, Swatches, ; 
and price information Changes colors before your eyes! . Special 
colors available on orders over 500 sheets. 





sent on request 


[Art Plastic Company @ 37-28 56th St., Woodside 77, N. Y. @ Hickory 6-7100 7 











































For Your 
Holiday Display 
Use 





) FLASHERS 


They force attention—Iincrease Adv. Value 


















3055 RIVER ROAD, RIVER GR 





ee ——— 


DRAMATIC DISPLAY 
SELLS MORE SHOES 


[Continued from page 29] 


floor and has a distinct advantage enjoyed 
by but a few such departments an abun- 
dance of sunlight and fresh air. A work 
room 18 by 22 teet in size contains three 
work tables and the equipment used tor 
the preparation of shoes that go into the 
windows. Shoe forms and fixtures are stored 
in dust-proof bins and wall cabinets. The 
art and sign shop is approximately the size 
of the work room 

Three prop rooms, 20 by 24 feet each, are 
arranged to save time, labor, and prevent 
damage to materials and display props. 
Adequate aisle space and adjustable floor- 
to-ceiling shelves keep props in easy access. 
\ fourth storage room, 60 by 100 feet, 1s 
used for Christmas display materials. The 
display manager's office is centrally located 
between the main work room and the art 
shop. 

At present we are setting up a new system 
of purchasing props. Too many stores make 
the mistake of rotating display props from 
branch to branch without regard to the dif 
ferent needs of individual units. As a re- 
sult, display props that are attractive and 
tunctional in the downtown store find them- 
selves out of character in a suburban branch. 

Kkach Sommer & Kaufmann branch will 
have its own set of props. Separate props 
for each store sounds expensive and it 1s, 
at first. But in the long run it is as much 
a money-saver as any other merchandising 
improvement in the company. By rotating 
props, companies undergo an expense of 
constant rotation, while at the same time 
throwing their window displays out of char- 
acter with the store architecture. merchan 
dise, and community surroundings. Props 
purchased to fit downtown heavy traffic 
locations must be hard-hitting and dynamic, 
while the suburban props should contribute 
to the feeling of a more leisurely atmos 
phere. 


Son Is Born 
To Pringles 

Burt Ek. Pringle, who is display director of 
Black, kriedman, Winston, of ‘Tuscaloosa. 
\la., and Mrs. Pringle are the parents of a 
son born on June 29. He has been named 
Burt Ek. Pringle I] 


Change Of Address 
For Printasign 

Printasign Division of Reynolds Pen 
(ompany is moving into its own modern 
plant at 9830 San Fernando road, Pacoima 
(Los Angeles) Calit. It was formerly lo- 
cated at 607 South Dearborn street, Chicago 








‘SOURCE SERVICE 


If in any of the illustrations in DISPLAY 
WORLD you see some property, fixture, 
mannequin, or other display equipment 
which interests you particularly, we will be 
glad to supply you with the source from 
which it can be obtained. Just address your 
inquiry to the Editor, DISPLAY WORLD, 
Cincinnati 1, and it will have prompt atten- 
tion. 
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No. 2726 Wire College Girl Figure 


7 —- | . Standing black Wrought Iron figure with re- 
‘ iY a oe 
7} i> : e movable circular base . . . full skirt of Wrought 
- = g 
a lron for use in displaying skirts . . . hair of 


bright yellow yarn .. . figure may be used for 


displaying jewelry and accessories. 


Price each $99.9 








DOERR FS > a 


Display Designers and Manufacturers 


PORTSMOUTH, OHIO e PHONE 2-6551 











In or Out of New York, It Is 


CHINGOS & SONS NEW LINE 


of 


CUT NATURAL EVERGREENS 


In All 


Shapes, Forms and Lengths 


DON’T PAINT; | 
Ye, Z To enhance your arrangements beautifully . . . dependable 
PA RA FLEX vy Chingos quality is always your best buy. Let us suggest: 
Bz 


PARABLE den einen ce. oe Rhododendron, Wild Smilax, Woodwardia, Holly (in Season), 
surface, no matter what the size or ye Hg ee Ropings — and many more. 


shape. Send for an estimate or send 

pi cctetedd eauaile. Go will comm yy We handle a full assortment of NATURAL FOLIAGES. 
J - Z tLe : 

it for a very nominal charge. Samples Hi, iy Gee G Ch n ¢@ © 
at all times are your exclusive property. YE 


Write today for information 
818-20 AVENUE of the AMERICAS 


PARALLEL MFG.CORP.,Dept.H | | rea 
109-111 E. 28th St., N.Y. 16, N.Y. y | 


MU Hill 9-0476-7.-8. 
LExington 2-8835 fray 6-7-8-9 
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The Shotgun Wedding 


By BUDD GORE* 
Publicity Director, The Halle Bros. Company, Cleveland 


S mv 45 yCcal old mother would without and the clever One, ( allahas to thame | 
hesitancy remark. “What gives my son fey 


the unadulterated gall to pose as in short, I'm at bay 
either authority or expert before The Displays But if | may be so bold, | would wager 
(lub of Cleveland / that one field lies fallow 
All | can say is that my mother forever It is the area known as selling 
has had the ability to ask questions of devas Too many ot your great stripe crings 
tat.ng penetration and pertinence whenever when we publicists croak, “Let's sell.” 
her son grew vain. I only pray that you don't | know whereof | speak, for | once thought 
have that skill but | fear tor the worst selling was silly But several little shocks set 
because my experience in skirting the lion's me straight 
den of displaymen and -women all these years Number one was the discovery that | got 
has been awesome You represent the great absolutely nowhere, at any time and undet 
est single group of supervisor-confusers yet any circumstances, unless | did a little pet 
vrought by God sonal selling Alone | stood solid. Prettied 
AEG. U. $. PAT. OFF You can buy, beg, build and borrow enough up with some words made for movement 
props to burst three large warehouses in any Number two was a psychological test that a 
PT ecRPADE RA ingle fiscal year You can budget and bully gentleman named Sadler tossed at me. fight 
You can tashion from a ladder, wiggle your hours later | was a near-convert 
. ears from the wings and frighten 40 fat execu “How in heaven's name,’ popped Sadler 
SF that extra ‘selling snap” into tives by emerging quickly trom a trapdoor “can you expect to be an effective practitioner 


your displays, exhibits and cards with deep in the bowels of a building of your art if you don’t believe in persuasion ¢” 
PRANG Tempera .. . They're live Your | : 


| cohalt-bomb line is that trump-like | was honest enough to say | didn't know 
brilliant colors They re eatry flow- 


. CXPrESSsiotll, delivered dead all, and quote wa . x gets mh lac , vithout heme 
ng and work beautifully tn brush pen ) } ) | kven the good 2 oO Dp ‘ 


, 7 y > " 

or air brush, PRANG Tempera will it simply isn't im good taste sold,” he snorted 
not flake or chip off and dries quickly You have the mordinate ability to whip So | learned to start selling and still sleep 
to a soft satin finish. together a surrey with no more at hand than at night It was no great discovery, no sudden 
PRANG DAY-GLO TEMPERA the fringe on top truth: just (Gore, stumbling, bumbling and 
, You Make hits with the 
s also available! They con be used presidents Number three, the clincher, came but three 
alone or in combination with Prang Vous 


wives OF store awed. Facts, ma’am, always come to me hard 


eve) pull yCTIIUISCS from Yous} rank . years ago | WAS doomed tj’a selling assivn 


Tempera to create man nusval and 
Y : , oo like Kraser of Fields, that master John Moss, ment 
startling effects! ' 
a | At the time | was engaged with a publica 
‘ ub of 4 evel nd, 
Write fodey po wee — cords and tion of a Christmas catalogue. It was decided 
eq eers 


Dept. OW.18 


the American Crayon compeny 


Sendysky, Olive New York 








RUSTIC & 
WESTERN DISPLAYS 
BIRCH 


Poles — Branches 


CEDAR 


Poles — Slabs — Bart 


Rustic Furniture Co., Inc. 
“PARKCRAFPT" 

Phone Wi 9-6479 Williamstown. WN. J. —This display is by James Burnside, Hochschild, Kohn & Co., Baltimore. The large sign, black 
with pink lettering and with the rococo corners in a hazy pink, was suspended from the ceiling. 
A large black lace parasol was hung from the upper left corner, and two pink parasols were in 
the lower background—making a perfect foil for the black dress. A valance of pink leaves on black 
PLEASE MENTION DISPLAY WORLD e branches framed the window Floor and background were black General lighting was pink 
WHEN WRITING ADVERTISERS e@ with white spots on the figures— 
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This FALL and CHRISTMAS 
COVER your Window Backgrounds with COLOR 


Bullston 107 Inches Wide SEAMLESS 


al — available in 
Color Gare eo 


aca, et 








UW rite for Free 






s7* 
COLORS FOR 19s ate. 107 
PEARHEADS THE BIG TREND TO NEW © , 60 yde. « 107 7" 

Bulltow--§ 107 in. WIDE SEAMLESS greets AvAnanit ms Mi COONS 

Bulltow 4? Ioden a tw he “ee or on teas to 
Ribbon ; Lins ” aveltabic . ect Cor BESS” 
“jhe Quality ees a 
os a couoes 
and omen 







Streamer 3 
Widths onal 
available os 
in “ Merchandise 


42 Colors 


e 2 in. x 100 yds: 
eo 4 in. x 100 yds... 
ebin. x 50 yes. 
eBin.x 5° yds. 


COLOR 
ATTRACTS 


Attention 









— 


BULKTON DISPLAY DIVISION Corry 2-8257 


BULKLEY DUNTON & CO. INC., Corry, Pa. 








Mer & Frank, Portland 
Oregon, used Moke uith 
dramatic effectiveness ¢ 
highlight these attract 


fashion uindows 








an exciting NEW way to create displays 
... easily, quickly... with FIR PLYWOOD 











(RHYMES WITH OK.) 


~ *® 


FREE BOOKLET of Moke’ ideas! 


DOUGLAS FIR PLYWOOD ASSOCIATION 
Dept. 40, Tacoma 2, Washington Good USA Only 





Almost limitless are the striking new third 














dimensional and special lighting effects you can 


create with this dramatic design idea. All you Please rush me new Moke’ idea booklet |! 







need are a few simple tools, economical panels of ; NAME 

fir plywood, and dowels or other spacers. Send FIRM 

for free booklet that gives step-by-step ADDRESS 

suggestions for creating Moke’ patterns! , CITY ZONE STATE 
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3 ate sk AT LAST ! A TRUE ' that a magazine-like book would be attempted, 
ihe . 


with national advertising sold to a select list 


of business organizations There would be 
S$ U R T c F N 1 2 but one-of-a-kind — one railroad, one airline, 
one cosmetic house, one magazine, one news- 
TO SHOW UP TRUE GARMENT SIZE! | paper, etc. Circulation: 500,000. Rates: $5,000 
7 for a black and white page; $6,000 for color 
Under Pugdin supervision a new size manne- So | sweat out a portfolio presentation, an 
quin was born. . . to fill the greatest need in honest-to-goodness, professional-like flip-over 
display today. This figure has been developed job, with a cellophaned-dummy ; so equipped, 
to show the Subteen 12 garments as they were } even looked like a media man | 
designed and styled . . . and will sell for you. then off I flew one hot day to New York 


Just before takeoff, however, | made two 
Already proclaimed the country over, this is quick moves. First, | bought a book entitled, 
the perfect figure for your store... in papier “America’s Twelve Master Salesmen.” Sec 
mache or light weight fibreglas plastic .. with ond, | bought 25 half-pound boxes of candy 
famous Pugdin wigs. The Subteen 12, as the The candy was designed to help get me in, 
rest of the line, are made of top quality ma- for secretaries have sweet teeth! lhe book to 
terials by master craftsmen and you can be mp toe Oem 

sure that these figures will do a real selling job 
for your store. 


| have every suspicion and no grounds for 
evidence that the book was published in some 
what pompous reply to the play entitled, 
“Death of a Salesman.” That play did to the 
selling profession what “The Hucksters” did 


Manhattan Motion Manikin Manufacturers 


Have never been connected with any other mannequin manufacturer 
’ pants to the sensitively proud in advertising and 
of similar name . 


1. a Seay ti 
pee” ee what “The Build-Up Boys” was supposed to 


4 WEST 16TH STREET @ NEW YORK 11 @ N.Y. | CHELSEA 3-4705 do to the non-sensitive publicity agents. To 
be honest with you, | remained in my natural 














, Eup cE ETE state-—-dumbly numb, though amused—through 
SENSATIONAL out the minutiae-shaking events 

\s we flew over Lake Michigan, along the 
south shore of Erie, and over the Pennsylvania 


—_ ogg | / , peaks, | read “America’s Twelve Master 
ae | 4 Sa i : >, : Salesmen.” ‘The chapter contributed by Kate 
— gf” \ = a * Smith gave me that radio commercial feeling, 





something like a crossed-up, mixed-up ridge 
jg @ | | runner who had consumed a quart of uncut 

E i ” : ee... moonshine, climbed a tall, tough mountain 
DISPLAY “ | j ‘A / | and discovered that on the other side of the 


: # | grandpappy of hills was no more than anothe: 

MEDIUM _ 4 : Za | valley and another hill. The chapter allegedly 
: —_ | written by William Zeckendorff was no bette 

Verbose, it did no more than convince me that 

Zeckendorff had learned life the hard way 


| nothing. This depressed me, for if man can't 


Novel display ideas come fast with these building window displays. Ideal for Glit '‘n Glo | be a teacher, what worth can he be? As Man 
Styrofoam hollow spheres. Stand them up for decorative treatments. | hattan real estate salesman deluxe, as_ the 

Feather-light, yet surprisingly sturdy. Wont | agent who assembled the many parcels of land 
chip or crack under normal use. | necessary to permit Rockefeller’s gift to the 
CAT. No. HS — 8 nested bowls to o set, | United Nations. Zeckendorft 
shapes. Join two of a size for giant snowballs. making 4 complete spheres: 12", 10", 8" and 6” 
Easy to illuminate from within. Invaluable in diameter; |" wall thickness. 


miniature shadow boxes. Use them as bow!ls, 
chandeliers. Suspend them, cut them into new 
in my humble 
opinion had a story to tell and one that was 
exciting, revealing, telling, and triumphant 


JOBBERS SOLICITED Freee gt yom 


| Fortunately, there were other chapters 
JUNCTION OF ROUTES 3& 46) 4) nS 
« * e CLIFTON NEW JERSEY | One was by Jim Farley, political master 
———$——— : | mind supreme, who has been said to have 
— been insulted when the late President rank 








lin D. Roosevelt laughed at Farley's 


ae 
Combination Slack cherished and deep-seated dream of hecoming 
° ° a presidential candidate, “Coca-Cola Jim,” as 
and Shirt Units * NOW known. did ine job of 


he iS a right 








Large and roomy, for slacks, shirts, pointing up the effectiveness of mass-produced, 
towels, sheets and blankets. but personalized, letters At least 100 letters 
Finished in black satin with brass a day poured from the Farley ofhce during the 
ornaments. hectic 
Large size, complete, 62°° high, 42" 
wide. 


SSR 62, each $29.95 


Med; a a 
gerd size, complete, 52° high, writing of gracious. non-gobbledegook letters 


SSR 52, each $19.95 Another was by a man with a name that 


See Your Feverite Jobber escapes me, if not Farley Said man was a 
life insurance salesman. His commodity, in 


FERRO-CRAFT tngland, more accurately is called death in 


MORGANFIELD. KY. | surance Whatever it’s called. and wherever. 




















political campaign periods. Jim sold 


by mail and by remembering names two 





fine arts, one of which is most rare. For 
nothing, but nothing, 1s more difhcult than the 
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the purchaset knows full well that he 
plunks down a lot of hard-earned moola, year 
after year, largely for the benefit of those who 
survive. My awe for this particular peddlet 
of policies rose to stratospheric proportions 
when | read that he never mentioned his prod 
uct Hie had attention-attracting gimmicks, 
true, like a jacket without pockets, paper 
matches with his name and telephone number 
emblazoned thereon, and a self-winding, alarm 
ringing, calendar-indicating wrist watch But 
his prize and prime activity consisted of in 
troducing one on-the-brink-of-a-big-deal char 
acter to an identical deal-drunk twin lhe 
two newly-met commercialized comrades would 
lock bank accounts and come up, let us say, 
with a $60,000,000 chain of feather houses 
coast to coast, 1f not continent to continent 
lhereafter, when either of the eagle-eyed 
feather kings thought of insurance, they called 
our super-selling friend They bought vol 
untarily, with thanks No so-called “selling” 
was required. But selling occurred, skillfully, 
profitable, happily 

Problem Number | in display, it seems to 
me, 1s to convince your people to beleve in 
selling. This may take a little self-education, 
first just as | did in the autumn of my Iite 
Would that it had been spring ! 

| feel very strongly that is a waste of time 
to engage in a vocation that 1s not thoroughly 
enjoyable I| get the impression from time to 
time, and it may be an imaccurate one, that 
many display persons love art and hate to 
have to eat More, they hate to have to pal 
ticipate in what they sometimes describe as 
crass commercialism in order to eat 

Let me give some specihc examples 

\. It is belheved sound in merchandising 
to take fullest advantage of yindow display 
pact lf you have a bank of windows at you 
heck and call, you try and tell a related story 
and give an over-all impressior You set the 
tone tor your store You dre your manne 
quins and accessorize them Now, in addition, 
you can promot thi sale of cosmetics and 
toiletries, possibly handkerchief perhaps hand 
bags indeed, a variety of small items | hus 
can be done by a row in the front of the win 
dows or by small groupings im either or both 
front corners But | have met great resist 
ance on this from display persons 

4. Some sort of a local event is going on 
say the opening of a new rapid transit route 
| say that the backgrounds of display windows 
can he employed handily to promote the civic 
event and not detract too much or fail to 
harmonize with the merchandise that 1s being 
displayed But | find sharp disagreement inso 
far as some display persons are concerned 

f Assume that our store has entered into 
a joint promotion with a magazine lhe 
magazine supplies certain display materials 
and, tor the sake of argument, let us grant 
that the furnished materials are well designed, 
as 1s the tact these days in by tar the majority 
of the cases experience much foot-dragging 
here on the part of display peopl 

Now | submit that this behavior is due. 
basically, to display’s widespread disbelief im 
the effort to sell 

There are other factors, of course (rye 
is mmmaturity lf | can't plan and design the 
vhole display Im yong to pout Meware ot 


that! Let's not be spoiled children We al 
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The Bliss SEELINGRILL revolutionizes all con- 
cepts of window trimming. It has been de- 
signed to give maximum use of horizontal 
space without cluttering the floor. 


The Bliss STO-WAY Grill has been de- 
signed to give maximum variety and 
speed of trimming in the minimum space. 


Practically every branch store built within the last five 


years has been equipped with the Bliss SEELINGRILL. 


Please write for complete information. 


BLESS BISPLAY CQGEPORATIUON 


37-21 32nd STREET e LONG ISLAND CITY NEW YORK 
EXeter 2-3890 
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4 
our Displ. ays 
SELL MORE 


Color attracts customer attention 
Enhances displays and helps to sell more 
merchandise! Try it. You'll soon see why 
color is such a powertul selling tool. 


You Can Do lt BEST with 
BEST acromerce COLOR WHEELS 


Unit consists of a 13 diameter plastic filter 
wheel having longer lasting, richer looking, 
plastic colors of red, bive, green, amber and 
straw Revolving wheel is powered by [10 
volt, 60 cycle, self-starting synchronous motor 
Unit includes rubber cord and silver and black 
wrinkle finish. Excellent where controlled auto 
matic color changes are desired in places such 
at: store windows, night clubs, interior dis 


plays, ballrooms, theatres, etc 
Only $22.50 


Prices Do Not Include Bulb 


ALSO 
BEST 400 WONDER SPOTLIGHTS 
BEST PEE WEE SPOTLIGHTS 
DISPLAY LIGHTING ACCESSORIES 


Write for Literature 


The BEST DEVICESCo. Inc. 


10921) BRIGGS ROAD, CLEVELAND 11, OHIO 








STUDY 
WINDOW DISPLAY 


AT HOME 


Easy Home Study course showing 
how to do every phase of window 
display work. Merchants, display 
men, women and beginners will 
find this course the finest of its 
kind. Schoo! founded in 1905. 


Employers: Free to you 
Names of our Graduates 


Write tor literature 


THE KOESTER SCHOOL 


3710.12 N. Cicero Ave.. Chicago 41, Ill. 





WHEN WRITING ADVERTISERS 
PLEASE MENTION DISPLAY WORLD 


ready have among both children and 
adults! 

Another confusion-producing force 1s the 
That's 
great if you can afford it jut let us remem 


yammering of “art for arts sake.” 


ber that most of us are average men and 
women, There are very, very few truly great 
Artists Wi any generation So lets not try 
and act like geniuses until we earn the dis 
reminded that 


tinction Further. let us be 


st geniuses are pretty humble persons 
he arm-waving, hair-tearing, vocal-blasting 
aren t necessary, and certainly aren't desirable 
You and | might just as well relax and do 
the best we can whatever the ensuing circum 
stances Let's not waste precious energy by 
fencing with windmills. Let's face each prob 
lem squarely, greet it as a challenge to our 
ingenuity and display ability, and solve it to 
the best of our ability 

In short, a shot-gun wedding of display 
and selling is no lasting solutios Divorce 
is too likely to follew 

Better, let us study salesmanship and the 
subject of selling to a suthcient degree. Let 
us understand why the selling of honestly 
manufactured and priced merchandise needs 
ne defense 

Perhaps the best approach is through good 
books. So let me raise the point of reading 
with discrimination | always do, | fear 
And | certainly don't practice what | preach 
with any sufficiency. Further, the subject of 
choice reading is one that can be considered 
universally lt applies no more to display 
personnel than to any of us riders of the lun 
cheon circuit [he short cut to wisdom if 
any short cut exists —is through public and 
private libraries. The unread are unknowime 

Phere’s even a short cut to the right reading 
We can join or organize a Great Books group, 
thanks to the Great Books Foundation 
recommend such a course, and heartily 

Additionally, there is that thing 


called 


semantics Defined as the science of interpre- 
tation, general semantics, | submit, can well be 
the blessing of mankind 

All too often, you and | are aware of the 
pent-up power in words All too often we 
speak without prior thought. We have not 
previously evaluated the effect of what we say 
For example, | could well be lynched, shot 
or quartered for what I already have said 
here today lf only | had read two more 
hooks about general semantics | might escape 
with my life 

Seriously, however, those of us im super 
visory positions, particularly, should spend 
considerable time and effort to conquer the 
language we employ. ‘This is especially true 
when we roam in creative areas, where our 
fellows are endowed with extra-sensory per- 
ception, with bright, inquiring minds 

So let us hie to the books, the good books, 
but soon and habitually, pray all. Then, and 
only then, do we possess the foundation for 
approaching the specific subject of selling 

Selling, | repeat and emphasize, is not 1m- 
moral It is not done by uncouth, canny 
souls. True, rascals exist. But they exist 
in the display field as well as in selling and tn 
the world at large. That doesn't mean we have 
to drown im symbolic logic and state, ergo, 
that selling is not a nice thing to do 

After all, we can't live without selling 
know not how you and | will make progress 

financially, morally and spiritually unless 
we sell. First, we must sell ourselves, to our 
parents, to the other members of the family, 
to our teachers, to the girls or boys we want 
to marry, to our children, to our neighbors 
and most certamly to our superiors. Such 
are the selfish, self-interest, self-satisfying 
truths of life 

If the organizations with which we are as 
sociated are to prosper, we must sell thei 
merchandise and services. Now cometh the 


acre ot ground we sometimes seek to avoid 
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But | say this: If the merchandise and 
services to be sold do not meet our personal 
standards of quality, of honesty, of fair pric 
ing, then let us waste no time in pulling up 
stakes and seeking new and more acceptable 
associations. Suffer not. For he who suffereth 
cannot find healthy happiness And he who 
knows not happiness knows not health or 
good cheer or the challenge of each new day 
Now, if we want to carry the art of selling 
to its ultimate conclusion (and why not be big 
about it!), we can plunge into the very con 
tinuation of the human race 

in my old age and from the perspective 
gained as a result of muddling and meddling 
in the Manhattan Project, where the tools 
% destruction and the new forces for good 
mixed, mingled and mocked, | found this: 
We need desperately to sel] peace if we don't 
detault and die in destruction. | shall never 
rorget the sober and conscientious scientists, 
splitting the atom, to be sure, but at the same 
time concerning themselves with mans use 
of the findings. ‘Today, A-Day plus ten years, 
scientists still suffer the question confronting 
all of us: Peace and survival, or conflict and 
collapse j 

You and | are but a piece of the people 
gut it is within the ranks of the people where 
hope is harbored. If we do our parts, not 
standing still. not resisting facts and fate, not 
eeling trom rumor or reality, simply dome 
the best we can, cheerfully, enthusiastically 
honestly and with justice, we shall perpetuate 
the earth 

lo achieve this, we need to sell out 
selves. worthy goods and services, Oplhions 
and ideas that are moral 

Phen and only then shall we make the con 
tribution that is our due for living the lives 


ve live 


Scott-Atwater Contest 
Results Made Known 


The grand prize of $500 in the nation-wide 
dealer window display contest sponsored by 
Scott-Atwater Mtg. Company, producer of 
suuthboard motors, Was Vor hy Moose 
Brothers, Port Lavaca, [Texas (Other final 
sts im the contest, each ot whom won $100 
vere Leonard s. Fort W ort! Mason { ity 
Appliance Store, Mason City, lowa; Wartet 
Hardware, Tacoma; H. C. Prange Company, 
sheboygan, Wis.; Wright Marina, \ ancouy 
er, B. ©.: Security Company, New Orleans 


and Main Auto Supply, Holland, Micl 


Greenberg Joins 
Marcus Wagner 

\be M. Greenberg, tormerly associated 
with Grand Novelties Associates, has joined 
the firm ot Marcus Wagner, 34 West Jot! 
street, New York City 18. [he company 
handles a full line of tinsel meshes, maline 


nets. and novelties tor the display trade 


Taylor ls Appointed 
By Saks, Chicago 


Replacing sernhardt Schreiet resigned 
[van Taylor has been named to head display 
for Saks-Fifth Avenue, Chicago. He was 
formerly with L. S. Ayres Company, Indian 
apolis, Bloomingdale's, New York City, and 
for the past several yca.s operated his owt 
ree-lance service in the latter city 
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Bright Christmas Figures 
for STORES and HOMES 


These popular Christmas figures——to be used eicher indoors 
or outdoors—stand 30” to 40” high; they are colorful and 
gay. They were “best sellers” last year; the demand is even 
greater this year 

Each of these figures is made from a foolproof, full-size 
Easi-Bild* Pattern. The pattern is simply traced onto *'s2” 
Homasote Type RD and cut out with a saw. The patterns 





specify all the materials and operations, including the paints 
and painting 


You can make these figures for your own use——or for resale 


at a substantial profit UES ie 


ft rening 


You actually have a three-way profit opportunity. Sell the 
finished figures. Or—sell unpainted figures together with 
painting pattern and paints. Or sell merely the patterns 
If you so desire, you need stock only the patterns. You take 
a customers order for whatever else he wishes and your 
local Lumber Dealer does the rest. You still get your normal 


profit on the whole sale 





Extensive advertising will support your promotional efforts 
Beginning in September issues, you will see advertisements on these Christmas 
Figures in Better Homes & Gardens, Sunset, Living for Young Homemakers. 
Popular Mechanics, Popular Science, Mechanix Illustrated, Science & Mechanics, 
The Home Craftsman, Family Handyman and Homecraft-Home Owner 


Get ready now to cash in on this tested, profit-making opportunity. Contact 
your local Lumber Dealer. Or write us direct to Department J-18 


*T M., Reg. Easi-Bild Patter [ 


HOMASOTE COMPANY 


TRENTON 3, NEW JERSEY 
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GARDEN SETTING 


You can dress up your SEPTEMBER, 1930 


garden furniture areas The seventh annual convention of the 


with the use of Texture- | Pacific Coast Association of Display Men 
Flex sheets. Illustration | was held in Seattle. Fred J. Portmann, 
at left shows No. CRS-488 | Turrell Shoe Company, Seattle, was elected 

Herringbone’ Brick | president, with the following officers: first 
Walk available in 4 ft.. by | vice-president, W W. Rowley, The im- 
; porium, San Francisco; second vice-prest- 
dent, DelLyal Davis, Chas. F. Berg Com 
pany, Portland; third vice-president, Walter 
Rimes, Henry Birk & Co., Vancouver, B. C.; 
secretary-treasurer, Adrian Delsman, Fred 
erick & Nelson, Seattle. A. O. Hewitt was 


8 ft. sheets used with No. 
(CRS-272—-Hedge Texture. 
available in 3 ft. by 3 
ft. sheets. 











° . the retiring president 
For Convincing Garden, Barbecue Scenes | L. R rales formerly with Baskin's, Chi 


cago, became display manager of the Na 


Texture-Flex Faithfully Duplicates Nature | ticnat Clothing Company, Rochester, N. 


| Hle succeeded John Looke, who resigned 
bor authentically-convincing garden and barbecue settings, Texture-Flex sheets Michael 


_ Stransky was made display man 
and displays faithfully reproduce the depth, character and color of the originals 


ager tor The Golden Rule, St. Paul. He re 
because they have been moulded from actual samples of stone. wood. brick, hedges. placed Carl Oakland, resigned 


ete, Texture-Flex is light, flexible and unbreakable. It is easy to use and easy to store. Lothar F. Dittmar, formerty dieplay man 


bor complet details and prices, see youl (,-W salesman or write us today. ape! bor hirnst Kern ¢ ompany Detroit, 


GARRISON-WAGNER COMPANY (77h ccc bila club ciectea w. 


2018 WASHINGTON AVE. BT. beeen 2. we, Weaver president; T. A. Brown, vice-presi 


dent. and Rob Stevens, secretary-treasurer 





\ Halloween display contest was spon 
sored by the Memphis Display Men's Asso 
ciation, with prizes tor the three best dis 


plays having this theme 


— ' >) | Milton Meeks, who had been with Walker 
BARBECUE | | os | Brothers, Salt Lake City, became display 


SETTING eA | manager at Wrought’s Department Store, 


if } (Ogden 
ere ® al marbecue apat r 
"9 W ' Herschell Wheeler was appointed head of 
vil the ‘stern tot 

Meaning ee the display department of Pettis Dry Goods 


provided by the branded Company, Indianapolis 


boards and rugged tex- ' f | ai | 

lure Ihe texture sheets | = ‘ > : SEPTEMBER, 1945 

used include No, CRS-486 4 } in | Fr — * 9 | (Jene Moore was appointed display di 
Western Brands. No. ; I a ek | rector of Bonwit Teller & Co., New York 

CRS-483—Tennessee Cut _ Ba <2 rt 3 (ity He had been in a similar position 





Stone. No. CRS.49} | Vea * = | with Delman Shoes, and at one time was 


with Bergdort (aoodman. 
bieldstone Wall and No. CTR OOK led 


(KS-482-—-PFlagstone Walk. 
All sheets come in 4 ft 


franz Gobbi resigned as display manager 
for De Pinna’s, New York City, in order to 
hecome designer for Zaria Displays, of the 








nize same cits 
Nelson C. Huber. Ir.. received his honor 








able discharge from the army after three 








| years of service and became display manager 
FOR USE THE for Dickson-Ives Company, Orlando, Fla. 
DA ee i E e Dick Remy, after being engaged in war 
OPPORTUNITY work for the past three years, rejoimed 
AA A Cc Hi E Wiley Dry Goods Company, Hutchinson, 
EXCHANGE Kansas, as display manager 
F @) kK AA S$ Hugh McWilliams resigned as display 
For any WANT AD purpose: manager for The Vogue, San Antonio, to be 
selling to Jobbers Only POSITION WANTED POSITION VACANT come designer and representative tor Sil 
WwW be USED DISPLAY EQUIPMENT FOR SALE vestri Art Mig Company, hicago. Wendell 
2 . REPRESENTATIVES WANTED Potter, who had heen nterio!l display man 
Display Co. ager for Sears, Roebuck & Co., San An 
° tonio, took over at The Vogue 
utv Ave. © 4.00 Per Column Inch--CASH WITH ORDER After three years with the Seabees, Andy 
New York City 9 Rit | Sanat! : , 
Hvorslevy rejoined Ohrbach’s, New York 
City, as display director 























Following his discharge trom service 
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’ 


DISPLAY WORLD 








Pogue Company, Cincinnati, as display man- 
ager. 

Donald Shanks announced his resignation 
as display head for Hengerer’s, Buftalo, and 
planned to join the display equipment firm 
of Samuel C. Dutch & Son, of the same city 

Jack Cooper returned from two years in 
the naval amphibious service and rejoined 
Mandel Brothers, Chicago 

kd Rabel assumed charge of the display 
department for the A. W. Cox Department 
Stores, Charleston, W. Va 

Fred Stewart, formerly of Miller's, Chat 
tanooga, accepted the position of display 
director with Catherine Shops, a chain of 
18 stores with headquarters at Jackson, Miss. 
At one time he was with Bry-Block, Mem- 
phis 


Watches Are Exhibited 
In Modern Setting 


An exhibit that created an impressively 
modern atmosphere, yet was both simple in 
design and arrangement, was used by the 
Elgin Watch Company to show its new line 
of watches at the Jewelry Fair, held in 
Chicago during the last week of July. It 
was designed by W | Stensgaard & 
Asso ates, Ir —- hi ago 

The exhibit teatured hollow metal up 
rights in jet black, connected by flat steel 
cross-pieces to form square frames for eight 
perforated hardboard panel backdrops. Four 
of the panels were finished in white, four in 
black. The panels were held to the uprights 
by white nylon webbing, and watches were 
displayed in individual cases that had re- 
movable plastic fronts, individualized color 
schemes and display arrangements, and 
ebony exteriors. Cone spotlights were used 
to illuminate each section of the exhibit and 
decorative tabrics formed a background for 
the setting, which included tour sides of an 
18- by 10-tfoot display area 


Acoustical Suspension System 
Facilitates Maintenance 

Flexibility that permits easily moving 
lights and other ceiling fixtures in acoustical 
tile ceilings is a feature of the “Accesso” 
suspension system manutactured by the firm 
of that name at 4615 kighth avenue, N. W., 
Seattle 7 

It is a tully concealed system of steel 
channels and hangers that can be installed 
with minimum labor, presents an excellent 
finished rob, and permits instant access hy 
maintenance men through any ingle til 
or a number of tiles any place in the ceil 
ing \ir conditioning, telephone lines, ele 
trical ballasts and the like are instantly 
accessible and can be repaired or moved 
without damage to a tile \ brochure and 


drawings are available on request 


Dudley Pope Becomes 
Director Of Design 

Rich's, Atlanta, has named Dudley B 
Pope as director of design for the store. H« 
was previously with the store as director 
of visual merchandising until about two 
years ago, when he leit to become a partne1 


im the design firm of Ferry & Pope \t one 
time he was in charge of display for Davi 
son-Paxon | Ompany, of the same city 
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FURNITURE 
SETTING 


The furniture setting at 
left uses No. CRS-485 
Weathered Wood Plank- 
ing in combination with 
No. CRS-483— Tennessee 
Stone Wall and No. CRS. 
182.-Flagstone Walk. All 
sheets are available in 
Lit. by & ft. size. 











From Furniture Settings To Fashion Shows 
Texture-Flex Adds Life-Like Realism 


Whether you need a smart furniture setting or a glamorous fashion show back. 


ground, Texture-Flex offers authentic reproduction of originals with startling fidelity. 
Texture-Flex displays are light, flexible and unbreakable. They have long life and 
are excellent for semi-permanent displays. Texture-Flex is easy to use and easy to 


store. For complete details and prices, see your G-W salesman or write us today. 


GARRISON-WAGNER COMPANY 


2018 WASHINGTON AVE. ST. LOUIS 3, MO. 





FASHION SHOW 
SETTING 


The smart fashion show 


setting at right uses No. 
CRS-487-—-Harlequin Dia- 
mond Screen as a back- 
ground with Nos. CRS- 
320, CRS-321 and CRS- 


322 Sculptured Orna- 


ments over the entrance 


arch. Harlequin  Dia- 


mond Screen is available 
in black and white or 
green and white in 4 ft. 
by 8 ft. size. 
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FO | L FA N S$ | Reconditioned Mannequin 


FOR DISPLAYS 


Special sizes to order 


Sizes 13° x 13” to 72° x 144". 


Manufactured by 


THE MULDNER COMPANY, INC. 


BROOKLYN 1. N. Y. de Ste ea. 


397 BRIDGE STREET 








WIGS 





LATEST STYLES—LIMITED QUANTITY 





EXQUISITE SMALL FLOWERS 


For Show Case and Interior Trims 


sible wan reevly THERZBERG-ROBBINS, INC 
Unsurpassed beauty ’ ° 


Produce display eftects impo 


ines of display flowers 


Tremendous Varieties in Stock 


MILTON S. AHRENS, INC. 


Importers Mfgs. 
4% W. 4th STREET 


Don't hesitate—-order now! 
Returnable if not satisfactory. 


110 WEST 30th ST.. N. Y. 1, WN. Y. 
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TARNISH RESISTANT 
SILVER GLASS 


TINSEL 


For the eye-catching, sparkling displays that 
only silvered glass can give 


Colored Tinsel 


Available in Any Color of Your Choice 


Available from your jobber or write for samples and name of nearest jobber 


POTTERS BROS. Inc. 


CARLSTADT, N. J. 




















WOOD SLATS Send For FREE Sample 


Stitched with white threads—flexibie—grain of wood and complete information on o Fi 
giows behind lighted buib Also available com ar hed hi , ; ur new line of 
bined to thick peper-—inerpentive ocke chicken wire at 


SHOPSIN PAPER COMPANY NEW! NEW! LOW! LOW! 


92 VANDAM STREET NEW YORK 13. WN. Y. PRICES! 
. 


Fall & Xmas catalogs are now available. 
Wrought lron LEGS Write for yours today. 
@ | tyee leas it irious JOBBER INQUIRIES INVITED 
' 1iapias ine A ia yout 
KP ARTURO PRODUCTIONS, INC. 


Se ee BOX 218, HWY. 35 & SPRINGFIELD AVE. 
PHILLIPS FURNITURE CO. NEPTUNE, N. J. Bas 
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SELECTING LIGHTING TOOLS 


[Continued from page 23] 


have an oval-shaped beam and, at a distance 
of 10 feet, will provide a maximum of 300 
footcandles, compared with 105 footcandies 
for the 150-watt PAR-38 spotlamp; or, about 
three times the “punch” (over a somewhat 
smaller area) for only 50 watts more of power 


2. The 200-watt PAR-46 floodlamp has a 
controlled beam substantially rectangular in 
pattern. It was designed specifically for down- 
lighting tables and counters. It is excellent 
for show windows since the coverage is unt- 
form and approximately twice that of the 
spotlamp 

3. The 300-watt PAR-56 spotlamp which 
also has an oval-shaped beam and, at 10 
feet, produces a maximum of 650 footcandles 
over an area comparable to the 200-watt 
PAR-46 

4. The 300-watt PAR-56 medium floodlamp 
which provides about 200 footcandles maxi- 
mum at a distance of 10 feet. However, it 
has a very smooth rectangular beam of more 
than twice the useful area of its companion 
spotlamp 


5 The 300-watt PAR-56 Hoodlamp pro 
duces about 100 footcandles of light over an 
area 5'~ feet by 11% feet at a distance of 
10 feet. It is particularly applicable for show 
windows because of its much wider beam dis 
tribution 

These lamps are suggested for use where 
more light is desired for greater sales appeal 
on a display, or in stores with high ceilings 
where the distance from lamp to display is 
greater than & or 10 feet 

Still more interesting and unusual display 
effects can be accomplished with the use of 
the recently introduced reflector color lamps 
These lamps are basically a 150-watt R-40 
spotlamp with an mtegral color filter of enamel 
permanently fired onto the bulb. They are 
made in six colors: four saturated colors 
red, yellow, green, and blue—and two tints 
blue-white, and pink 

The four saturated colors can be applied to 
provide rich hues on display backgrounds 
They may be used individually or blended to 
produce useful intermediate colors. Lhe satur 
ated colors also form complementary pairs 
That is, the red and green or the yellow and 
blue can be combined in proper proportions 
to approximate white light. This can be pra 
tically applied by using a complementary pair 
to produce essentially white light on a display 
and dramatic color shadows in details of the 
display and on the background 

These examples of lamps which are being 
used to aid displaymen in selling and pro 
moting their store and its merchandise give 
much evidence of the recent progress in lamp 


development 


Displayman's Box Design 
Is Given Award 

The National Paper Box Manutacturers 
Association has presented its first place 
award tor “best end use pertormance’ to 
Mutual Paper Box Corporation, Chicago, tor 
a cigarette dispenser box designed by Sol 
Fisher, who is well known im the display 
held 
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“SUMMERHOUSE PROMOTION" 


I Ontinued from page 28 | 


hushed, the summerhouse was banked with 
greenery. Artificial lavender wisteria was used 
along with real African violets and several 
potted hydrangeas in shades of lavender and 
purple. lwo mannequins were placed inside 
the summerhouse one seated and the other 
standing. [he entire summerhouse was lighted 
with colored spots using the same light colors 
as those of the clothes worn by the two man 
nequins 

To turther carry out the “Summerhouse” 
theme espali r trees were used by the elevators 
Fach week a different kind of fresh fruit 
was used first oranges, then lemons, and 
hinally apples The fruit looked surprisingly 
fresh and luxuriant even after it had been 
hanging on the lunbs of the trees for several 
days. 

All of the work done by the display depart 
ment on the “Summerhouse” promotion was 
carried out under the direction of Guy H. 


Malloy, display director, with Roy Melton | 


executing the imterior designs. Mrs. Thelma 
Malloy, assistant display director, did the 
windows 

“Summerhouse” was an example of what we 
try to achieve here at the store—a coordi 
nated effort in the presentation of a promotion 
Through the eftorts of the store’s buying staft 
and its display and advertising departments, 
the “Summerhouse” promotion became a suc 
cess. The object was to encompass and present 
in the most attractive surroundings possible a 
trend in clothes—the light, very gay and 
frilly “Summerhouse Look.” Aside from sell 


ing several of the dresses from the collection, 


there was a great deal of public response and 
several ple asant and interesting comments from 


our customers 


New Sleeve Form 


ls Introduced 

Slee-Form, Inc., 511 Rhode Island street, 
Buftalo, 13, N Y.. has introduced a new 
patented, self-adjusting sleeve pad _ with 
“Slee-Form” as its trade name. It is made 
of shock-resistant plastic, is light in weight, 
and sturdy and durable in its mechanical 
parts 

The form reduces to a fraction the tedious 
time-consuming job of stuffing sleeves with 
tissue or other materials. By the turn of a 
key, which is located in the bottom of the 


Slee-korm,”’ a beautitully shaped = sleeve 
is tormed 

The torm 1s selt adjusting to any sleeve 
stvie or size and its glass-smooth surtace 


makes it easy to insert It is designed to 
hang trom the top of coat torm shoulders 
and stays put without pins. It ts said to 
eclimimate the need tor sleeve pressing 
‘Slee-Form” will be distributed by leading 


display jobbers throughout the country 


POPAI Publishes 
Symposium Report 

\ complete report of the recent annual 
symposium on display advertising held wu 
( hicago has been published by the Point-ot 
Purchase Advertising Institute, Inc., 11 West 
42nd street, New York City 36. Copies of 
the illustrated report may be obtained trom 


that address at $1 eac! 
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HANSEN 












Combination TACKER 
and STAPLE REMOVER 





















OW! CLEAR THE WAY 
FOR BETTER DISPLAY! 


This new Hansen STAPLE-RE- 
MOVER Tacker Combination does 
it! No more staple-cluttered win- 
dows! Faster, easier, neater 
work. More and better displays! 


ALL-IN-ONE UNIT—for driving 
or removing staples. Ready for 
instant, on-the-job use—this NEW 
COMBINATION solves display- 


men's staple-removing problems. 


Staple Remover is integral with 
jaw of Tacker—in front and above 
staple outlet. Easy to insert under 
and remove staple. 


Insets show "HOW IT LOOKS” 
and "HOW IT WORKS" —oa bev- 
eled nose slides under the staple 
and easily removes it. Zip! Zip! 
you DRIVE IT! Zip! you RE- 
MOVE it! 

HANSEN makes Tackers and Staplers 


in 36 models, and Staples in 80 sizes. 
REQUEST FOLDER. 




















ONE UNIT 


DRIVES and REMOVES 
STAPLES 


DISPLAY MEN can now keep their 
window walls, shelves and floors 
cleared of staples. This handy Com. 
bination Tacker and Staple Remover is 
the answer to their staple-driving and 
staple-removing problems. 


Combined in ONE unit with the 
Tacker, this Staple Remover adds to 
Hansen utility. Simply insert Staple 
Remover under staple and scoop it 
out with a swift motion. A TWO. 
IN-ONE unit—exclusive 
with HANSEN! 
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AC-DC, using American made bulbs ond 


*Patented USA — Trademarked USA 
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© YOUR DISPLAY LIGHTING HEADQUARTERS 
FOR LATEST NOVEL LIGHTING 
To Brighten Your Displays — Invite Sales 
Your only source for UL approved individual flasher units operating without a transformer 


blinking transformer type units .. . as well as other famous Noel Lighting Products 


@ Noel Blinker*Lite Transformer Type Sets 

@ Noel Steddi Lite Transformer Type Sets 

@ Noel Spork Lite Transformer Type Sets (Jap Flasher Bulb) 
@ Noel Blinker*Lite Streamers AC-DC (ne transformer) 

@ Transformer Units Supplied with or without UL Approve! 


MANUFACTURING CO., INC. 
25 East 4th Street, New York 3, New York 


=) 


the new Midget Pea Light — steady and 
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FOLDING DISPLAY TABLES 





For EXTRA SELLING at Your NEXT SALE 


Popular 30° x 72” size, 30" high—solidly built—smooth Masonite top on 


heavy plywood frame. 


Strong steel pedestal legs. 


Oversize aluminum mould- 


ing PROJECTS FULL 7/16" ABOVE TABLE TOP—keeps your merchandise on 


the table till sold. Prompt shipment F.O.B. our Arkansas plant. 


y | 
Folds to 3° thickness 
when not in use. 


LOW PRICED 


at only 


$28. 


NATIONAL CHAIR & FURNITURE COMPANY 


$T. LOUIS 4, MO. 


1151 SOUTH BROADWAY 








LUCITE’« 
PLEXIGLAS' 


acrylic rods, tubes, 
shapes (half-rounds, squares, twists) 


CLEAR CRYSTAL METHYL METHACRYLATE 


Rods and tubes for industrial, novelty, 
display, models, and all other fields. 


ACE PLASTIC COMPANY 


Extrusion Molders and Fabricators 





MU 
available from stock for IMMEDIATE DELIVERY 


SIZES AVAILABLE 


TUBES 
16°" well 
4" OD 
Prey 
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5 
3 
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7 
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Special Sizes to 
order 
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Write for price 
lists and samples 
today. 


*Reg d T.M. of 
DuPont 
Regd T.M. of 
Rohm & Haas 


91-34 Van —. enctieiecatd 


Jamaica 35, 


| flat taced open shelf stock cases 











FOIL—FOIL PAPER 


PUFFING FOIL — BASE METAL — FOIL BOARD 





All Colors 
Printed Patterns — Striped Patterns 


25 — 50 — 100-Foot Rolls — Ream Rolls 


SAMPLE BOOKLETS ON REQUEST 


ALUFOIL PRODUCTS CO., INC. 


15 FERRY STREET 
NEW YORK 38, N. Y. 








STORE PERSONALITY 


(Continued from page 25) 


and handsome at the rear oi the department 
and carries a three-dimensional display ot 
early Americana in the boots and bugles, 
keys, and chronometers of our masculine 
forebears Throughout The Man's Shop, 
furniture has deep seated comfort, up- 
holstered in rough texture fabrics or club 
chair leather 

Out of sight, but just around the corner, 
The Boys’ Shop announces its name in 
Futura on natural wood. Walls above the 
up-and-down light-concealing natural wood 
cornice are off-white, with clipper ships 
adventuring in full sail Modern minded 
scoop chairs, in metal laced with plastic, are 
bright and dark contrasted in orange, then 
black. Any resemblance to Princeton colors 
may be coincidental. A metal floor rack, 
solidly hung with belts, makes self-selection 


| of this merchandise easy and inviting. A 


similar sales-inducing approach is also ap 
parent in a three-level floor unit with pro 
jecting shelves and glass bin separators tor 
size and color segregation of shirts and 
slacks 

“Open minded” design is demonstrated in 
this long view of the linen department, 
where a grill wall typifies the fidelity to 
“see-through” in every department in this 
new store. The smart authority otf gay 
linens 1s dramatized by the use of sceptre 


| display arms that thrust upward and tor 


ward effectively to break the monotony ot 
Fixtures, 
in soft gray with black trim, have “Formica’ 
tops and plastic sides. Display walls are 
walnut in pink and charcoal coloration. A 
homey welcome is extended by the intro 
duction of a scenically decorated breakiront 
at the intersection of the linen and draperies 
departments. And a brass towel rack per 
mits a trank show-off tor high style decora 
tive kitchen towels. Table linens are dis 
played on tables of different shapes ob 
long, square, round, and oval by way of 
showing the customer that this department 
has what she wants and what it takes 
to merchandise small space with ingenuity 

Maximum use of small space is also easy 
to see in the china department, where an 
interesting lighting effect is achieved by 
covering the valance with gold leat paper 
The two wall panels and the end pane] use 
chestnut for dining room identity Wall 
shelves reach for a high level of display 
efficiency, helped by up-and-down lighting 
that carries the eye upward. High visibility 


and maximum display advantage are 
achieved by tiered broken-level floor display 
fixtures that are streamlined in “Formica” 
and haked enamel, with a change of base 
color tor added attraction Self-contained 
lighting sheds brilliance on the lowest and 
hardest to-see close ralige display level and. 
at the same time, creates a beckoning pool 
ol light at long ralize eye level 

Phough not pictured, the Steuben (lass 
shop deserves special mention as a subtle 
achievement tor the elegant display of 
crystal (hharcoal telt backs the shelves 
where glassware rests on its laurels im 
spaced shelt display \ curved wall flanking 
the entrance torms a display niche. that 


uses plum-colored tabric tor the wall and 


DISPLAY WORLD 











supports two indirectly lighted, frosted, 
glass-topped curved shelves displaying 
Steuben masterpieces. A single side chair 
invites a relaxed approach to the enjoyment 
of the finer things of life, glowingly dis- 
played on a long and narrow lacquered 
display unit that keeps a roof over its head 
by means of glass end panels. The top of 
this unit is lighted from below to display 
effectively the Steuben table pieces. 

Last, but by no means least, we enter the 
curtain and drapery department, where we 
see the other side of the wood grill wall 
that opens the way to the linen department 
All stock in this selling set-up is shown in 
use, with back wall windows hung with cur- 
tains and dummy windows fully displaying 
the beauty of draperies in set-back unit 
formation to enhance complete visibility 
from any point within this sales-minded 
area (ouch throws and bedspreads are 
shown on beds and couches separated by 
low, painted wood partitions. Pillows are 
shown in use as colorful room accessories 
and share the spotlight with promoted lamps 
Occasional turniture, spotted throughout 
the department, emphasizes the room per 
sonality and the selling story that is on 
display with colortul directness Here, 
again, available floor space is put to work 
tor maximum selling benefit per square foot, 
with due consideration for selling space 
needed to accommodate the customers—an 
other well-thought out “Lord and Taylor 
touch” that customers appreciate 


Black Light Fixture 
For Counter Use 


\ black light “counter-size spectacular” 
has been introduced by Black Light Corpor- 
ation of America, San Gabriel, Calif. Called 
“Blak-Ray” fixtures, the units weigh little 
more than a pound and have spring tension 
clips on the back into which fluorescent 
placards or shadow-box displays can _ be 
slipped into place. This quick-change feature 
makes it easy for the advertiser to tell his 
message again and again by using a series 
ot black light miniature billboards in the 
same durable fixture 


These counter display illuminators come 
in three sizes which will activate black 
light signs 10 by 14 inches, 14 by l6 inches, 
and 18 by 18 inches. A miniature flasher 
unit which clamps onto the fixture is an 
accessory; the flasher provides alternating 
periods of white and black light for animated 
effects 


Garrison-Wagner Adds 
Meyers To Staff 


Announcement that Harry Meyers has been 
appointed a mid-West representative tor 
(,arrison-Wagner Company, St. Louis, has 
heen made by Tom Hughes, sales manager 
of the firm 

Mevers. who will operate trom the com 
pany s ( hicago othce and will covet part of 
the Chicago area plus Indiana and Ohjto 
has had over years experience in display 
work in that area. For the past five years 
he traveled the mid-West territory tor the 


Adler-Jones Company 


SEPTEMBER, 1955 























































































NEW! 


The seulptured ornamental 
pieces and louver panels to 
make up this striking doorway 
and many other combinations 
are now available in TEAXTU RE. 
PLEX the display material 
that looks so real that it cannot 
be detected from the original 
when seen from but afew 
inches away. 

TEXTURE-FLEX is unbreak- 
able, may be folded for storage 
and reused time and again. An 
interesting Brochure showing a 
wide variety of these unique 
display materials is available. 





fluthentt Reproduction of Vatural 


Textures with Startling Pidetity 


VW anu ac tured hy 


TEXTURE-FPLEX Divison 


CHESTER RAKEMAN 
SCENIC STUDIOS, INC. 


625 W. 43RD STREET EY 


NEW YORK 36, N. Y. as 
BRyant 9-8869 oy 








~ ZAP Buy 
SWO (>) OG: N FROSTEE 
TEN TURE SNO BLOCKS 


Now 
Use them for: 
Closing out summer 
goods 
Fur sale promotions 
Fall clothing sales 
Christmas windows 
e Winter sport displays 
Frostee can be used over & 
over. Also be sure you get 
Frostee Fireproof Sno Flakes. 
Write for 
Samples & ideas 


FROSTEE SNO CO. 
ANTIOCH, ILL. 




















WHAT EVERY SANTA 
WANTS FOR CHRISTMAS! 


A New 100°% DuPont 

Nylon Wig and Beard Set 

@ Flameproot @ Pure White e Washable 
@ Lustrous e Combable @ Re-settable 


@ Easy to clean and keep sparkling-white 
Preferred by professionals everywhere! 


oe Individually Boxed 


419-2? 


34 West 20th S$¥. 
New York 11, N.Y. 








COMPANY 


Giving and Forgiving for Peaceful Living MEYER JACOBY 
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Creative Ven and 


Women 
Work Here! 


at 25 Opera Place, Cin 
cinnati, in the modern 
design department of 
General Display Bidg, General Display Cor. 
poration. 
Wher travelling, stop in Cincinnati. be 
ovr guest at our showroom and factory 


General Display Corporation is ideally 
located in the great Cincinnati rail-truck 
hub mating possible fast and economi 
cal delivery of your display needs. There 
are ] major railroads and 143 motor car- 
riers serving the entire United Stotes 
from this center. 
DESIGNERS and MANUFACTURERS 

@ DECORATIVE SET PIECES 

© ARTIFICIAL FLOWERS 

e FOLIAGES 

@ PLANTS 
Your ONE Source of 


All Display Needs ——-> 


GENERAL 
@ Racks ‘ , 
@ Fixtures (‘Cisecay 


®@ Mannequins Cs, 
®@ Display Materials 


25 OPERA PLACE 
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(Continued from page 20) 


November, 1897, on one page of which was shown 

a Thanksgiving Day clothing display for a store 
unidentified in the text. This is the verbatim 
description of the display: "A suggestive and 
artistic trim showing a street scene with a man 
bringing a turkey home to his wife. Having been 
out late, the gentleman is somewhat drunk and 
leans against a lamppost while a bootblack tries 
to cut the turkey from his grasp. This idea may 
be incorporated in any window." It is easy to 
imagine the protests which would be heard from 
the WCTU, the clergy, and in fact most of the 
shopping public if a store attempted to use a 
similar theme in a Thanksgiving Day display today. 
Different times, different customs... 


I have mentioned here on several occasions 
how effective the Opportunity Exchange section 


of DISPLAY WORLD is in disposing of used equip- 
ment. The latest example is furnished by Stewart 
E. Wiggers, display director of Whitney's, San 
Diego, who writes: "It is our pleasure to inform 
you that our Christmas items, advertised in your 
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CINCINNATI 2, OHIO 











July issue, were sold immediately. The unusual 
part is that the ad was answered three days 
before we received our copy of DISPLAY WORLD!"... 





As one who has often raised his voice 
against the careless way in which men's wear is 
frequently displayed, I would like to mention a 
conversation I heard between two of the country's 
top display managers during the Chicago Market 

ache te Ip net be yl Week. They were discussing the displays seen 
velvet teimmed te along State street during the show, and each had 
wool whiskers. Un. noted that in the windows of several well-kKnown 
breakable Plastic face | = stores they had noted men's wear shown with 
aay Doone he Mag dg wrinkles and the general appearance of having 
sition. Comes in two been taken straight from stock and placed on the 
Send for price list, mannequins or forms with no preparatory atten- 
ow | tion. They pointed out that in their own stores 
men's wear which goes into a display is first 
carefully pressed and prepared for the windows 
and then is formed most meticulously. It seems 
most strange to me that this isn't standard pro- 
cedure in all stores where a good display job 
for men's wear is desired... 


Put this low cost Santa 
Doll to work in your 
store... Stirring up buy- 
ing spirit, making 
people want to act like 
Santa themselves 
This lovable, magnetic 
personality is a real 


Metal Geeds Corporation 
5239 Grown Ave., 4. Lowis 15, Meo 


Pleate tend me * tree brochure feat wing y 


ad piete 75° inne of saiet bi iiding dispia ¥ moterials 


i wumderstand there 4 ao obligation on my port 


Cordially yours, 
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DISPLAY WORLD 















Public Relations Program 


Announced By POPAI 


The point-ot-purchase advertising indus 
try, in line with its continuing growth as 
one of merchandising’s top selling media, 
has embarked on an extensive, long-range 
public relations program, according to 
Norton B lackson. executive director otf the 
Poimnt-ot-Purchase \dvertising Institute. 
New York City 

Hugh Swofford & Associates, Inc., of New 
York and ( hicago, has been appointed a 
public relations counsel to handle the new 
vear- round program 

lackson said the new program will im 
clude research on effective displays in spe 
cific industries such as liq lor, tobace Oo, drug. 
and toods, and will provide this and other 
types of intormation and statistics to publi 
cations operating in those fields 

(ther tacets of the program include a 
monthly tact report outlining § successtul 
pomt-ot-purchase case histories, a planned 
series of talks on point-ot-purchase to ad 
vertising clubs throughout the country, spe 
cial feld research projects, films, the publi 
cation ot books, and the publicizing of the 
various torums and the big annual POPAIT 
symposium and exhibit which alternates 
annually between New York City and Chi 
cago, Ill 


Many Display Uses Seen 
For New Wall Plugs 


Displaymen can now install any type of 
fixture in any type of surface quickly and 
easily by using new “Anchorite” wall plugs, 
manutactured by Wall Plugs, Inc., 1216 West 
7%h street, Chicago Permanent installa 
tions on surtaces such as plaster board, 
plaste r. concrete, Upson hoard “Peg Board’ 
and “Masonite” can be made at low cost 
fhe plugs snap apart behind hollow walls 
and expand “inside” solid surtaces to grab 
hold tor firm installation 


Red Wing Products 
Issues Catalogue 

\ new 64-page catalogue tor the tall 
vinter season of 1955 has been produced by 
Ked Wing Products, New Hyde Park, N. Y.., 
and will be sent on request on company 
letterhead korms tor all types of display 


Alt covered 


Franklin Simon 
Appoints Liles 
franklin Simon & Co... New York City. 


nas appointed John Liles as display director 


he succeeds Winston Jones, who resigned a 
T¢ VA Net k + ARG to he aq display loot | he 
May Company, Baltimor: Liles Was in 


charge ot display tor John Wanamaker, New 
York (€ its mitil the store s dy olution some 


1TTi¢ aK) 


Phil Weinberg Joins 
David Hamberger 


Phil Weinberg has recovered trom illness 


which required a stay of seven months im a 
veterans hospital and ha homed the sales 
rworce of! David Hiamberger I re New VY ork 
{ if) He is now on the road covering the 


South and Southwest territors 


PEPTCEMSER, (73S 
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meme HEAVENLY ANGEL 


for vour Holiday Decor gloriously 
arrayed in a heavenly shimmer of 
Gold and Silver. This new design 
cately handpainted countenance to 
wing-spread and 
Stand her alone and she 
is erect and glowing 

her in the air and she g 


metallic foil paper. 


Silver to a shipping carton. 


Jobbers Discount. 


EXCLUSIVE DISPLAY 
DISTRIBUTOR 


R. A. OHLHORST 


278-92 JOHNSTON 
JERSEY CITY 4, WN. 








Made in U.S.A. by: 
. New York City 10. 

















BRILLIANT 
DISPLAY AND BANNER 
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A Wipe and it's Clean with 


MANI-KLEEN 


Order from your display ix 
he Produc ? of BONTEC 
1350 Watson Avenue 


SPARKLE 


Startling Window Fiooring Materials* 
Latest Fall and Winter Displays 


NATIONAL DISPLAY wr ge ogg 


65 N. 6th STREET 

















DISPLAY FOR 91 DEPARTMENT STORES 


F Vv F “ / T H / N G j N p / S$ p LAY | [Continued from page 42] 
| Seasonal themes for the fall. Christmas, and 


| spring seasons are designed by the promotion 

AT 5 | EG F q od S$ | department. Foliage necessary for them and 
| for other uses throughout the stores is pur- 

| chased for direct shipment to the stores. The 
MANNEQUINS TO NOVELTIES actual production of the balance of the work 
is handled by a local display firm, then 

| shipped direct to the stores. Foliage, com- 
ponents of the “unit,” and instructions for 
e NYMPHETTE MANNEQUINS assembly are scheduled to arrive in the stores 
© WROUGHT IRON. BRASS. METAL at approximately the same time. In this way 
AND PLASTIC FIXTURES | uniformity is accomplished throughout the 


haiti. 
@ SCREEN Be AEP 3 
wens Window and interior design for both new 


© PLATEAUS | and remodeled stores is the result of careful 

e FORMS | planning and coordination of the promotion 

© GARMENT RACKS | and construction departments; the latter 1s 

e FUNCTIONAL UNITS | headed by E. W. Burgett. Plans are ap- 

é e NOVELTIES | proved, drafted, blueprinted, and the work 
Inc. 


“Where Display Friends 
Meet” 


carefully supervised. Window valances, back- 
Three Floors of Modern Display Equipment grounds, carpets, and the color combinations 
follow the same basic pattern in the majority 


39 WEST 37th STREET | of stores. The only deviation from the basic 
NEW YOr K CITY 18 | plan is that which physical building differences 


require 








Windows are designed to enable each store 








to emphasize “unit display,” utilize lighting for 
maximum efhciency, and present the merchan- 
dise in an attractive and appealing setting 

Model 712 | Interiors are carefully studied to make the 
Revelves 3 | most out of every square foot of floor space, 
mes a ’ ok” , . , 
minute. to place unit interior displays at trafhe pots 
Carries up to 
200 tbs. throughout the store, and to create on each 
Lights turn 
with table. | 
A.C. only. that carries its own sales message, is well 


of the store counters a complete selling unit 


and informatively described, priced, and en 
COUT ARCS self service 
McDonald’s complete promotion program 1s 


a “child of necessity.” Most of firm's stores 

oto: Sho are of a size that makes the services of a 
skilled displayman out of the display budget’s 

ELECTRIC TURNTABLES reach. For this reason, each display, each ad, 


each unit must be complete to a point where 


The action display Way the average store employe, following the 


instructions furnished, can do an intelligent 
to boost our sales ! job of merchandise presentation. With the 
y . | monthly sales promotion plan, sales promotion 


package, seasonal settings and additional dis 





The Kasson Roto-Sho assures profit- 
able, trouble-free operation. Used 
nationally by merchants for unusual 
action displays. Permits novel lighting 
effects as well as operation of electrical 
devices. Tables in 942", 14” and 18” 
diameters. Sturdy steel construction. 
Guaranteed! 


DESIGNED AROUND YOUR NEEDS! | Write today for free, illustrated folder show- 


ing build-up fixture and prices. 


play properties furnished for special events, 
each store can accomplish the real purpose 
behind good display .. . to sell merchandise 


Harlan Purchases Interest 
In Advertising Art 


Harlan Fabrics Corporation, 30 North 


Wells street, Chicago 6, has purchased an 
interest in Advertising Art, 2351 West Har- 


F on the bold ond dramatic or the emall ecole ond precious qualities, Prison street he company W ill now be 


good taste combined with unmistakable and unique effect we hove KASSON DIE & MOTOR CORP | known as Greco \dvertising Art, Ini Hat 
* ; 


tor wmmediate delvery o complete tine of decorative surface treat i i ‘ ; ¢ Ss ar afi Ss 
Formerly General Die & Stamping Co. lan has anothes ubsidiary, Harlan Indu 


Dept. D-95, 32-14 Northern Bivd. | tries, which manufactures wire and wrought 
Long Island City Ve Gee Ve | ron produ t< 


ments, paper or fabric. Write for sample books 


LAVERNE ORIGINALS 


| Integrity Since 1919 
160 EAST 57th STREET * NEW YORK 22 * Plaze 9-5455 | 


Giessing Leaves Constable 
For Union Wire 


Order Your ‘‘Naturalike” Grass Mats | | Yucca Poles, Cholla, Red & Black | \°-11)"% [iy bosttin Bs display manne! 
and T'FE-TURF eprinklings from your display jobber Manzanita, Sandblasted Manzanita & : ' : Reda. - 


tedew NOW! “NATURALIKE” ere the finest GRASS (iessing has jomed Union Wire Fixture 


MATS you oan buy Ack for “NATURALIRE” when Grape Stumps, Selected Driftwood {ompany as a salesman with metropolitan 


ordering We Precure Our Own Materiais New York as his territory It is reported 


MEMOMAL GRASS COMPANY Russel Morris of California | that Oliver Heisler, first assistant, will suc- 
' 990 S. Live Oak Fontana, Calif. ceed him at Constable's 
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CHICAGO DISPLAY 
[Continued from page 25] 


method adapted to make the display a tt 
in with the shoe-box itself which teatured 


the brand of shoes on display Some boxes 


were partly open to show the contents, 


others were piled up as shown in the illus 
tration All the shoes except those in the 
hoxes were shown on forms 

Jack Roghosse, C,oldblatt's, suggested wel 
come summer coolness when he had a tiny 
stream running under a pink rustic bridge 
and on each side of the stream had a rock 
garden: this was the setting for his trans 
season apparel in char-brown,. Back of the 
mannequins were willow branches, giving 
depth and dimension to the setting, just as 


did the green grass with its stepping stones 


leading to the bridge In front of the 
willow branches there was a modern bird 
cage containing parakeets Lighting trom 
the side and top illumined the figures and 


picked up highlights in the water 

Carl James at Mandel Brothers had an 
excellent display tor bathing suits The 
arrangement was of white painted boards, 
suggesting the edge of a swimming pool 
and a terrace tor sun hathing The theme 
was given as “Solar Pleasants. On one 
mannequin there was an amber spot to 
convey the idea of sun-bathing Amber and 
white were mixed tor the window illumina 
t10n as a whole, and the white boards re 
flected this intensely 

James has been using various arrange 
ment tor the “lced-Coffee” color which the 
store introduced a month or so ago. It was 
shown in one window by a row ot manne 
quins, each wearing a different costume; 
in front of the figures was a long table on 
which were accessories and lingerie. Such 
an arrangement gives the window shopper a 
close-up view ot all of the items such as 


jewelry, gloves, hose, shoes, and cosmetics 
Qn Friday night, July 15, Jim Murray and 
his crew at Maurice L. Rothschild & Co. had 
completed the windows tor the week-end 
\bout an hour after they leit there was a 
4-11 alarm sounded and fire companies 
raced tor the store The fire was confined 
to the eleventh and twelith floors, the 
latter being the display room where all 
props and accessory items are prepared 
and stored 

So intense was the heat that about the 
time the alarm was sounded the great plate 
ylass window CTaAat ked and Catii¢ crashing 
down Luckily not a single pedestrian or 
passing cars were injured by the flying glass 
lhe damage as estimated by the store 1s 
over $2,000,000, most of it merchandise dam 
aged by smoke and water [here was no 
structural damage. Ironically enough, while 
the firemen worked and a crowd ot overt 
25,000 gathered to watch, the windows which 
Murray and his group had finished con 
tinued to be illumined and to display the 
merchandise 


Weatherproof Paper Tubes 
For Outdoor Use 


Round Tubes & Cores Company, 802 North 
Peoria street, ¢ hicago ZZ, announces a line 
of weatherproot paper tubes and canes for 
outdoor display use. Literature will be sent 


by the firm on request 


SEPTEMBER, 1955 





“SGNPRESS’ 


SHOW CARD AND POSTER MACHINE 


oe Feataut3 | SPEED.---SIMPLICITY 
"LOW OPERATING COST ----LONG LIFE 


Used for over twenty years by leading national chains. 


MODEL hs A A Many have from 50 to 500 or more in use. 














Furnished with printers | e Special! HN yikes Dey ||] 
metal and wood type. A Old Fashioned ad 

“~s SHIRTS seanstions ||| Merting Sut 
precision built press which | | CHOCOLATES fit 
will last a business life- | 0 he : 
time. | 


MODEL "B" 


An efficient and speedy 
sign machine using rub- 
ber type. Produces high 
quality signs at low cost. 








pap Cater oar 


| soot “CHE WILLE pcnsmncans ‘49° 








MADE IN THREE SIZES ... WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 


DISPLAY EQUIPMENT CO. 


BOX 1-144 ADRIAN, MICH. 


BETTER DISPLAYS MAKE BETTER SALES 


ALL PURPOSE DISPLAY EASELS 


For hard-to-display items, books No. 650 Easel White 
purses, boxes, housewares, notions. plastic covered 








-—-- ——~— Le 


Doten $2.25 
Fully adjustable by bending to de : 7 
. , : No 640 Ease! Nickel 
sired angle. Will not tarnish silver. plated Dozen ti 80 











MULTIPLE PLATE RACKS 


13°° long. Hold 6 plates, trays, books, pictures, et: 

5-PIECE PLACE SETTING STANDS White wand inase 
No. 780. Safe, compact dinnerware display. Brilliant No. 750 Plastic covered rack. Dozen, only $14.40 
nickel finish. Dozen, only $10.80 No. 775 Cadmium plated rack. Dozen, only $10.80 


ORDER FROM THIS AD — SATISFACTION GUARANTEED 
Send also for complete circular. Jobber inquiries invited. 


ROBERTS COLONIAL HOUSE, 217-F W. 111th St., Chicago 28, Ill. 














D t K Oo Pp ze A oo] iz SHOULDER COVERS 

THE PLASTIC CEMENT \" (in aden: 
with “wet bond” strength—Quart §3.75 JOBBERS ONLY 

PHILIP R. PARK, INC. CORONET MFG. CO. 
Berth 42, Outer Harbor, San Pedro, California BOX 35 YARDVILLE, WN. J. 

















73 











NEW YORK DISPLAYS 
DO YOUR —— | [Continued from page 31] 


be | @) i K i N G | white net. The design was completed with an 
Se ) , 

| urn to the left brown mottled in black and 

WITH SYNTHETIC SNOW THAT RIVALS NATURE holding ferns which had been sprayed in black 

66 bd : The floor was covered in white confetti and 

FLAME-RETARDANT M4OW = | two white garments with necklaces ot jet were 

THE MOST BRILLIANT FLOCK MADE! | | arranged on the brown cube in the foreground 

WHITE — COLORED ee Tf | \n outstanding example of the trend for 


| seasonal apparel, and at the same time the 
NON-INFLAMMABLE rbdkhesive "EB A .10" me ee latest in fashions, was illustrated at Gunther 
rite tede aecke he epl: re larren 


- ‘ sed, AS mdo “OD , oe — 
FLOCKING EQUIPMENT? — WE HAVE IT! and equipment list. McCurtain used as window copy : “Summer & 


the Summertime ! What fun! After re 


| peated customer demands Gunther Jaeckel has 
Schupspo~ FLOCK SUPPLY co. Wilmette, IIlinois | taken the Sun by its Rays and given Summer 
1143 Greenleaf Ave. P.O. Box 114 back to New Yorkers in July. We know how 


many otf you week-end away, live in and out 














of town, travel and vacation, not only in the 


It’s SMART TO BUY CROWN METAL DISPLAY HARDWARE | ives: 01 Jo's tor tave'in Anwust. “We know 


too. the meconvement lack of new Summer 
: merchandise after July 4th, and realize the 
need for exciting new clothes. but for imme 


diate us Starting today, in our windows 


You've got your thinking cap on when you 
buy your display hardware from Crown and throughout the entire store, Gunther 
Metal Mfg. Co.... Not only do you get the | Jaeckel Presents ‘Summer in the Summer 
best hardware manufactured anywhere .. . time’.”’ 
but Crown Metal's definitely lower prices 
# , Lhe 
7, really stretch your display budget. 


presentation was made before a large 
Wists ios ee meee dono Metinabed. coteban winte scroll hung on white poling the sun 

painted on in hot yellow centered with 
a butterfly painted in red. The rays of the 
sun were painted im black. Display Director 
McCurtain gave a straight merchandise story 
with the display, posing the seven mannequins 


row ri Metal Mig. Company | back of a low ledge on which cards with 


1100 W. WASHINGTON BLVD., CHICAGO 7. tL | descriptive COpy and including the moderate 
prices were conspicuously placed along with 








| accessories complementing the featured C0s- 

FOR MANNE WIN | = ve "as gj tume. Thus, the cotton tweed suit for travel; 
. | 7 ae : E sy oR. cotton print separates tor week-end: the 

| ~~ i Alumi. sarong suit; fisherman's trousers and shirt for 

| , ' ' Nie. | catching “A whale of a fish;” summer brown 

WIGS — ‘ Guy Ma) . | silk to dance in; the dimity dress to go to 
WOE A + Dj | the country market, and completed with the 

NYLON OR HORSEHAIR | "age, | tape cotton suit for traveling back to town 


. — er ’ . | (or maybe even to Europe). Each costume 





was heightened with human interest by such 
details as that of the girl who went to market 
in her dimity and carried a wicker basket of 
fruit, krench bread, and groceries 

A crisply presented collection of loungewear 
of candy pink with white polka dots at 
Bloomingdale's was captioned “with our Stow 
aways the robe folds into its own packet and 
completely travels away!” 

A cool, appealing terrace setting was 
achieved by Display Director Edward von 


RECONDITIONED pees apis | - |. Casetlbere through an arrangement of white 
MANNEQUINS EXPANDED ALUMINUM FOIL | painted metal garden furniture, with breakfast 
| \ 


Versatile metal mesh decorative | /aid with a service of milk glass and silver 

Ladies, Children, Men. . . hundreds material, in eight bright colors. | floral subject matted in dark pink heavy linen, 
to choose from si LOOK ABSO.- Offers unlimited opportunities for | and tramed in an ornate white trame, hung 
LUTELY NEW! AA terrific mone | the decorator. Flexible, easy to on the white brick wall A white painted 
saver. Cuts manneavin costs in half. | fashion, easy to cut. Your jobber louver door to the feft, Mexican tin and silver 
9 can supply you. Write for samples of accents added charm to the setting Travel 


$32.50 — $42.50 — $61.50 ea. 0d — ey enaaiae e bo | folders, white luggage, straw accessories, white 
; in Sw, © «& @ ° ° b —— ' es es oO . ; 
Your COMPLETE Mannequin Source expanded, and non-expansible aluminum | cotton rug and white satin mul n the —_— 


| Write Foil patterns. . . . Especially adaptable nequins kept the cozy arrangement cool im 
for Fall and Christmas displays. | feeling 


| Fluted white paper picnic plates made a dis 
HERZBERG-ROBBINS, INC. RESEARCH PRODUCTS tinguished background in the Lord & Taylor 
110 W. 30th Street, New York 1, WN. Y. CORPORATION windows neatly tying in with the accom 


Phen 6-3585 1015 &. WASHINGTON AVENUE panying card copy: “What special magic in 
| MADISON 10, WISCONSIN the summer of ‘55? We think it’s this great. 
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SNOW 
BALLS 


MALROS COMPANY 
“The House of Colors” 


Box 289 





Dover, N. J. 


SNOW 





and White 





w 
ES 


SNO 
CUB 


in 15° Beautiful Colors 


INSIST on our Original 
Trade-Marked Line — 


There's a Reason. 


Contact your jobber or order direct. 

































cool tidal wave of white sweeping over beach, 
town, and countryside.” 

lhe the 
smaller one centering the larger one, and were 


picnic plates were in two sizes, 
attached in symmetrical rows to an all-white 
background for a very effective treatment. The 
Hoor of the window was also white on which 
were spaced here and there an additional num- 
ber of the picnic plates The only contrast to 


the all-white dresses and setting appeared in 
the pastel sandals, delicately embroidered pastel 
belt, and the ornate gilt jewelry Paul Voglet 


is mm charge of window display for the store 


Display Contest Scheduled 
For National Letter Week 


Prizes amounting to $1,000 will be awarded 
tor the best entries in a display contest to 


be held in connection with National Letter 
Writing Week, October 2-8. Several store 
classifications will be represented, and a 


special cash award will be presented to the 
displayman for the 
“which best reflects display artistry and skill, 
The con 


responsible window 
regardless of store classification.” 
test 1s sponsored by the Paper Stationery & 
lablet Manufacturers Inc.. 527 
Fifth avenue. New York City 


send details on request 


Association, 
17. which will 


Buffalo Display Firm 
In New Quarters 

\\ illiam Korn & i = 
ry displays, 1s im its new 


Monroe Buftalo 11 


specializing in jewel 
588 
(ua 


home at 


street, The new 


ters make available several thousand square | 


feet more space than the company s previous 


location, as well as providing greatly im- 


proved production facilities. 


Sidney Ring Wins 
Top Contest Prize 

First prize of $500 in the fourth annual 
display International Silk Asso- 
ciation USA has been awarded to Sidney 
Ring, Saks-Fifth Avenue, New York City 
Second place went to Saks-Fifth Avenue, 
severly Hills, Calif., and third to Burdine’s, 
Fort Fla 


contest of 


lauderdale, 


SEPTEMBER, 1955 











EACH TOPS 


c_IN ITS ; 





GUSTO ORBITAL 
SANDER 


High efficiency on flet or curved sur- 
feces . . . vertical or herizentel . . . 
even tight spets right te edges. Ne belts 
or gears. Reliable, durable sander fer 
weed, mete, plostics, plaster, point, 
etc. Largest sending ped of any hand 
sender. Exclusive sefety herd rubber 
hendle withstends shecks up te 1000 
welts . 


Write for Saenpatnre 
: Sold and Serviced in 
Principal Cities 


Exclusive Importer 


, New York 12, N.Y. 
611 Breedwey 7.5737 


Throughout U.SA. 


VICTOR J. KRIEG, Inc. 





Swiss watch precision in @ heavy-duty 
portable hand-sew! Thet's the secret of 
LESTO cutting speed and accuracy. 
7300 strokes per minute cut se fine 
sanding is wenecessery. A true ell-in- 
ene saw: rip, serell, band, jig, cress 
cut, coping, keyhele—cuts inside heles 
withewt @ starting hele. . . cvts 7” 
weed beams . . . soft metels, plastics, 
coment sheet, etc 











” Electric SHEARS 


Fer all sheet-metel werk wp te 16 
govege. Compect design, handy shape. 
Perfect for hard-to-reach places. Cut. 
ting speed 5 ft. /min. Weight 3'/, tbs. 
Larger model cuts wp te 12 gouge. 
Weight 6'/, Ibs. 






































WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
319-321 N. Paca St. Baltimore 1, Md. 


EATON 


VELVETY. 














GRASS MATS 


EATON BROTHERS CORP, HAMBURG, N.Y. 






















© WHEN WRITING ADVERTISERS 


PLEASE MENTION DISPLAY WORLD e 
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| PRESTO STAPLES 


No Finer Staples Made at Any Price 


SPECIAL! 


TO FIT YOUR 
HANSEN KLINGTITE MODEL T2 
TACKER 


at our low price 


$4.25 


Box of 
Vy length 5,000 


ALSO STAPLES TO FIT 10 ’ 
ALL OTHER TACKERS $1. 5000. 


Norrow 





GUARANTEED RETURNABLE 
iF NOT 100% PERFECT 


SWIVEL 
PRICE 
TICKET 
HOLDERS 


$9.50 


per 


gross 


PRESTO STAPLE CO. 


525 Broadway, New York City 


























EYE 
APPEAL... 
Ballou’s 


METAL FLAKES 


Brilliant non-tarnishing 
flakes in gold, silver and many colors. 


GLASS TINSELS 

Beautiful sparkling colors—red, green, 
blue, black—five fine 
Also pastel and other shades 


$c intillating, 


silver. 


gold, 
nestwses. 
te order 


DIAMOND DUST 


Attractive snow 
with this 
Obtainable in five finenesses. 


CRYSTAL BEADS 

for outdoor displays. 
GOLD and ALUMINUM 
BRONZE POWDERS 


Greatest possible luster in the correct 


eflects can be ob 


tained decorative material. 


fineness for screen process orf any 


purpose required. Send for color card. 


Write for Sample Cord 


EDWARD C. BALLOU CO. 


6 Varick Street, New York 13, N. Y. 

















— 


Hk gold 
for the best entry received in DISPLAY 


WORLD International 
fest Io! 1955 ha 


month of fulv to 


medal awarded each month 
Display ( on 
ented tor the 
it rhardt, display di 
Zurich. 


Switzerland, for the display pictured above 


heen pre 
Hlans 


rector, Grands Magasins Jelmoli. 


(Of particular interest im this display is the 


use of a technique which ts becoming more 


and more frequently employed in kurope—that 


of having life-size blowups made of human 


hgures and using them as which 


Here Erhardt has 


cutouts on 


to display the merchandise 


C( ¢ 
« 


\ 


Cl 
G 


K 


K 
<< 


f f 


- ” »* e : 
J 


To Erhardt 


placed bathing suits on the figures, 


SEL a 


padding the 
eftect lhe pile 
is also a blow up, with three-dimen 


threaded 


suits for a more natural 
of rocks 
sional rings attached here and there 
with rope 

An unusual effect was obtained by suspend 
different 


window 


Ing rectangles of glass wm 
tints here and there 


Due 


pastel 
mi oth 
to unusual 


space complications at the 


—Above, by Hans Erhardt, Grands Magasins 
Jelmoli, Zurich . . . Below, by Heinz Richter, 
Kaufhof, Frankfort, Germany— 


a, 7 , 


DISPLAY WORLD 

















last moment when the August issue of DIS- 
PLAY WORLD was going to press last 
month it was necessary to eliminate the con 
test report from that issu The gold medal 


for the month of lune went to Heinz Richter, 


display director of Kauthof, Franktort, Ger 
the seen the 
the opposite pag 

The display was selected for its excellence 


many, for window on lower 


portion ot 


of execution, its novelty, the way in which 
every detail was given meticulous attention, 
and for the manner in which it shows such 


a variety otf tootwear at three difterent levels 


and by three different ways — on shoe torms 
on fixtures, and held aloft by hands. Twenty 
different individual 


treet, 


shoe styles Aare 
the Ol 


while the rich swagged tabriu 


given 


spotlighting by use hands and 
serves to give 
an air of importance to the merchandise 

kach month 
DISPLAY 


( ontest, 
he re afe 


a gold medal ts presented 1 
WORLD 's 


which 1s now 1n 


International Display 
its fitth consecutive 
9&8 different merchandise and 


the ( 


VCal 


service classifications in ontest. which 
In each of thre 
gold, 


awardee ad TOT 


will continue to December | 
the ct the 


silver, and bronze medal will be 


divisions, at end event, a 


the best displays and the respective winners 


will also be credited with three. two, and one 


points. The person with the highest numbet 


of points in the entire contest will receive a 


beautiful gold plaque, suitably inscribed, as 


sweepstakes award; next highest will be 
presented with a similar plaque, and the 
next two will receive plaques of silver and 
bronze, respectively The monthly gold 
medal award has no bearing on the final 


results of the contest 


kntry 1s made by black and white photo 
graphs, preterably & by 10 inches in size, 
although smaller ones will be accepted. On 


the back of the photograph should be listed 


the displaymans name, his store, city, ad 
dress, and classification in which the entry 
is to be made \ny displayman can entet 
it is not necessary to be a subscriber to 


DISPLAY WORLD in order to compete 


last than 


year more 3.500 entries were 
received, ‘The sweepstakes award was won 
hy Hermann hel hlippha ke Kauthot, (0 
logne, Germany, tollowed by Harold Me 
laren, The Bon Marche, Seattl bom 
( omertord Lit Brothers Philadelphia: 
\drian Delsman, Famous-Barr, St. lLouts 
tkarle \W Pratt, Strouss-Hirshberg (Com 
pany, Youngstown, Ohio, and A. Van Hol 
lander, Gimbels, Philadelphia 
Monthly gold medals have been presented 
thus far in 1955 to the following: January, 
Waldemar Werner, Kauthot-Hohestrasse. 


( ologne, (sermany: A. Van Hollander: karl 


W. Pratt: Bill Philvaw. Hallmark Card 
tit Kansas City Kandolph Irwin, Sears 
Roeburs k A { ©.. Haltimore Heinz Kichter. 


and Hians I rharat 





SOURCE SERVICE 

If in any of the illustrations in DIS. 
PLAY WORLD you see some property, 
fixture, mannequin, or other display 
equipment which interests you particu- 
larly, we will be glad to supply you with 
the source from which it can be ob- 
tained. Just address your inquiry to the 
Editor, DISPLAY WORLD, Cincinnati 
l, and it will have prompt attention. 
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Winthrop Shoe Store, New York City, 
Uses MITTEN'S Display Letters 


Winthrop Shoe Store, New York City, one of the foremost men’s retail shoe stores in the 
Know ti 
Avenue for its smartlytrimmed displays, Winthrop Shoe Store uses Mitten’s 
Letters extensively in both window and interior displays. 





country, uses Mitten’s Display Letters in window and interior signs and display work 
along Madison 


North, South, East and West leading retailers all over the country employ Mitten’s 
Letters. At stores such as Rich's, Atlanta; Stix, Baer & Fuller, St. Louis; Stern Brothers, New 
York and Macy's, New York where outstanding displays are commonplace you ll find 
Mitten’s Letters playing a featured role. Along Fifth Avenue B. Altman, Henri Bendel, 
Franklin Simon, Russek’s, Peck & Peck constantly use Mitten’s Display Letters They use 
them with all kinds of displays, with every type of merchandise and in almost all store 
departments. 

It’s with good reason that America’s better stores choose Mitten’s Letters kconomical 
Mitten’s Letters are designed for flexibility. The fourteen letter types are designed to work 
together in countless combinations, serving two purposes at all times: First, to decorate 
through their modern, yet classic beauty of line and form. Second, to emphasize a sales 


message by their clear, readable simplicity. 

Mitten’s Letters are adaptable for use on a variety of backgrounds from shimmering satin 
to the roughest concrete. depending on the effect you wish to achieve. Theis depth of relief 
gives beauty and readability to the message, and by using side. direct or background illumina 
tion, dramatic effects are easily obtainable. Mitten’s Display Letters are less expensive than 
wood or plastic cut-outs, are much more attractive and are ready for instant use 

Vanufactured by 


Mitten's Display Letters, 2 West 46th St., New York City 19, or Redlands, Calif. 


Distributed hy 


GARRISON-WAGNER COMPANY 


2018 WASHINGTON AVE. ST. LOUIS 3, MO. 











at last...A mannequin lash— 


realistically die cut in a sweeping curve that simulates 
the natural curve of all beautiful lashes. Each 
pair separately packaged. Any quantity. 
Even made to your specification —if 
desired. Samples sent on request. 


PRE-SHAPED FOUNDATION 


eu ee 
eyelid insures that the lash will always retain its beautiful 
curved appearance. Hairs will not fall out nor will the 
lash itself strip off the eyelid it's permanent beauty 


J. M. HASSLER BEAUTY PRODUCTS 


280 West Terrace St 


0 years of eyelash manufacturing 


Aitadena, California 
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_ In Fan Display Contest 


Company, Alexandria, La., and R. E. Coley, 
Coley Brothers Hardware, Memphis 


- T lJ R N T A B § | Winners Are Announced Hiaverty s, Inc., Savannah, Ga.; Mrs Leroy 
(Ww ‘ Mayhue, Hemenway-]Johnson Furniture 
Boosts Sale 17 } | Prizes totaling $3,100 in United States 


| ~~ * 7 4 - " _ , of : ; F 4 . 
for jewelry ; Cnartii Pani avings Bonds have been awarded in the na In the department store and electric light 
tional window display contest sponsored by 


Fiat), a yd | art Rakeris , , and power company classification $500 went 
a | the Electric Fan Section of the National to Donald Sheppard, Burdine’s. Inc.. West 
Flectrical Manufacturers Association. [The  pajy, seach, Fla.. and J. W. Hoogerhyde, 

| grand prize, $1,000, went to E. C. Karstedt, Ohio Edison Company, Akron, won $250 

Reimneman Hardware Company, Burlington, Jonds for $50 went to the following: Charles 

Wisconsin H. Tenney, The Dalton Company, Baton 

In the appliance retailers division a 5a) Rouge, La ; John PP Powers. Publi Service 

award was won by E. M. Hovas, Hovas Company, Division of Commonwealth Edi 

Furniture Company, Houston, while H. H son Company, Highland Park, IIL; 1 

Marshall, Marshall Furniture Company, ©’Malley, Public Service Company of North 

| ancaster, S. C., received $250 fonds for ern Illinois, Mendota, Ill: H. P. Dawson, 

<5 went to Orval F. Brandt, Speer & Co., Stone & Thomas, Charleston, W. Va.; George 

8\n" top—15 ibs. Balanced lead Capacity Pittsburgh: W. Morishige, Kapahulu Appli W. Browne, Publi Service Electric & Gas 
*Simple te Operate © Compact | ance Company, Honolulu; Roy M. Grill, The Company, Orange, N. J., and W. G. Brown, 


Model F-10 © Quiet Gift Mart, Harlingen, Texas; I. FE. Rackley Philadelphia Electric Company, Philadelphia 


ae yomes @ Inexpensive to 


110 Volts operate 


6 ft. Cord and Plug @¢ Use nightand day THE DISPLAY PARADE No. 195 by 
(Liberal Jobber Discount) $] 295 / 


(Ceiling Attachments $1.00) 

No Gears to Strip - No Belts to Slip 
No Oiling + Bearings Sealed in Oil 
Holding Display - Will Not injure Motor 











WENT THROUGH INCREASINGLY 





Order Direct From Your Jobber or Write to: RESPONSIBLE POSITIONS, AND 
WAS ASSOCIATED WITH MC KELVEYS. 
maharawn oan YOUNGSTOWN, AMO THE DAVIS COMPANY 
CLEVELAND. THEN THE WARCAME 


P=; G, AND RE SERVED witu (') 

E ARMY FROM 1942 101946. | 

: ie THEN ot DISPLAY DIRECTOR 
t IN IDAHO .. 

FIRST AID FOR | ee CRANES SvSRES 


CORPORATION 





es | AND OREGON. BECAUSE OF HIS 
| MERCHANDISING ABILITY HE WAS 
OF THE BRANCH STORES IN 195). THIS 
TERMINATED WHEN THE ENTIRE ~~ 
GROUP OF STORES WAS SOLD, AND WE 
RETURNED TO DISPLAY BY ACCEPTING 
HIS PRESENT POSITION WITH JOSLIN'S. 
HE HAS WON NUMEROUS 
NATIONAL DISPLAY AWARDS FOR 
OUTSTANDING WINDOWS. 9 
/ 
A \ 


| Se a7 
é PRs 2 e 


maski Sered WASK 


a New Skin! 


To peep mannequins and forms 
healthy-looking ... keep a can of 


Mana-Skin Spray handy! Repairs off- | DISPLAY DIRECTOR 


coloring, scratches, or smears — at the 


Sy CR; JOSLINS . DENVER 


models to factory. Washable, chip- 
resistant. Professional results. See your 
jobber or write 


ILLINOIS BRONZE POWDER CO. 
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New Trade Show Building 
May House NADI Market Week» 

Members of the National ot 
Display Industries are now being polled by 
mail to get their reactions to a proposal to 
hold the December Market Week in the new 


Association 


~ 





is the new New York Trade Show 
building, diagonally across the street from the 


—Above 


Hotel New Yorker, which is being considered 
for the December Market Week of the NADI— 


New Y ork Trade Show 
the Hotel New Yorker as 


\ considerable 


building, instead ot 
previously planned 
saving in exhibit 


association members seems 
plan is adopted 

The new trade show building is a 12-story 
located at 500 Eighth 
and 6th 
street trom the 


structure 


structure avenue, be 
diagonally 


Hotel New York 


has just been remodeled 


tween 35th streets, 
across the 
er lhe 
at a cost of two million dollars specifically 
to meet the needs tor a trade 
UD. W Carlton, well known to many 
in display during his 20 years 
ager with the Hotel New Yorker, 
appointed executive director of the 

The New York Trade Show 


connected directly Penn 


such center 
wa illl¥ 
as sales man 
has heen 

project 
building 1s 
with station 
through an underground passage, and ts con 
lines 
Authority 


trom 


subway 


Port 


veniently surrounded by all 
it Is blo ks 


bus terminal, 


rout from the 


accessible 
West 
sixth floors 
will be 218 
area on the 
square teet, 
hooths (On the 


and 1s easily 


and Side 
ty the 


huilding 


Loin oln tunne| 
third 


air-conditioned 


the nearby 
highway. On the 
ot the 
exhibit rooms 


Hey Tf 


\n open second 
1x.000) 


specially set up 


measuring can be 


used Tor 


main floor banking facilities are provided 


as well as a restaurant Six elevators 
handle trafhe to and trom the exhibition 
Hoors [he basement houses a large receiv 
ing department, with storage space of about 


6.000 square teet \ special treight elevator, 
lO by 17 feet im size, can handle up to a 
> 000-pound truck 

The Hotel New Yorker and other promi 
nent hotels in the area are cooperating by 
setting aside blocks of rooms so that visitors 
to the building can be accommodated. There 


are 5.000 bedrooms and suites available in 


the immediate vicinity 
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cost to 


assured 17 the | 












Lighting Equipment — J 





Metal Displays 





DIRECTIONAL SIGNS pst] ear 
(iuminated) — 


chee PRE STRIPS 


or Bendrai's, 
Wend and Glam tates 





Made to your Specifications 


for POINT of SALE 
STORES @ WINDOWS 
@® COUNTERS 


Send drawings for quotations to Dept. DW 








% SERVING CHAIN STORES SINCE 1925 


STAMFORD mes ee oe 
ee 


es es ie 


DW A Y, 


NEW VORK 42, 4a 


% METAL WORK OF EVERY DESCRIPTION 











Buy your wreaths from 


WREATH 
HEADQUARTERS 


Write for information on 
e italian Holly Wreaths « Lycopodium 
Wreaths « Lycopodium Roping « 
Fiocked Wreaths & Ropings 
and Ruscus Hedge 


Write for Free Catalog and prices. 


JONES 
The Holly Wreath Man 


R. D. 2, BOX 31, MILTON, DELAWARE 








Let an 


tiserments. 
FREE folder 
Suggestion,’ 

log on 
boards. 





Store Directory & 
Bulletin Boards for 
Better Selling! 


Acme 
impulse buying with its depart 
mental listings and your adver 
Write today for Acme s 

"Selling 
and the latest cate 
directories 


board 


create 





Through 


and bulletin 





ACME BULLETIN COMPANY 


37 EAST 12th STREET © NEW YORK CITY 3 











AUTOMATIC WOOD TURNINGS 


All Types of Finishing 
Dowels and Balls in Stock 


H. ARNOLD WOOD TURNING CO. 
363 Union Avenue, Brooklyn 11, N. Y. 
STagg 2-5693 














Window Signs & Price Tickets 


For every teatured promotion and season Sold through 


your jobber only brochure upon 


Retailers 


Sample request 


please give name and address of your jobber 


B. N. DIRECT MAIL SERVICE 


784 BLAKE AVE. BROOKLYN 7, N.Y 
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VIE WEALY TES 


9 rec sAmre bet 


ial 


BEE LITES 


20 Light Set 


bntivrely new prin iple needs 
ne bothersome transtormer 
Ail = byeatbes 


even if one 


remain burning 
or more burne 
BLINKS 


every iwo eee 


epeat bntire set 
one and off 
onde f 
aseorted-colored tiny bee 
lite § bulbe bxtra bulbe 
9.00 per 100 


DUPLEX DISPLAY 


916 ARCH ST., PHILA., 7, PENNA. 


omplete with 20 








[lluminated 
Christmas Decorations 


Holiday Displays that are colorful 
both day and night 


beautiful pew permanent 
Listed at 50« per 


TODAY FOR COMPLETE CATALOG 


KING AMUSEMENT (CO. 


MT. CLEMENS, MICH. 


4 sample of our 
ul of aoors gariand 


WRITE 


yara 


Whitmore Heads 
New Committee 

Donald S. Hutchinson, president of the 
Point-ot-Purchase Ad 
[rv New 


vertising Institute, 


York City. ha announced the 


appointment of members ot the new research 


and trade relations Committes ot the ofr 


yanization lhis group has been tormed 


coordinating agency for 
POPALTs 
program 
group is kf. K 
(jberly & Newell Lithograph 
Member are (arl Bergmann. | 
Associate ~ Paul Boochevet 


to tunection ; hie 


the activities of public relations 


and publicity 
\ hitmore 
{ orporation 


( hairman of the 


almet 
(sibraltar 
(ompany, (Un 


(orrugated Papert 


Dubrowin, | Printing & 
(Lompany le epn (jf 
Smith & Ro bn William | Sawyer, 
johnson & fJohnson, and Hugh Swofford. 
oftord & Associates. Im ‘The 


meeting of the new c 


Lithograph 


onne! Muller & 


Hiugh Sw 
mmittee wall 


on August Z 


Printasign President 
White House Guest 


lames M 
nold Pen 
Division, was one ot Pre 
W hte 


A ere l 5 AO if 1 etek 


Reynolds, president of the Rey 


(ompany and it Printasign 
ident Kisenhower s 
Hlouse stag dinner some 
revealed \lso attend 

\dams, presidential 


Hall, 


{ ommittee 


yuecst at a 
iy Were Shermat 
Leonard chairman of the 
National 

last-named group trom 
andall lariff 


nationally prominent 


Assistant 

Kepublican 
ol the 
tates, membet ot the R 


repre seq) 


taAtives several 


(om 


mission. and variou 


husimessmen 


Keynolds, in addition to being one ot the 


countrys leading young businessmen, has 


long been active in thr 


took el 


Republican party and 
part in the 1952 
Phirty 
promoted to the 
Pen | 


Reynolds, who 1s now 


prominent presi 


dential Campaign three years ot age, 


he was recently 


ot the 
has father 


presidency 
Ite \ nolds 
Ay itor 


‘ hairman (97 thre 


ompany, succeeding 


hoard 


Sam Shaffer Heads Display 
For Neiman-Marcus, Houstor 


new 
Sal 


named tor the 
Houston 1 
director He take 
ampbell, who joimed the 


\mong the executives 
Nemman- Marcus 
Shatter as 
Hall ( 
mew“ weeks ARO 


branch mm 
display ovel 
trom rm a 
while it was still named 
Woltman’s, and just betore 1 a 
hy Neiman-Marcus. Dalla { 


plan have het vet heen mace 


acquired 
ampbell's 


know 1! 


Knives For Displaymen 
Are Introduced 


Wo all Purpose knives. espce ially adapted 
announced by 


s2 West Hous 


( ity lhe lewis 


display work, have been 


box Opener Company 
street. New York 
action satety kriite features a 


trigee! spring 


guard as an mtegral part ot 
itseit When the 
not m use. the 
tion, concealing and 
lhe othet 


lat work. 


action satety 


the knite mstrument 1s 


back 
protecting the 


guard snaps Into posi 


black 


knite, although designed tor simi 


does not have the protective guard 


and trigger-action 





he nd 
LAY 


CUSTOM BUILT 
DISPLAY 
TURNTABLES 


Sizes from 34"' dia. up 


Send for free litera- 
ture. State your spe- 
cificatons 


Revolving window display 
turntable showing 3 rooms of 
furniture at the same _ time 


Also available 
Posts and Velvet 
Rope Railings Write for 


AMERICAN STAGE EQUIPMENT. 
805 East 134 St., Bronx 54, ; 


prices 


WG. 





~ FV ZL 
PAPER PRODUCTS 


STANDARD MAT-MOUNTS 
CIRCLE AND OVAL MAT-MOUNTS 
* MAT-BOARDS * PHOTO MAILERS 
* WIDE-TONE BACKGROUND PAPER 


Write today for illustrated catalog 








SAVAGE UNIVERSAL 
480 Lexington Ave., 


CORP. 
New York 17, N. Y. 








FOR DISPLAY MANUFACTURERS & JOBBERS 
Products of Styrofoam 
Manufacturing and Processing 
Write for Catalog 


FOLIAGE CO. OF AMERICA 
LUDINGTON, MICH. 














i YOM SUK vis 


° m t/ 2 ib. Flat Boxes 
4 Stee! Nickel-Plated 


oy (50 bb. Min.) 
. # 1lb- 617-820-624 72: 
\ SEND $1 for 1 lb. SAMPLE 
6 L KAYE CO 


T(t nl Re 








bea 


woo 


= 


‘ancornrpoqoRe aves 


15! WEST (8th ae, NEW YORK II, N. Y. 








DECORATIVE 


A superb § selection of 


BRASS HOOKS 


decorative hooks ‘or use 
wherever something needs to be hung attractively 
20 Styles for nail or screw mounting 
6 Styles for perforated panels 
Brochure Free Jobber Inquiries Invited 


ARTHUR V. LEONARD 


8944 Sagamore Road Kansas City 13, Mo. 








USE THE 


OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 
$4.00 Per Column Inch— CASH WITH ORDER 











DISPLAY WORLD 











Storage Made Easier 
For Hardboard Panels 

An easy, economical, one-man method ot 
storing &-foot hardboard panels and shorts 


in a display manufacturing concern has been 


designed by the product application depart 


ment of Masonite Corporation. Occupying | 


wall space of 54 feet, the bins hold 100,000 
square feet of hardboard on a “%-inch basis 
They are expandable for panels of greater 
length as well 

Designed for and in use at the corpora 
tion's product application department in 
Naperville, Ill, the bins number four. Each 
is § feet long. Starting at one end of the 
54-foot layout, which should be adjacent 
to a driveway, the units appear as follows 
2-foot maintenance space, &-foot bin, 9-foot 
space for loading and unloading, bin, 2-foot 
maintenance space, bin, 9-foot loading-un- 
loading space, bin 

For 12-foot panels, the bins would be 
panel-length, but the loading-unloading 
spaces would be 13 feet each 

The bins are 4 feet 8% inches high and 
4 teet 514 inches deep Because of the 
light lumber construction, they are economi 
cal 


All types and thicknesses of hardboard | 


are stored on their long edges. This system 
conserves space and reduces the cost of the 
bins in comparison with the conventional 
ones in which the panels are laid horizon 
tally in a space-consuming manner and with 
the extra expense of heavy lraming members 
to carry the load 

The floor of the bin slopes slightly toward 
the wall so that the panels lean toward the 
wall. This feature makes possible the us: 
of light traming members. also 

As separators, metal pins made from %& 
inch bolts with their heads cut off are used 
The pins occupy a minimum of space be 
tween groups otf panels. there ts a I! 
inch offset between the top and bottom pin so 
that all of the material leans toward the 
wall. The pins may be moved at will to 
meet the needs of a fluctuating inventory in 
any panel type or thickness 

The floor and top of each bin 1s surtaced 
with Masonite “%-inch tempered “Presd 
wood” nailed to the framing members. lhe 
panels’ smooth surface serves to ease the 
sliding ot the boards The tops of the bins 
are used to store sta ks of short lengths 

At each unloading point its installed a 
2 by 6 plank cut to torm a ramp 

Flexibility in the design permits the bin 
lengths to be increased in increments of 
2 feet. As indicated above, provision tor 
longer loading-unloading space is essential 
as the bin lengths are increased 


Two New Imports 
Offered Display 


Two entirely new Oriental tmports tor 
display use are now available trom the Miya 
Company, In 9 Kast 28th street, New 
York City 16. One is a colortul, expanding 
paper ball in 6-, 7-, 10- or I2Z-inch size 
and the other 1s a “magic tan 1m sizes rang 
ing from 6 inches to 10 inches. Capable 
ot being used throughout the year for dis 
play purposes, they are especially suitabl 
promotions 


for testivals and special 


SEPTEMBER, 1933 






IN STOCK 


Zz P'sPLaY ruses 
1” to 24” diameters iw 


¢WALLBOARD TUBES ys 
¢ SOLID COLOR AND STRIPED TUBES 


¢CHRISTMAS CANDY CANES 


3 ft. to 7 ft. in height 
WRITE FOR FREE SAMPLES AND COMPLETE PRICE LIST g 











WALLBOARD TUBES 























my 6” | 10" | 12") 14” 

oo {+ Jor POINT OF PURCHASE DISPLAYS &, 
os) oe 3| Widest selection of display poles in many colors 
G 6 6%)3.25|5.00)6.25 7.30 and sizes. Made to your exact specifications. 4 
‘s 9h lasolesolesolio.o Mfd. by ROUND TUBES & CORES CO. enat ae NL 












ONLY AWN TD HAS IT! 


FLAIR has the LIGHTEST Fibreglas Cloth Plastic Manikin in America! 
Superb Stylings — Used in the FINER Stores Like 
LORD & TAYLOR, MARSHALL FIELDS, FOLEY’ LEY'S, WANAMAKERS, ETC.! 


FLAIR svssuc MANIKINS 


. 18th STREET NEW YORK CITY 














DRAPERY FINISH 


BUY DIRECT 


16 Vivid Stock colors 


DARKS @ PASTELS @ DISPLAYS e SHOWROOMS e CURTAINS @ DRAPERIES 


GENUINE KNOTTED FISHNET — 8 COLORS 
IMPORTED LINEN THEATRICAL GAUZE — 8 COLORS PLISSE SHADE CLOTH 
NON-TARNISH TINSEL CLOTH 


VAN ARDEN FABRICS MNERS. jew'vore' shy. 
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NEED HANGERS? 


GET IN TOUCH WITH STEMPLER 
A Manufacturing Source Since 1900 


"HANGERS — that’s all!” 


WRITE FOR PRICES AND PARTICULARS 


atnty Slemplet E& Fons Ine. 


UNLy NORFOLK °ST., NEW YORK 2, 
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NEVER BEFORE! 


Ye hefore such a sturdy 
low-priced a Motor has been presented to 


ANIMATED DISPLAY USERS. 


(pur latest creation. 
The Litth Giant 


“LILLIPUT 913” 


never vet #0 





Kune on TWO FLASHLIGHT BATTERIES 
3-4 WEEKS with a load of 4-45 Ibe. Can run 


verticalls 


Prices complete with turning plate: 


$1.98 for over 120 to «6.600 ~unite 
$1.88 for over 600 to 1,200 unite 
$1.78 for over 1,200 to 5,000 units 
$1.68 for over 5.000 and over 


Semple unit with batteries $2.40 postpaid 


HERTVY COMPANY, INC. 
Rego Perk 74, New York, WN. Y. 

















FIREPROOF .. . REALISTIC 
SPARKLES LIKE Real SNOW 
Available in 50 Ib. Bags 


U.S. MICA COMPANY, INC. 


JORDON & VAN DYKE STS 


1525 CIRCLE AVE 


EAST RUTHERFORD, NJ FOREST PARK, iLL. 








WINDOW DISPLAY 


state Approved Certificate Course, Day or Eve. Appr 
for Vets and Foreign students The only thorough 
pre fessional courte ottered nm N Y <7 

REGISTRATION OPEN ENROLL NOW 


PAN-AMERICA ART SCHOOL 


321 WEST Séth STREET, N.Y.C PL. 7-0064 





ee 


USE THE 


OPPORTUNITY 
EXCHANGE 


any WANT AD 


POSITION WANTED 
USED 









For 





pur pose 
POSITION VACANT 
DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


4.00 Per Column Inch CASH WITH ORDER 









































































Simulated Resort Shops 
Feature Webb's Promotion 


Webb's City, “the world’s most unusual! 
drug store,” of St. Petersburg, Fla., recently 
staged a “Beach and Outdoor Show’ pro- 


motion which ran tor two weeks 


the 


(one of features was a background 
more than 100 feet in length, simulating re 
sort shops as pictured All the “buildings” 
were constructed in relief and required 
more than a month to build [heir average 


14 teet, and with the addition of 
a 4-toot painted sky the total height of the 
leet \ bubble 
the head of 
protusion of 


height was 
background averaged 18 


machine was placed behind 
King Neptune 
bubbles 


show 


hlowing a rose 
thie 


windows 


i rowds 
the 
thie 


scented 
lhe 


Ove! 
shops contained 
merchandise and public was al 
the 

\ parking lot 
table 


Concrete 


lowed on ramp tor closer inspection 


mto a 
laid 


entertainment 


converted veri 
the 


W a 5 


Was 


park, with live sod being on 


{ ontinuous 


supphed, including a Cuban band imported 
irom Havana Webb's tamous “Poster 
Gjirls’ were kept busy with their presenta 
tions of tropical outdoor tashions 

“In one respect this was a rather daring 
venture,’ according to karl L. Nash, display 
director, “in that it was presented during 
the so-called rainy season. But the elements 
were kind in allowing tair weather to make 


Webb's 


promotion. 


this what is hoped to he most su 


cesstul summer 


Dramatic Exhibit Used 
By Monsanto 


( hemistrvy went on display 1} Disneviand. 


( alit.. along with Sleeping Meautyv s castle. 
lDdavy Crockett's tronties tockade, and all 
the other wonders of Walt Disney s tabulou: 
Disneyland 

Monsanto Chemical Company, sole exhibi 


tor among chemical firms, revealed to the 
public some of the marvels of chemistry in 
its exhibit at the entrance oft lomorrow 
land , “Chemitron, symbolizing — the 
eight basic raw materials of chemical manu 
lacturineg occupies thie center of th Vion 


santo exhibit. Salt, sulphur, oil, coal, air, 
phosphate rock, limestone, and water are 
contained my A-Toot test tubes upot whicl 


are mounted 24-1nc} statuettes symbolizing 
the various materials Fach test tube re 
volves, and the entire unit turns, while or 
either side are cular racks contaiming 


more than 500 chemicals and 
Monsanto 
20,000 tormulations 

‘| hree 


samples of the 


plastics which manufactures in 


the and the 


employed to 


walls oft building 
tell the 
chemistry and to show how it helps to supply 
materials tor the 


health, housing, food, and clothing 


ceiling are story of 


four basic needs of man 

(penings in the wall in the shape ot giant 
laboratory apparatus such as beakers, flasks, 
test stills that 


show how chemistry can produce such things 


tubes, and frame exhibits 


as fabrics, housing materials, better crops, ami- 


mal foods, and materials serving public health 


The various pieces of apparatus in the 
wall displays join a giant human arm on 
the ceiling, representing chemical science 
[he arm extends the length of the ceiling 
so that the palm of the hand 1s directly 
over the center ot the “Chemitron.” A ball 
of fire, symbolizing the processing of chem: 


cals, rests in the palm of the hand 
The wall displays combine the effects oi 


murals and dioramas. In sequence, they 
show in tantasy the manufacture of plastics, 
purification of sea water for the irrigation 
ot desert tarm lands, cultivation of vege 
tables without soil, stock feeding wit! 
chloraella (the tiny plant from the sea) 
synthetic manutacture of starch and sugat 
automation making of bread and packaging 
of toods, the chemical transformation 
wood chips and resins into building mater) 
als and home turnishings, the creation of 
synthetic fibers, conditioning and laundering 
ot tabrics, and the use of synthetics tor auto 
tires and shoe soles 

The final section of the wall display 1s a 
large revolving test tube which shows some 
ot the health-contributing aspects ot Mor 
santo chemistry \s each contribution ay 
pears such as drugs, medical supplies and 
insecticides a red line denoting the aver! 
age life-span of man jumps upwards \t the 
same time, an adjacent figure of man grows 


in stature from the embrvo Stave to maturity 


Bizarre Creations 
Operated By Kuff 

Viorton | Kuft 
( lothes as display manager, 
Ninth 


under 


tormerly wit! be nd 


" 
nas hs 


N. W 


harrie 7 


opel q 
Wasi 


Mizarre 


street, 
the 
offering a 
thie 


own firm at 316 
mgton, 1. ¢ 
complete dis 


Was! migton 


( reations He 1s 
play exhibit seTvice t© 


metropolitan area 


DISPLAY WORLD 




















Formed Plastic 
Garlands, Stars, and Wreaths 
unique designs of 
boxed street lines. 


Vacuum 


5914 St. Augustine 


JOBBERS AND MANUFACTURERS 
REPRESENTATIVES WANTED 
For New and Outstanding Designs of 
CHRISTMAS STREET DECORATIONS 


(Ornaments. 
Fiberglass Plastic 
pre tabrn ated 


Lustrous Aluminum Foil 


sells. Many 


ready-to-hang, individually 


L. C. WILLIAMS OF HOUSTON 


Houston 21, Texas 


large 
boys 


trim highest style tashion windows tor 
have knowledge of design, planning and color coordination 
will plan and take complete charge ot 
Only 


ror 


both 





DISPLAYMAN WANTED 


midwestern 


stores 


Cone 


knowledge ot display. ‘ 
in nrst 


letter 


ern 


interested 


rive 


with 
stores desires top displayman 


tull particulars and salary 


three high quality mens and 
Man must have ability to 
good merchandise Must 

Man 

entire display department 

in person with top ability and 


request ad 


Address BOX 9JK 


are of 


DISP] 


VY WORLD 














POSITION OPEN 


A fine quality midwestern de 
partment store needs a creative 
display man or woman to 
assume charge of the window 
installation crew. Send photos 
of self and work, give marital 
status, resume of experience, 
and salary expected. A real 
opportunity 


Address Box 9BC 


DISPLAY WORLD 


( afte ot 


P.O.P. SALESMAN 


to help us spread word of 
important, new (Pat. Pend.) 
type of floor stand Proven 
sales maker for nearly all 
types of outlets or merchan 
dise. Car helpful, allied line 


().K. Commission hasis 


Address Box 9CD 


Care of DISPLAY WORLD 


RECONDITIONED 
MANNEQUINS 


Completely Refinished 
Look Absolutely New 


$32.50 
Hundreds to 


Herzberg-Robbins, Inc. 


$42.50 $61.50 
choose trom 
WRITE 


110 West 30th St. 
New York City 
PEnnsylvania 6-3585 


l 


DISPLAY MANAGER 


For newly remodeled Department 
“Store Viust have interior and win 
dow displays ability Excellent op 
portunity for right man Contact 


Personnel Office 


HUNTINGTON DRY GOODS CO. 
Huntington, W. Va. 














WHICH WAY DID THEY GO? 
The peddlers lookin ter 7) couple 
of right good “Western type aice 


line iteme they can sell trom a 
glossy phate at i handsome 
comniis on paid on receipt ol 
ordet 

W rite THINGS FROM TEXAS 


©. Box 6122, Houston 6, Texas 











FOR SALE 


FOUR RAIN MACHINES 
8 ft. high by 7 ft. long 
@ $250.00 each 
machines have 
completely reworked to insure 
maximum efficiency. A natural 
tor effective rainwear win 
dows. These machines can be 
used one or more per window 
Photos available on request 
S&S. BB. BALLOY 
Display Director 
NEIMAN-MARCUS 
DALLAS, TEXAS 


These heen 


Big Opportunity For 
Display Salesman 


‘The 


modern displays, 


hottest quality line of 


screens and 
novelties available as a profit 
line, kxclusive tes 


West coast and Mid 


territories 


able side 
ritories 


western open 


Address Box 9DE 


DISPLAY WORLD 


{ afte ot 


POSITION WANTED 








SALESMAN Highest commission 
or bonus and guarantee for top 
salesman. Must love display, travel 
ing, have imagination, be creative 


hard-working, young aggressive 


Lush Southeast or West Southweat 
territories open Decoratives, nov 
elties, fixtures (modern) Address 


BOX 6NO, c/o DISPLAY WORLD 








i) spiay Mg iv rs experience 
wit! one ot Northwest's largest 
dept atores Preters position As 
as«t displa director Interview 
pictures on equest 
\ddress BOX 9EF 
(are of DISPLAY WORLD 
SALESMAN 
Excellent following with Depart 
ment & Specialty Store covering 
Fastern Seaboard will represent 
Poy Manutacturer cart ng ¢ hu 
sive line Drawing 
\ddress BOX 9FG 
Care of DISPLAY WORLD 











CORRESPONDENCE INSTRUC- 
TION—In window display In op 
eration for over 40 years with over 
2,000 nearly every 
country in Write tor 


graduates in 
the world 


catalog. THE KOESTER SCHOOL, 


Koester Bidg, 710-1 N. Cicero 


Ave., Chicago 4, Ill. 















































J ( REPRESENTED IN . 
Salesman Wanted ARE NEW YORK CITY? Used MANIKINS $10 
}- x i : >a | ] ° LINE WANTED Saiestian covet inn ." ‘ State ATIC) pa Pie ce omplete a5 'S rat 
de sear ne to : - on Metropolitan territo: for 1 eat ing charge ed 0). I OO New 
i re 5 “agg roe — Sales representative well oo onnection with A-l Displa Y ork 
4 © Snops ii wWeTrOpotlitan crise . 

New York area with a com known im New York Metro Address BOX 9GH | MAD 1s Onr4 
prehensive line of § display of DISPI AY WORLD 152 W. 25th St., New York 1, 
pre politan area desires outstand N. Y¥.. Chelsea 3-1550 

fabrics, papers and novelties . 
Drawing aces ag ‘ ing creative display line tor =. 
ot ig account — lib k | Distribution Wanted _T, a : | aia 
= orwee es rite stat department and hetter stores nd displa COM panies santa ’ JOBBERS SALES ‘ 
ing complete details movable to any positios : ‘ me ' A 
Ver appealing lDjressed in fir ‘ num | [) t fro 
. read eivet, tur trimmed hxqu t¢ ‘ ‘ , P ; 
Maharam Fabric Corp. Address Box 9AB tairie Amas mobiles & novelties e 
(original imuUAual tenis elling ;, “ 
130 W. 46th Street care of DISPLAY WORLD r tole oy Es Tank gumenhe on STAR-FOII 
New York City 36 Ruth Sanford, O’Hara Displays | 
1511 Ave. M, Galveston, Texas 25 Foster St Worcester, Mass 








display business in N.Y« 








FORMER MANUFACTURER 


With important following seeks active 
Will 


Address Box 9HI, Care of DISPLAY WORLD 


partnership in established 


invest according to volume 





quin 
if} 








For Sale| have 


M 


’ | 
¢ ’ 


} price 
Investment 
f rri¢ 


Realtor, 10601 NE. 


} 
utatile 


the 
Tri Uni 
oe 500) re 


‘owner ii 


Plaza 8-88766. 


oti 


: 
; 


pstome? 


Owner Will 


train 
in 


| we 
2nd Ave. 


Manne- 


Repair and Refinishing Studio 


high! 
huve 


entaor 


can be earned back 11 


Palmer, 
. Phone 








SALESMEN 
VA Zz te sell ft jobber 
nev rie mustial line ot ibbbve 
laste omposition liapia 
eities “State territory cr ere: 
ARTISTIC ROYAL KRAFTS, 
LTD. 


62) DeKalb Ave., Brooklyn 16, N.Y 











SEPTEMBER, 1955 
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| Shulton Display Contest 


| Winners Are Announced | 11 NEW MANIKINS 
Shulton, Inc., New York City, has an- | 


nounced the winners of its “Old Spice’ 
Fathers Day window display contest. Six Plastic 1955 Miss and Junior Miss 
prizes in each of three separate categories never used ‘Berkleigh'’ Adaptables. 
were awarded, a total of $5,775 50% off $120.00 list. Most unusual 


In the first classification —- department buy. Packing charge, $2.50. 
stores im cities of more than 220,000 popu- 


lation first prize went to Tom Comerford, NM r.’ DISON lA 
Lit Brothers, Philadelphia. Second through 
sixth prize were awarded in this order: 11 S. Desplaines Chicago, Ill. 


James Gosling, IX H White wy f .. soston: DEarborn 2-6818 
k. A. Rhoads, H. P. Watson & Co. In- 


dianapolis; Doug Christie, Thalhimers, 
Inc., Richmond; Luke Maletich, Gimbels, 
New York City, and Howard Bumba, Levy 
Brothers, Louisville 

















toytos, managing editor, Beauty Fashion; 
Lou Kazin, associate editor, Drug Topics, and 

In the category for department stores in Tom Lee, Tom Lee. Ltd.. all of New 
cities of under 220,000 population first place York City 


, | was won by R. Ek. Graves, The Bon Marche, | 3 

| Spokane. Second through sixth prize went : , 

| in this order: Kk. J. Blair, Pomeroy’s, Har Edwin A. Thomas Dies 
risburg, Pa.; E. A. Kipphorn, Watt & From Heart Attack 


Shand, Lancaster, Pa.: Kdward § IIten, 








Kdwin A. Thomas. connected with the 
in oth l a Killian Company, Cedar Rapids; John display field for the past 20 years, died re- 


Americas Laraesf 
9 Hiammond, Innes, Wichita, and ©. R. John 


cently of a heart attack at his home in Can- 
Refinishers & Wig Stylists son, Duluth Glass Block, Duluth andaigua, N. Y. For many years associated 
Awards tor drug store displays were won with Lerner Shops, at one time he was 
by Kimball & Stone, Bakersfield, Calit display manager for the 12th and Market 
NEW YORK — 152 West 25th Street Marshall's West Portal Pharmacy, San street store in Philadelphia, later serving as 
Se ping + Fy ty ee Francisco; The Stevens Pharmacy, Ocono held mani, for some time he operated his 
LOS ANGELES — 312 East ird Street mowoc, Wis.; Silas Deane Drug Company, own business in the same city under the 
SAN FRANCISCO — 187 Coder Sirest Wethersfield, Conn.; Read Drug & Chemical name of Associated Display Company. He 


(ompany, Baltimore, and Liggett Drug Store is survived by Mrs. Thomas. two. sons, 


FACTORY-ON-WHEELS No. 1371, Fort Myers, Fla Kdwin Jr. and Greggory, his mother and a 


The judges tor the contest were Ted — brother. 











, Rip Studio 
Ferro-Craft ( rp Roberts 4 olontal Hlouse 
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If You Want The Best 
QUALITY! 


At The Best PRICE! 


The sparkling, colorful 1955 Christmas 
Rubner Line is now being shown by There's Always Something New 
5925 Broadway, New York 63, N. Y. 


your favored distributor or jobber. 








modern metal fixtures that fit 
into YOUR modern store pians 
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A MODERNIZATION PROGRAM, whether it’s a remodeling 
job or the construction of a complete new department store, 
demands the finest and newest in display fixtures! You owe 
it to yourself to see Korrect-Way’s brand new line especially 
designed for successful retailing. Over 77 tested and proven 
displayers for every department in your store. All fixtures 
available in Korrect-Way’s exclusive Satin Chrome or Polished 


Plated Brass finish, in a choice of two base designs. 


Others are depending on you to choose the best! 
It’s important that you see this exciting advance-designed 


metal fixture line now. 


Contact your nearest Korrect-Way Distributor for 


complete information, or mac COnsLou today 


Send us New Metal Brochure at once 


Name 
Store 


Address 


City Zone State 


American Fixture inc. 
KORRECT-WAY DISTRIBUTORS 2300 Locust St. St. Louis, Mo. 


IN ALL PRINCIPAL CITIES New York: 11 W. 42nd St. Chicago: 220 W. Adams St. 
New York 36, N. Y. Chicago 6, Ill. 





